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Sparks 


State of the Nation’s E¢onomy: 
Up 

Raw Loapincs — For week ended 
Dec. 20, they totaled 710,358 cars, 
up 5.8 percent from the like 1951 
week. 

VEHICLE PropuctioN—In week end- 
ed Jan. 10, a total/ of 132,561 cars 
and trucks were produced in the 
U. S., versus 100,634 vehicles in the 
preceding week, Automotive News 
estimates. j 

Savines — Sechrities and Ex- 
change Commigsion reports that 
savings by indivdual Americans 
increased in 1952’s third quarter 
at the fastest rate since the end 
of 1945, totaling $5.6 billion. 

Biowin’ DovucH—It’s estimated 
that six billion cigars or more were 
produced, sold and smoked during 
1952, the highest production year 
for cigar makers since 1929, with 
the exception of 1942. 

Business Farures—For 1952 as a 
whole, bankruptcies totaled approx- 
imately 7,666, a decline of 5 percent 
from 1951. New business incorpora- 
tions in the U. S. showed a rise in 
1952, says Dun & Bradstreet. 


Steet—Nation’s steel industry op- 
erated at theoretical capacity or 
higher during 31 of the 52 weeks 
last year. It is estimated that pro- 
duction would have prevailed 
throughout the year, if not for labor 
strifes. 

Farm Propucts— Exports during 
October were valued at $263.7 mil- 
lion, a gain of 17 percent from pre- 
ceding month, Agriculture Depart- 
ment estimates. 


* * * 





Down 


Coat—Production for week ended 
Dec. 20 was estimated at 9,800,000 
tons, contrasted with 10,732,000 tons 
a@ year earlier. 

Business—Index in week ended 
Dec. 27 declined to 183.5 from 186.8 
(revised) in the preceding week, 
New York Times reports. Figure 
for week ended Dec. 29, 1951, was 
167.6. 


* * * 


General 


FeperaL Parrott — Uncle Sam’s 
staff of civilian workers has shrunk 
to 2,562,981. A Senate committee re- 
ports that there was a net reduc- 
tion of 3,417 employes in November 
alone. 


Top Cars 

New-car registrations for 10 
months, plus 36 states for No- 
vember: 
1952 Pos. 1951 Pos. 
982,591— 1 
791,009— 2 
508,233— 3 
360,176— 4 
308,493— 5 
275,674— 6 
251,133— 7 
213,165— 8 
188,642— 9 
127,752—11 
138,768—10 
88,419—14 
102,242—12 
89,664—13 
61,130—15 
48,620—16 
24,317—18 
48,143—17 
Lincoln 23,854—19 
Austin 3,262—21 
Brit. Ford 3,141—22 
22— 2,635 Crosley 4,962—20 
23— 1,461 Alistate 

Total All Makes 
3,657,271 4,658,325 

For further details see page 

46, today’s issue. 


Make 
Chev. 
Ford 
Plym. 
Buick 
Pontiac 
Dodge 
Olds. 
Mercury 
Stude. 
Nash 
Chrysler 
Cadillac 
DeSoto 
Hudson 
Packard 
Kaiser 
Willys 
Henry J 


17— 36,111 
18— 26,419 
19— 25,576 
20— 4,424 
21— 3,209 
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Buick Introduces Golden Anniversary Models— 


Increased power and new styling are featured in Buick's 1953 line of cars. A new V-8 engine powers all Roadmaster and 
Super models, while horsepower has been hiked for Specials. Shown is a four-door sedan in the Special series. 





Offerings 









1953 Chevrolets Offered in Three Series— 


This four-door sedan is one of three body types to which Chevrolet has extended the Bel Air identification for 1953. All the 


cars feature increased engine power and redesigned bodies, with power steering optional. Chevrolet now uses aluminum 
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Oldsmobile’s Super 88 Four-Door for 1953— 


pistons. 


All the new Oldsmobiles feature new styling and mechanical changes. Engine power has been hiked in both the 88s and 
98s, and 12-volt electrical systems have been installed. Directional signals are standard. Air conditioning is optional. 





Reo Forms Own Truck-Leasing Firm 


By Bernie Thomas 


Associate Editor 


EO MOTORS this week an- 

nounces formation of Reo Truck 
Leasing, Inc., a wholly- owned sub- 
sidiary, to become the first truck 
maker to engage “all-out” in the 
field of truck leasing. 

Russell A. Smith, Reo vice- 
president, said Reo’s franchised 
dealer body numbers between 500 
and 700, with most of them dualed 
with some other car or truck 
make. 

Smith said plans are under con- 
sideration to absorb dealers in the 

leasing operation. “But,” he added, 





“only the strongest dealers can be 


considered.” 
mn * + 


Tas leasing subsidiary, incorpo- 
rated with $1 million authorized 
capital in Michigan, plans to en- 
gage in coast-to-coast leasing, prin- 
cipally to truck users with local 
operations. 

Plans are to be active within 
a year in all 18 cities where 
there are Reo factory branches. 
Organizational work has already 
been completed in 11 key cities 
where there are no Reo dealers, 
but in nine of which Reo oper- 
ates its own retail outlets. 
Eldridge W. Reese has been 


named vice-president and general 
manager of the leasing firm. Reese 
is also president of Universal Motor 
Mileage, a West Coast truck leasing 
firm that has been absorbed into 
the new Reo system. 

x ~ * 


EESE said that each Reo outlet 
should be leasing 300 to 500 
units within three to five years. 


Assuming 18 outlets, that would 
(Continued on Page 48, Col. 1) 
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Auto Plants Roll 


At 6,870,000 


A Year Rate 


But Upturn Is Due 
As Makers Prepare 
For Spring Market 


Ave plants in this 
country turned out their first 
full week’s production of 1953 last 
week, attaining an assembly rate 
of 6,870,000 cars and trucks annu- 
ally. 

In 1952, final revisions show 4,- 
337,278 cars and 1,217,556 trucks 
were built. 

General opinion, however, was 
that last week’s car outturn was 
well below levels that can be ex- 
pected in the immediate weeks 
ahead. Car makers are anxious to 
build up dealer stocks for the 
spring market, 

Built in U. S. plants last week, 
according to AuTomoTive News es- 
timates, were 104,202 cars and 28,- 
359 trucks—a total of 132,561 vehi- 





How Auto Makers Fared in 
1952—See Page 2. 





cles. The previous week’s output, 
restricted by New Year’s Day shut- 
downs, was made up of 79,141 cars 
and 21,473 trucks—a total of 100,614 
units. 
* * + 

For the most part, last week’s 

production effort looked like a 
conservative performance in com- 
parison with late 1952 weekly ac- 
countings. Many plants finished 
1952 operating on overtime and Sat- 
urday schedules. Last week found 
such activity confined to Packard. 


Most other plants seemed to be 
proceeding cautiously until inven- 
tories of parts and components, 
seriously depleted by high year- 
end production, can be brought 
back into better balance. 

However, the caution programs 
may be of short duration. Nearly 
every car and truck maker is known 
to be basing first-quarter schedules 

(Continued on Page 56, Col, 4) 


Auto Groups Seek 


Revision of Bill 


On Insurance 


(CCBICAGO. — Revision of a pro- 
posed model insurance agents 
law is being sought by representa- 
tives of 21 auto groups who met 
here last week. 


A committee of five, covering 
new and used-car .dealers and 
finance institutions, was appointed 
to draft the revisions. 

These will be submitted to a 
legislative subcommittee of the Na- 
tional! Assn. of Insurance Commis- 
sioners. 





NAc had asked for expressions 
from interested groups by 
March 1. 

Auto groups have asserted that 
.the original draft of the proposed 
bill, covering qualifications and 
licensing of agents, would make 
it impossible for automobile deal- 
ers and sales finance companies 
to continue to handle insurance 
in connection with installment 
car sales, 

NAIC has been pushing aggres- 
sively for the proposed model act. 
It is expected to crop up at legis- 
lative sessions across the country 
this year. 

Dealer and finance people assert 
that the proposal would be a dis- 
service to the public, 


















2 
Independents Gain .6 Pet. 





Share of Big 3 Drops 
In °52 Car Output 


BS THREE makers accounted 
for a smaller portion and the 
independents a bigger slice of 1952 
ear production which totaled 4,337,- 
278. And car output in 1952 was 
nearly one-fifth under that of 1951. 


Final tabulations show that 
General Motors, Ford Motor and 
Chrysler Corp. built 86.6 percent 
of last year’s total car output, as 
against 87.2 percent in 1951, 


Ford moved past Chrysler to take 
second-place honors in 1952 car 
production, getting 23.2 percent of 
industry output, as compared with 
Chrysler’s 21.9 percent. Ford’s share 
of 1951 output was 21.9 percent, as 
against 23 percent for Chrysler. 


* * * 


M TOOK down 41.5 percent of 

all 1952 car output, as compared 
with 42.3 percent during 1951. Mean- 
while, all the independents with 
the exception of Kaiser-Frazer and 
Packard, managed to take a bigger 
share of total 1952 car output than 
in 1951. 


Hudson’s production dropped to 
76,348 cars in 1952 from 93,327 in 
1951. However, its 1952 perform- 
ance was good for 18 percent of 


Packard Clippers 
Rolling Off New 


Production Line 


DETROIT. — Packard is pushing 
its drive for a bigger slice of the 
market with a new production line 
especially for Packard Clippers 
helping to send Packard employ- 
ment to an alltime high — nearly 
20,000. 

The employment figure 
5,000 since last Nov. 1. 


The new Clipper facilities, which 
helped send the first hardtop Pack- 
ard Sporsters to dealers this week, 
are part of a series of manufactur- 
ing changes made necessary by the 
firm’s decision to produce two dis- 
tinct lines of cars while upping 
production more than 50 percent, 
according to James J. Nance, com- 
pany president. 

Nance said his firm is slightly 
ahead of schedule in its expansion 
program, with the heaviest order 
backlog in company history. 

He said analysis of dealer re- 
ports for the 45-day period since 
announcement of the separation in 
Packard lines indicates public ac- 
ceptance of the distinction the firm 
hoped to make between its luxury 
Packards and medium-priced 
Clippers. 

Nance said floor- play immedi- 
ately after the announcement cen- 
tered around the luxury Packards 
and Clipper Deluxe sedan. Only in 
the past two weeks have standard 
Clipper sales passed those of 
higher-priced models, he:said. 

The Packard chief said special 
production facilities are also being 
provided for custom cars such as 
the formal limousine and sports 
convertible. 


is up 


HUDSON 


First Hudson Jet Takes Off — 


Toncroy, chief engineer; J. W. Eskridge, 


| the industry total, 
with 1.7 percent in 1951. 


percent of last year’s total car out- 
put, as compared with 3 percent in 
1951. Nash was allocated materials 
under the Controlled Materials Plan 
on the basis of the Rambler being 
classified as a new product. 

* * + 


about 18 percent from 1951, but its 
turnout of 62,989 cars last year was 
good for 1.5 percent of the indus- 
try total, as against a 1951 rating 
of 1.4 percent. (Automotive News 
erroneously reported last week that 
Packard suffered a 1952 output loss 
of 27.4 percent.) 





JET 


Of the independents, Studebak- 
er output was hit hardest by pro- 
duction controls. Its production of 
161,533 cars was good for but 3.7 
percent of the industry total dur- 
ing 1952. Studebaker’s production 
of 222,570 cars in 1951 took a 4.2 
percent share of total output. 

Willys-Overland, also the benefi- 
ciary of a new product rating under 
CMP, accounted for 1.1 percent of 
the total 1952 car output, as against 
0.5 percent in 1951. 


With the exception of Ford, the! 


Big Three makers devoted a small- 
er share of their total production 
to so-called lower-priced cars dur- 
ing 1952 than they did in 1951. 

Production of Ford cars ac- 
counted for 17.9 percent of all 
production in 1952, as against 16.9 
percent in 1951. Plymouths rep- 
resented 10.9 percent of all 1952 
output, as compared with 11.6 in 

1951. . 

Production of Chevrolets in 1952 
represented 20.2 percent of total 
output. During 1951, Chevrolets 
made up 21 percent of total pro- 
duction. 


Buick Revises 


as compared | 


Nash’s 1952 production was off | 
less than 9,000 units, and it got 3.5) 


Ss 1952 car production 
was down nearly 14,000 units or | 
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| Each Maker’s Share of Output... 


How They Fared in '52-'51 











(U. S. Car Production) 

Total Pet. of Total Pet. of Gain 
Output 1952 Output 1951 or 
1952 Total 1951 Total Loss 
CHRYSLER 952,591 21.9 1,225,031 230 —L1 
Chrysler 120,678 28 162916 31 —03 
DeSoto ..... . 97,558 22 120412 23 —O1 
Dodge . 259,519 6.0 320,690 6.0 a 
Plymouth . 474,836 10.9 621,013 116 —0.7 
FORD 1,004,784 23.2 1,165,101 219 +13 
Ford 777,531 17.9 900,360 169 +10 
Lincoln 31,992 0.8 25,387 0.5 +03 
Mercury 195,261 4.5 288,854 4.5 . 
GENERAL MOTORS ... 1,801,457 41.5 2,255,497 42.3 —0.8 
I sexinineie . $21,048 74 404695 7.6 —0.2 
Cadillac .... . 96851 22 103272 19 +03 
Chevrolet . 877,950 20.2 1,118,101 210 —08 
Oldsmobile 228,452 5.3 285,634 54 —0.1 
Pontiac ....... . 277,156 64 343,795 64 a 
TOTAL BIG THREE . 3,758,832 86.6 4,645,629 87.2 —0.6 
KAISER-FRAZER 75,0997 99,118 19 —02 
CROSLEY .......... 1491 0.1 4,790 0.1 , 
MIEN © ichciicdos ets sionstailit 16,348 18 93,327 17 +01 
NASH .... 152,141 35 160,859 30 +05 
PACKARD ....... 62,989 1.5 76,075 14 +40.1 
STUDEBAKER. ....... 161,538 3.7 222,570 42 —O05 
WILLYS-OVERLAND* ....... 48,845 LI 28,226 05 +06 
TOTAL INDEPENDENTS ..... 578,446 134 684,965 128 +0.6 

Total Cars, U. 8. 4,337,278 100.0 5,330,594 100.00 

| Olds Sees Gain in ’53 
Expects to Up Percentage-of-Industry Total; 
Starts First Quarter at High Rate 





By Bob Finlay 
Managing Editor 
|e ees Oldsmobile 
dealers in good shape on new 
cars as well as used, J. F. Wolfram, 
general manager, said he is confi- 
dent Olds can increase its percent- 
age of industry sales in a free 
market. 

Wolfram declined to be specific 
on what production Olds would 
shoot for in 1953 if materials and 
controls restrictions are eased, but 
he pointed out that still intact are 
Oldsmobile’s auto production fa- 


"93 Prices; 


Olds, Chevrolet Hold 


By Bob Sheldon 
Staff Writer 
HEVROLET last week retained 
its position as price leader 
among the Big-Three auto pro- 


ducers by lowering the prices of | 4-Dr. Sed 


four models as much as $39.05 and 
holding the line on others. 


Two other General Motors divi- 
sions, Oldsmobile and Buick, also 
announced 1953-model prices that 
compare favorably with those of 
last year. Buick, introducing a 
V-8 engine, raised the four cars 
in its Super series by $133 to $134, 
but caused some stir in auto 
circles by in effect cutting four 
cars in its Roadmaster group by 
about $145. 

Chevrolet trimmed $5.55 off its 
lowest-priced model, a_ business 
coupe, and held to the 1952 figure 
on its lowest-priced four-door 
sedan to give it the following edge 






















Top company officials greet the first Hudson Jet off the assembly line. From left are 
‘A. E. Barit, Hudson president; H. M. Northrup, 


operations vice-president; M. H. 
manufacturing vice-president, and N. K. 


. sales vice-president. A new entry in the low-price field, the Jet will be 
fo the public at an early date, Hudson said. 








over advertised-delivered prices of 
comparable models in the Ford and 
Plymouth lines: 


Chev. Ford Plym. 
Bus. Cpe. $1,524 $1,537.33 $1,674.75 
1,670 1,690.47 1,836.50 

* * cd 


N ADDITION, Chevrolet’s new 

Bel Air series will occupy a 
niche within the popular - price 
framework, although General Man- 
ager T. H. Keating described the 
four new cars as “designed to in- 
vade a luxury market not previ- 
ously covered by Chevrolet.” The 
Bel Air prices range from $1,820 
for a two-door sedan to $2,175 for 
a convertible. 

Price reductions announced on 
Chevrolet models that are com- 
parable to those of 1952 include 
$24 on the eight-passenger sta- 
tion wagon, $35 on the convertible 
and $39.05 on the hardtop coupe. 
The prices of all other Chevrolet 
models in the lower-priced One- 
Fifty and Two-Ten series, which 
parallel last year’s Special and De- 


cilities with which it turned out 
396,000 cars in 1950. 

Defense assignments, including 
90-mm. tank cannon, 3.5-inch ba- 
zooka rockets and turbine and com- 
pressor units for the Wright J65 


G. R. Jones 


J. F. Wolfram 


Sapphire jet engine, are in separate 
facilities. 
a x * 

CLLSMOSILE is starting auto 

output in the first quarter at 
the same rate as the fourth quarter, 
and hopes to boost that. Fourth- 
quarter output was high for the 
year. 

Production in 1952 totaled 228,- 
452 cars, a 20 percent decrease 
from 1951. 

Both Wolfram and G. R. Jones, 
general sales manager, conceded 
that the stage was set for a com- 
petitive market in 1953, but asserted 
Olds would welcome it with confi- 
dence that the firm could improve 
its position. 

Oldsmobile will start out produc- 

(See OLDS, Page 48, Col. 3) 











Studebaker Adds | 


Foreign Touch 


| 1953 Line to Feature 
| New Sports Coupes 


By Ed Brown 
Staff Correspondent 

NEW YORK.—Studebaker’s 1953 
line, including four new coupes 
which feature continental styling, 
were previewed here last week at 
a two-day series of dealer meetings 

A substantial price reduction is 
planned on the Commander hard- 
top, it was learned, while a siz- 
able cut will be made on the 
Land Crusier sedan. 

Prices of other models in the 1953 
line will be generally the same as 
in 1952. 

The new coupes, with a silhouette 
four or five inches lower than that 
of the more conventional sedans, 
will place a sports-car design with- 
in the reach of the average buyer, 
Studebaker officials said. 

Under present production plans, 
there will be no _ convertible 
among the 1953 models, which 
will be announced Jan. 26. 


Harold S. Vance, president, said 
that the 1953 Studebaker line would 
give the company the best competi- 
tive position in its automotive 
history. 

Although he predicted that the 
automotive industry would return 
to a “highly competitive state” in 
1953, Vance expressed confidence 
that Studebaker would be able to 
increase substantially its share of 
the car market. 


U.S. Sales Chief 
Named by Jaguar 


COVENTRY, England. — Jaguar 
Cars, Ltd., has announced the ap- 
pointment of J. Eerdmans as resi- 
dent chief execu- 
tive of North 
American sales, 
with headquar- 
ters in New York. 

Eerdmans, who 
left by air last 
week to take up 
his new duties, 
has a wide ex- 
perience in mar- 
keting problems 
in the United 
States. 

The company said the appoint- 
ment was made because of expan- 
sion of its sales organization in 
the U. S. 








J. Eerdmans 





Driver Passes Test at 93 


CONCORD, N. H.—(UTPS)—New 
Hampshire’s oldest holder of a 
driver’s license has been reexamined 
at the age of 93 and pronounced 
okay by the State Motor Vehicle 
Department to continue piloting a 
~ buggy. His identity was with- 
held. 





luxe offerings, were rounded off to| ~* 


eliminate cents figures. Two six- 
passenger station wagons were 
added to these categories, priced 
at $2,010 and $2,123. 
* * * 
Tos Powerglide automatic trans- 
mission, available on the Two- 
Ten and Bel Air models, will be 
$178.35, same as last year. Power 
steering, offered for the first time 
on Chevrolets, will sell for $177.55. 
Except for the convertible, 
which was reduced $81, the cars 
(Continued on Page 53, Col. 1) 


Chrysler’s Wallace 


Injured in Fall on Ice 


DETROIT. — David A. Wallace, 
president of the Chrysler division, 
was recovering from a minor hip 
injury last week at Cottage Hospital 
in nearby Grosse Pointe Farms. He 
suffered a chipped bone in a fall 
on the ice near Gaylord, Mich, 
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Commemorating an Era of Progress— 


William Clay Ford, youngest grandson of the founder of Ford, poses along side of 
the first Ford car, an 1896 two-cylinder chain-driven model, at the Ford Museum in 
Dearborn, Mich. The wallpaper, showing this car and seven other early Fords, will 
decorate Ford dealership walls throughout the country this year to commemorate the 


company's golden jubilee. 
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By John O. Munn 





OW time flies! Just 25 years 

ago the industry was considered 
mature. Twenty-five years of grow- 
ing pains had pretty well shaken 
it down. Here are thumbnails of 
the factories then in existence. 
Wonder what another 25 years will 
bring! 

In 1928, Auburn was an impor- 
tant factor in the trade. Production 
was around 2,500 cars a month. A 
six-cylinder, with 120-inch wheel- 
base, was listed at around $1,000. 
Body plants were maintained at 
Kalamazoo, Mich., with an addi- 
tional assembly plant at Conners- 
ville, Ind. 

Buick then, as now, was a 
leader. Production totaled up to 
1,200 a day. New models were 
announced in June, following the 
custom of a number of manufac- 
turers who announced new mod- 
els in mid-season. 

Cadillac was also producing La- 
Salles and the volume was running 
about equal for both models. In 
February, Capt. E. V. Rickenbacker 
was appointed assistant sales man- 
ager. 

Chandler-Cleveland was acquired 
by Hupp during the year. Both of 
these Cleveland cars were con- 
tinued, but part of the Cleveland 
facilities were used for Hupp as- 
sembly. The Cleveland car was 
priced at $895 and the Chandler at 
$1,395. 

* * * 
Trying to Fill Gap 

HEVROLET was putting on 

pressure for production to fill 

in the gap caused by Ford’s delay 
in getting its Model A into mass 
production. New assembly plants 
were being built all over America. 
A mammoth new plant for small 
parts, carburetors, pistons, etc., was 
being built at Bay City, Mich. A 
$4,000,000 foundry was going up at 
Saginaw. Over a million Chevrolets 
had been built by September. 


Chrysler was going great guns, 
but made price cuts at the New 
York Show on both the 62 and 72 
models, resulting in the produc- 
tion of more than 25,000 cars for 
February. The corporation beught 
Dodge Bros. in June, but Plym- 
outh as well as DeSoto had been 
previously added to the Chrysler 
line. J. E. Fields was vice-presi- 
dent in charge of all Chrysler 
sales. C. W. Matheson was made 
vice-president in charge of sales 
of DeSoto. He was followed short- 
ly by Roy Peed, who was for- 
merly sales manager of Willys- 
Overland. Chrysler dealerships 
were pyramided four times dur- 
ing the year. The corporation 
was rapidly building each of the 
three dealer organizations. 

Dodge was one of the volume 
producers at the time that the 
transfer was made—around 1,300 
cars a day. In August, when the 
transfer took place, F. J. Haynes, 
chairman of the Dodge board, as 
well as the other executives, re- 
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signed. Walter P. Chrysler became 
president and John R. Lee con- 
tinued in charge of Dodge sales 
with this same factory, field and 
dealer organizations. Dodge Bros., 
when the transfer was made, was 
selling large volumes of trucks 
under the name of Graham Bros. 

The Duesenburg factory at Indi- 
anapolis was acquired by the Au- 
burn interests in February. It 
produced a chassis only on a 142 
and 153-inch wheelbase, listing at 
$8,500. 

DeSoto was featured in blind ad- 
vertising as a small six developed 
by Chrysler to be marketed through 


a separate sales organization. 
” * * 


Struggling for Volume 


poe was struggling all of this 

year to get into volume pro- 
duction on the new Model A that 
was announced the preceding fall. 
By March, only seven of the assem- 
bly plants had been activated but 
all of them, including those in the 
foreign countries, were producing 
before the end of the year. Tractor 
production had been discontinued 
the previous year, and production 
equipment shipped to Cork, Ire- 
land, from which some tractors 
were imported to the United States. 
This year Ford set up the Universal 
Credit Corp. The first year’s pro- 
duction of Ford Model As was 
704,699 cars and trucks. The all- 
time high Ford production was in 
1924, when just over 2,000,000 Model 
Ts were built. 


Durant was struggling all this 
year. The Flint and the Sheridan 
cars had already been discontinued. 
The Star name was dropped and 
the product included in the Durant 
line. There were plants at Lansing, 
Elizabeth and Oakland. W. E. Du- 
rant relinquished management of 
the company this year. 

Elear was still a factor in the 
industry, making 26 models, both 
six and eight-cylinder cars, priced 
at $995 up. A proportionate large 
number of them were exported. 

Falcon Knight was a Willys- 
Overland operation at Elyria, O., in 
an attempt to set up a new group 
of dealers. Production was around 
750 a day and, although it was 
an attractive car, selling for about 
$1,000, it didn’t meet with success. 
F. H. Akers resigned as general 
sales manager and beginning in 
September the factory was closed 
down and the plant was devoted 
to building Willys-Overland bodies. 

The Franklin Air Cool car was 
still going good and paying regu- 


lar dividends. Production was 
around 25 cars a day. 
* o * 


Planning Sears Outlet 


ARDNER of St. Louis was mak- 

ing about 250 cars a month. The 
factory was considering using 
Sears-Roebuck as a sales outlet. 

Graham - Paige was making a 
four, a six and an eight during 
1928, with prices from $800 to 
$2,500. All of the models except the 
small six employed four-speed 
transmission, which were _ intro- 
duced by Paige the previous year. 
Body plants were at Wayne, Mich., 
and Evansville, Ind. F. R. Valper 
was general sales manager. March 
production was almost 8,000 cars, 
the best in the history of this com- 
pany up to that time. Ralph W. 
Austin, now a Dodge dealer at 
Jamestown, N. Y., was appointed 
manager of fleet sales, with head- 
quarters in New York. 

Hudson-Essex was one of the 
volume producers and big money 
makers with volume up to 1,500 a 
day, a large share of which was 
the Essex model. Courtney John- 
son was assistant general sales 
manager. 

Hupmobile’s production was 
around 40,000 a year and setting 
production records almost every 
month in 1928. In fact, its success 

(Continued on Page 48, Col. 4) 


Average Shows First Gain in 3 Months .. . 





U.C. Prices Stiffen After Plunge 


By Sam Sampson 
Staff Writer 


| 
| 


of cars offered and sold showed a 
big gain. From an average of only 


used-car prices and | 49 percent sold two weeks ago, the 
activity found a new foothold | average moved up to 60 percent at 
last week, according to Automotive | last week’s auctions. 


News’ used-car price index and re- 
ports from auction operators across 
the country. 


Following the most serious loss 
of the year a week earlier, the 
overall average price of used cars 
bounced back $11 last week to 
stand at $955, according to the 
index, 

At the same time, the sales ratio 


| 


* * * 


_—— model cars were responsible 
for most of the gains, the index 
showed. A gain of $60 per model 
was shown for ’52s, which have 
been leading the recent downward 
spiral of prices. In addition, a $37 
hike was shown for ’5is, and $9 
each for ’50s and ’49s. 

The older cars, which have 


STUDEBAKER 





4Cyl. TOURING 


Cook Rounds Out 30 Years with Studebaker— 


Three generations of the Cook family are on hand as a plaque is presented to 
Cook Automobile Co., Little Rock, Ark., to celebrate the firm's 30th year as a Stude- 
baker dealership. Oldest member of the family is Judge R. A. Cook (third from right), 
founder of the firm. Others (from left) are Bob Cook, a grandson; R. H. Kellen, district 
manager; O. A. Cook, a son, and Charles Cook, another grandson. In the background 


is a 1913 Studebaker. 


Denver Sets April Shou; 
Five Open This Month 


NNOUNCEMENT of the 4ist 

Denver Auto Show, making an 
even two dozen scheduled so far 
this season, served as a reminder 
last week that January will see the 
1953 show parade get under way in 
earnest. 

Denver’s show has been set for 
Apr. 6-11 in City Auditorium, 
where members of the Denver 
Automobile Dealers Assn. vow 
they are going to put on an ex- 
travaganza even “bigger and bet- 
ter” than last year’s, 

That one drew more than 100,000 
persons through the turnstiles—and 
Denver police had their hands full 
preventing a riot when the doors 
once had to be closed at the fire 
marshall’s orders. 

x = - 
pA Secretary Tom Braden said 
last week that exhibits will fill 
the main floor, basement and annex 
with new autos and trucks. Show 
committees will be staffed in a few 
days, he said. 
Five local dealer associations 


Louisville Drops 


53 Show Plans 


LOUISVILLE.—A proposed auto- 
mobile show for Louisville, which 
had been tentatively slated for early 
this year, has been abandoned for 
lack of interest, according to Ken- 
tucky Automobile Dealers Assn. 
officials. 

KADA President Orville Harrod 
has announced that the winter 
meeting of the association’s board 
of directors will be held Thursday, 
Jan. 22, in Frankfort. Site and 
agenda will be announced later, he 
said. 


Schler Heads Dealers 
In Springfield, Il. 


SPRINGFIELD, Ill.—The Spring- 
field Auto Dealers Assn. has elected 
Otto Schler, manager of Springfield 
Motors, Inc. (Lincoln-Mercury), as 
president for 1953. 

Ralph W. Blessman, of Modern 
Motors, Inc., became vice-president. 
Frank Pierce, of Capital City Mo- 
tors; R. S. Lindburg, Studebaker 
dealer, and Rex Reason, of Reason 
Buick Co., were named directors. 








will kick off the show season from 
coast to coast in January, with 
the Baltimore and Syracuse 
groups getting the jump on Jan. 
25. The Syracuse show in War 
Memorial Bldg. will end Jan. 31, 
while the Baltimore show, in that 
city’s 5th Regimental Armory, 

will run to Feb. 1. 

Los Angeles dealers are sponsor- 
ing that city’s International Auto- 
mobile Show from Jan. 30 to Feb. 
8 in Pan Pacific Auditorium. The 
Buffalo and Greater St. Louis shows 
open the next day, Jan. 31. 


* * * 


‘T= Syracuse show, reputed by 
its sponsors to be the “largest 
in the east,” was first held in 1909. 


Many attractions have _ been 
planned for visitors this year, and 
show officials report that more cars 
than ever before will be on exhibit. 
For the first time in many years, 
all popular makes will be shown. 

Syracuse television station WHEN 
will provide patrons with an oppor- 
tunity to see themselves on tele- 
vision. 

And — of special interest — the 
$22,000 Duesenberg of Tyrone 
Power and Linda Christian will 
be on display. Power offered the 

(Continued on Page 49, Col. 5) 


On the House . 


been checking the falling market 

since last October, showed an 
abrupt drop last week, with ’48s 
falling $19; ’47s, and ’46s, $11. 

It was the consensus of the auc- 
tion operators that the market 
looked brighter than it had in 
three months. In most areas, they 
reported that the market was 
strengthening, with one report from 
H. B. Robinson at Philadelphia 
pointing out that prices were up 
from $50 to $100 per car. 

Consignments, in most cases, were 
still reported to be small, but this 
is expected to increase when the 
post-holiday sales really get under 
way. 

* * + 

OB CLARK, at Horseheads, 

N. Y., said that at his last sale, 
buyers were more plentiful than 
cars. This, he thought, indicated 
that demand will continue to im- 
prove. 

Jack Layton, at Denver, said 
that demand was better, and that 
prices were steady to slightly 
stronger. Dyer, Ind., reported a 
good fast sale, but a small num- 
ber of consignments. 


Only two areas found the final 
holiday-period sale slow. T. C. 
Baker, at Danville, Va., said that 
bidding was slow and the market 
down. The Los Angeles Auto Auc- 
tion reported that demand was 
good considering the season of the 
year, but that the market was still 
soft on most models. 

* * 7 


ANY Detroit observers believe 
“that prices hit the bottom a 
week ago, and that the market 
will strengthen slowly from now on. 
The activities of retail used-car 
salesmen, they say, will determine 
how fast the market picks up. 

Reports continue to arrive here 
from franchised dealers that they 
are overstocked with used cars. 

A report from Portland, Ore., 
said that used-car stocks there 
are doubled for most dealers, as 
compared with the number usu- 
ally carried. Retail sales were 
also reported slow. 

Retail sales of used cars slowed 
down considerably in Cleveland 
during the first week of January, 
with only 1,201 units turned over. 

Cleveland dealers are reported to 
be looking for a “sharp turnabout” 
in conditions there, which have 
been comparatively good for several 
months. Dealers expect buyers will 
take full charge of the market in 
the area. 


Stott Heads Up 


Detroit Dealers 


DETROIT.—At its annual meet- 
ing last week, the Detroit Auto 
Dealers Assn. elected Omar W. 
Stotts (Studebaker) as president 
for the coming year. 

Fellow officers elected were Har- 
old R. Marsh (Chevrolet - Oldsmo- 
bile), Dearborn, vice-president; Al 
Rogers (Dodge - Plymouth), secre- 
tary, and Edward J. Schoenherr 
(Ford), treasurer. 

Reelected to his 14th year as ex- 
ecutive vice-president was Paul T. 
Graves. 


Several projects are being held in abeyance at General Motors until 
after Jan. 20, pending any realignment of officials which might come 
after Harlow Curtice is formally elected president . . . Willys is cre- 


taxes... 





Wemhoff 


ating quite a stir in the industry with its advertising 
which quotes its car prices minus federal excise 


Another automan is joining the growing list 
serving in government capacities; Ed Warren 
(Chevrolet), Waterville, has been appointed to 
staff of Gov. B. M. Gross of Maine 
Gov. Donnelly has added James E. Trevellyan 
(Buick) to his staff of honorary colonels .. . 

Virginia association reports L-M dealers are 
receiving cars “loaded to the gills” with accessories, 
in some instances as much as $300 worth... Auto 
makers and dealers will be watching the first local 


... Missouri 


TV auto show, to be staged by Philadelphia In- 


quirer March 1. If 


nationwide. 


it works out, 


conceivably it could spread 


—Pete Wemuorr, Editor, 
Automotive News 
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AUTOMOTIVE 


Our PLATFORM: |. Fair and equitable contracts between manufacturers 
m and dealers in motor vehicles, parts and accessories. §2. A fair profit to 
the dealers on every used vehicle accepted in partial payment for a new 

Aa car or truck. §3. Every dollar of gasoline tax collected by state or federal 
jovernments applied to the building and maintenance of highways. 

fs. The elimination of government and bureaucratic controls over this 
ndustry. {5. A return to the precepts of independence and the rewards of 
—_— energy and ability, which made America and gave more of her 
citizens more of the better things of life than anywhere else in the world. 
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Do Your Salesmen See 
Their Opportunity? 


_S the accent in the auto business turning forcefully 
toward sales, it is significant to note an upsurge in union 
efforts to organize salesmen. 


It is an ironic fact that, while this subject merits exhaus- 
tive study by dealers, it is one on which some dealers are 
inclined to keep their heads buried in the sand of wishful 
thinking. 


We recall this quotation from a dealer who holds a high 
place in dealer organizations: 


“I thought unions were so silly that I paid little attention 
to the idea until I woke up one morning to find that even my 
brother-in-law, whom I had nursed along in my business, had 
voted for the union.” 


From the dealer’s standpoint, the idea of unions for sales- 
men is unthinkable. Many dealers look at their salesmen as 
being in business for themselves, and they can’t see how the 
= would want to encumber themselves with union dic- 

ion. 


And that is a reasonable view — provided the salesmen 
have been inspired to take a similar attitude and have been 
given the means to develop it. 


Do you know what your salesmen think of you? Are they 
satisfied that they see their opportunity? 


Basically, the incentive characteristics of auto selling are 
obvious. But there’s many a rub between the sale and the 
washout. 


Therein lies a challenge to dealers —to be meticulously 
fair all through their compensation plans and to be sure that 
their salesmen understand the fairness of the plans. 


To achieve this, a dealer must be sure he has a good line 
of communication with his salesmen. Misunderstandings 
usually are easy to clear up. The difficulty is in recognizing 
them before they become so deep that they are beyond 
treatment. 


As the new year gets under way, dealers might find it 
a to re-examine their entire sales setup with this 


Auto 
Forum | 


“Men are just the opposite of 
guns: the smaller the calibre, 
the bigger the bore.”—PuvuBLic 


Sarety MAGAZINE. 
” « * 


Whichever 


California legislators are con- 
sidering adding another cent to 
the gasoline tax ... The next 
legislature will seek a decision. 
How it decides may mean debt 
for years to come, or sudden 
additions to everyone’s gasoline 
bill."—Monrovia (Calif.) News- 
Post. 
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* * * 


Amazed & Baffled 


The Eisenhower Administra- 
tion-elect seemed to be imbued 
with the Christmas spirit, too. 
In its dealings with its former 
enemies last week, it was act- 
ing with so much Christian 
charity that politicians, who 
are more likely to abide by 
the Old Testament eye-for- 
an-eye precept, were amazed 
and baffled.”—-The Atlantic. 

* * 


* 


Market Outlook 


“Our population will continue 
to increase for many years to 
come, and that means that the 
need for motor vehicles will con- 
tinue to grow. Instead of the 53 
million cars and trucks of to- 
day, people will need and want 
as many as 80 million 25 years 












from now.’’—C. E. Wilson. 
* * * 
Eenie-Meanie? TRAE NATIOVAL 


OUESSING GAME 


Pentagon garage mechanics dL 


have gotten up a betting pool 
on an amusing situation con- 
fronting C. E. Wilson, secre- 
tary of defense - designate, 
when he takes office. The me- 
chanics are wondering whether 
Wilson will drive the Chrysler 
assigned to him, or switch to 
the Cadillac assigned to his 
undersecretary.—JOHN CARLISLE 


in Detroit News. 
* * 7 


Life on Wheels 


Some 1,350,000 now are dom- 
iciled in some 12,000 trailer 
parks which, if grouped to- 
gether, would form the nation’s 
sixth largest city—between 
Detroit and Baltimore. Some 
740,000 trailers are in use to- 
day, and the trailer population 
is increasing at the rate of 
175,000 a year—Steel Magazine. : . a: 

$ ¢ *# Chicago’s Position 

I was amazed to read your edi- 
torial in the Dec. 29 issue in which 

you stated that “Chicago has for- 
mally put in its bid for the Na- 
tional Auto Show. With New York 
and Detroit also seeking to obtain 
the pre-war type show sponsored 
by the Auto Manufacturers, the 
battle has become a _ three- city 
affair.” 

I beg to take issue with you on 
this statement. As you no doubt 
know, the Chicago Automobile 
Trade Assn. has sponsored the 
past 10 highly successful Chicago 
shows and is in the midst of pre- 
paring for another outstanding 
event in March, 1953. We are 
fortunate in having the largest 
building in the country which is 
ideal for an auto show with 152,- 
000 square feet of exhibit space 
and a large central arena for a 
special stage presentation fea- 
turing new cars, as well as ample 
free parking space. 

The Chicago Automobile Show 
has become the largest show in the 
automobile industry and the most 


Politics and Business 


Phillip’s, a four-store appliance 
chain, published the following ad 
in Washington papers: 

“Any government employe 
who purchases a television set, 
refrigerator, washer or any 
major appliance between now 
and Dec. 24, 1952—and loses his 
job by reason of the change in 
administration before June 30, 
19583—may return the merchan- 
dise for a full refund.” 

The ad also repeated the firm’s 
no-money-down credit policy, 
“regardless of party affiliation.” 
—Twe Maaazine. 

* * * 


Waiting the Day 

“Those of us who have a 
stake in better, safer and more 
economical highways—and our 
name is legion—must draw 
upon our collective experience 
and our collective resources to 
find a factual, scientific solu- 
tion to the problem of road 
financing.’”’— P. C. Spencer, 
president, Sinclair Oil Corp. 


10 Years Ago Tr 
The Big Story 


Henry F. Kaiser, West Coast shipbuilder, announces that he in- 
tends to build a lighter, cheaper car after the war if some of the 
present manufacturers don’t do so. The industry’s consensus is that 


“there’s room for him in our business, and we'd like to have him 


with us” to spur postwar auto activity ... The Office of Price 
Administration has banned pleasure driving in 17 eastern states be- 
cause of the growing shortage of gasoline and fuel oil . .. An 
estimate of new cars still available under the rationing program is 
set at 275,000 by OPA... U.S. production of synthetic rubber will 
total about 300,000 tons in 1943, according to W. S. Richardson, of 
B. F. Goodrich. 


—From the files of Automotive News. 








‘Show Business ....... 


This is an open forum for the discussion of any subject of interest to our 
readers, and your letters are welcomed. No attention is given to unsigned 
letters but you may sign your name with the assurance that it will not be 
used, if you so request. Address Editor, Automotive News, Detroit 26, Mich. 


( /E THE BOYS EVER. 
INVENT A WORKABLE 
CARTOON MACHINE 
—FERISH THE 
THOUGHT ! 








9 


complete from the standpoint of 


glamorous exhibits, showmanship, 
sales stimulus, public interest, and 
industry goodwill. It has an annual 
attendance of close to half a mil- 
lion during a nine-day period. Only 
American-made passenger cars, 
trucks and accessories are dis- 
played. 

Our show chairman, Frank H. 
Yarnall, stated our position very 
clearly at a recent luncheon in De- 
troit for factory officials. He 
pointed out that the National Auto- 
mobile shows, as we knew them up 
to the time they were discontinued 
at the beginning of the last war, 
are now outmoded due to changing 
times, improved methods of dealer 
and public new car announcements 
by each manufacturer, etc. 


He suggested that, rather than 
beat the drums for a revival of 
the National Show by the manu- 
facturers, the Chicago annual 
event be made the major show 
and that the manufacturers seri- 
ously consider a short period 
spanning all new-car announce- 
ments, as they did before World 
War II. 


He further suggested that the 
dates of the Chicago show could be 
changed to coincide with such an- 
nouncements.— Epwarp L. C.Leary, 
manager, Chicago Automobile 
Show. 


* * ® 


Favors N. Y. Show 


I’ve just finished reading your 
editorial in the Dec. 29 issue of 
Automotive News, headed “National 
Show in 53?” 

This subject particularly appeals 
to me because I have attended 
every annual show held in New 
York since 1919, and have always 
felt that the annual New York 
show was a great stimulus to the 
new-car selling year, not simply in 

(Continued on Page 56, Col. 1) 
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Seeks to Crack 5-Year Contracts .. . 





UAW Plans Assault on Auto Pacts 


By Ed Howard 
Staff Writer 

UMORS that the UAW-CIO ex- 

ecutive board meeting tomor- 
row (Jan. 13) will draw the battle 
lines for an all-out attempt to crack 
open the current five-year contracts 
with the auto manufacturers re- 
ceived tacit confirmation last week 
from a source close to the top at 
the UAW’S Solidarity House in 
Detroit. 

“But there will be no official 
comment until after the meeting,” 
this source said, 

Ready to lead the UAW assault 
on the contracts, which still have 
two years to run, will be UAW and 
CIO President Walter P. Reuther, 
back at his desk after a gall-blad- 
der operation Dec. 16. He returned 
to work last Monday (Jan. 5). 

* + + 


Yok attempts to reopen the 
contracts for wage and fringe 
adjustments started late last sum- 
mer, soon boiling down to three ma- 
jor issues: Basic wages, improve- 
ment factor and pensions. 

Specifically, the UAW wants 21 
cents of the 25-cent hourly cost- 
of-living “float,” gained under the 
so-called escalator clauses, added 
to a permanent base pay rate 
which now averages $2 an hour 
in the industry. 

It wants the automatic annual 
“productivity” raise increased from 
4 to 5 cents an hour. 

And it contends that pensions 
must be adjusted upward to com- 
pensate for increased living costs 
since the contracts were negotiated. 

* * + 

prRoM the union standpoint, ur- 

gency was lent to the first de- 
mand when the latest Bureau of 
Labor Statistics consumers price in- 
dex dropped enough to cost union 
members a one-cent hourly wage 
cut, only the second under current 
contracts. 

However, from the company side 
of the fence, the living cost drop 
was viewed as cutting the ground 
from under the union argument 
that workers were battling a con- 
stant upward price spiral—an ar- 
gument used to buttress all major 
union demands in its attempt to 
pry open the contract door. 

Strictly speaking, the contract 
cannot be reopened at this time 


Utah Dealer Mortality 
Hits 31 During Year 


SALT LAKE CITY. — Thirty- 
one dealers dropped out of the 
new-car business during 1952, 
according to the records of the 
Utah Automobile Dealers Assn. 

Reporting last week on the 32 
members who were removed 
from the association roles, UADA 
said that 12 sold their business 
and 12 gave up their franchise 
but continued in allied lines; 
seven were liquidated, and one 
outlet, a foreign-car dealership, 
chose not to renew its member- 
ship. 

Offsetting this in part, 16 new 
businesses were enrolled. Twelve 
of these purchased established 
businesses, while four were new 
dealerships. Many of the mem- 
bers who withdrew were auto 
veterans, it was said. 











without mutual consent, which 
does not appear imminent. 

Union officials have been grow- 
ing more and more impatient with 
the cool reception their demands 
have elicited, but so far none of the 
Big Three companies has shown a 
sign of cracking. Talks during the 
past week between the UAW and 
General Motors had produced noth- 
ing up to press time Thursday. 

To union demands, company of- 
ficials might well be citing some 
of the following developments of 
late 1952 and early 1953: 

Industrial wages are at an all- 
time high—more than $70 a week 
on the average — and have more 
than kept pace with prices since 
the start of the Korean War. The 
edge is slight, but “real wages” 
have increased roughly 5 percent 
during the period, according to of- 
ficial government reports. 

* - 


NEMPLOYMENT is at an all- 
time low in most parts of the 
nation, especially in industrial cen- 


Employment Hits 
Record 133,000 
At Chrysler Corp. 


DETROIT. — Employment in 
Chrysler Corp. plants reached an 
alltime high of 133,000 persons in 
December, when the company 
turned out 145,729 cars and trucks 
for the largest monthly output of 
the year, Chrysler announced last 
week. 

Total 1952 production of Plym- 
outh, Dodge, DeSoto and Chrysler 
cars and Dodge trucks was 1,115,- 
462, surpassing the million mark 
for the ninth time in the company’s 
history, the company said. Restrict- 
ed output under Government con- 
trol held the total under last year’s 
record production of 1,397,636 cars 
and trucks. 

With employment at a _ record 
peak, Chrysler currently has ap- 
proximately 36,000 more people on 
its payroll in U. S. plants than at 
the beginning of last year, when 
the Government had cut back civil- 
ian production and total Chrysler 
employment was 97,396. In both 1950 
and 1951, Chrysler employment 
reached peaks of 127,000. 

At present, an estimated 21,000 
employes, or approximately 16 per- 
cent of all those who work for the 
company, are engaged fulltime on 
defense work. 


Chicagoans Buy Control 


Of Pierce-Arrow Plant 

BUFFALO. — Control of about 
one-third of the old Pierce-Arrow 
property here has been purchased 
by Chicago interests from a Buf- 
talo businessman. 

John L. Keogh, head of Great 
Arrow Properties, Inc., announced 
that he had sold a controlling in- 
terest in the company to a group 
headed by Ralph M. Schwartzberg 
and Isadore Fishman, Chicago at- 
torneys. 

Great Arrow Properties owns 
more than 500,000 square feet of 
building space and a considerable 
portion of the land in the former 
Pierce-Arrow property. 


ters. And, despite the recent cut- 
back in some defense orders, the 
“help-wanted” sign is still out at 
such places as the Grand Blanc 
(Mich.) tank plant of Fisher Body, 
where output has recently doubled, 
is expected to redouble, and skilled 
workers are in short supply. In De- 
troit, meanwhile, unemployment is 
at its lowest ebb since wartime 1944. 

Welfare officials in the Motor 
City reported only 3,708 relief cases, 
lowest since September, 1944—the 
month wartime employment hit its 
peak in Detroit. Pending applica- 
tions for dole are also at a nine- 
year low, they said. 

Auto industry officials are sat- 
isfied that their workers have not 
lagged behind those of other in- 
dustries since the long-term con- 
tracts were signed, 

Wage escalators and productivity 
raises have more than taken care 
of that aspect, they maintain. In 
fact, the company view is that 
wages, rather than being a “closed” 
issue, as the union maintains, are 
instead constantly “open” because 
of the escalator clause. 

The companies feel the cost-of- 
living formula has been fair. How- 
ever, a technicality is coming up on 
which UAW officials seem to base 
some of their current hope of re- 
opening the contracts ahead of 
schedule. 

. + * 

HE Bureau of Labor Statistics 

is about to adopt a new official 

consumer price index, taking into 
consideration many factors not in- 
cluded in the old index. Television 
is one. No one who lives in or has 
driven through a middle-class work- 
ers’ district in the past year can 
have missed the veritable forest of 
TV antennas waving from the roof- 
tops there—driving home the fact 
that TV is a real factor in today’s 
cost of living. Other changes in 
technology and tastes have forced 
the revised BLS index. 

The bureau, economists, and in- 

(Continued on Page 55, Col. 3) 





Jan. 7 
(First sale at new location was very 
successful in spite of cold weather 
and snow. Sold 135 cars out of 186 


entries.) 
BUICK—’52 Super Riviera 2-dr., $1,- 
505°. °51 RM 4-dr., $1,750*, $1,665*; 
Special 4-dr., $1,475. ‘50 RM 4-dr., 


$1,355*; 2-dr., $1,015, $1,035; Super 


2-dr., $1,175; 4-dr., $1,275, $1,285; 
Riviera 2-dr., $1,565, '49 RM 4-dr., 
$950, $885. ‘48 station wagon, $670. 


’47 RM 2-dr., $425; 4-dr., $580. 
Super 2-dr., $460. 
CADILLAC — '52 (62) 4-dr., $3,500*. 


46 
‘40 4-dr., $100. 


'46 (62) 2-dr., $760*. 
CHEVROLET — '52 SL Deluxe 2-dr., 
$1,410. ‘51 SL Deluxe club coupe, 


$1,110, $1,075. '50 SL Deluxe 2-dr., 
$1,040*, $920, $910; club coupe, $1,- 
050; Bel-Air, $1,250*, °49 SL Deluxe 


sedan, $620; conv., $825. ‘°'48 SM 
4-dr., $560. '47 FL aerosedan, $505, 
$460. ‘41 SD 2-dr., $200. 


CHRYSLER—’52 NY 4-dr., $2,180*. '51 
Windsor 4-dr., $1,460*. ‘50 Windsor 
Newport, $1,480*. ‘48 Windsor 4-dr., 
$625. 

DeSOTO—'48 Deluxe 4-dr., $585; Cus- 


tom club coupe, $690. ‘47 Deluxe 
4-dr., $410, $530. ‘46 conv., $500. 
DODGE — '51 Diplomat, $1,475*. '50 


Coronet 4-dr., $990; Wayfarer road- 
ster, $720. ‘49 Meadowbrook 4-dr., 


$860. ‘°47 Custom 2-dr., $450. ‘46 
Custom 4-dr., $435, $400. 
FORD—’52 Custom (8) 2-dr., $1,550. 


’51 Custom (6) 2-dr., $1,060, $1,235*, 
$1,170, $1,230*, $720. '50 Custom (6) 
2-dr., $785; Custom (8) sedan, $940, 
$890. °'49 Custom (6) sedan, $695, 
$650; Custom (8) sedan, $805*, $740, 
$780, $790. °48 SD (8) 2-dr., $530. 
’47 SD (6) 4-dr., $385. °'46 Custom- 
ized conv., $750. 

HUDSON—’51 Hornet 4-dr., $1,390. '50 
PM sedan, $925, $750. °49 Super (6) 
sedan, $700, $620. °'48 Super (6) 
sedan, $600, $530, $475, $570. °46 
Super (6) club coupe, $215. 

KAISER—’52 2-dr., $1,565. 
$1,105. °49 4-dr., $425. 


$200. 

LINCOLN—’50 Cosmopolitan 4-dr., $1,- 
220*. 

MERCURY—’50 4-dr., $1,090. '49 4-dr., 
$825, $800. ‘'47 4-dr., $525. "46 
sedan, $390, $365. 


‘51 2-dr., 
"47 «4-dr., 


NASH — '50 Statesman sedan, $810, 
$800, $870*, $875*. '49 (600) sedan, 
$690 ’47 (600) sedan, $455, 


, $550. 
$400. °46 (600) sedan, $280, $325. 
OLDSMOBILE-—-'’51 (88) 4-dr., $1,575*. 


"50 (88) 2-dr., $1,160%. ‘49 (98) 
4-dr., $1,130*; (76) 2-dr., $700. °48 
(98) conv., $700*. ‘47 (76) 2-dr., 
$550. 


Used-Car Bulletin from Detroit .. . 


Latest Auction Prices 


(Aptco Auto Auction. Sale every Wednesday.) 













PACKARD—’50 (200) 4-dr., $980. 
4-dr., $630. 

PLYMOUTH—'52 Cambridge 4-dr., $1,- 
360. ‘51 Cambridge club coupe, $1,- 
080, $1,075; Suburban, $1,250. ‘50 
Deluxe 4-dr., $990. ‘48 SD 4-dr 
$550. '46 SD 4-dr., $415, $530, 

PONTIAC—'51 Chieftain (8) 2-dr., $1,- 


"49 











470°; 4-dr., $1,485*; Catalina, $1,- 
775*. '50 station wagon, $1,220. °'49 
Chieftain (8) 2-dr., $990. °48 SL (8) 





2-dr., $790, $760. 

STUDEBAKER — '52 Champion 2-dr., 
$1,300*. ‘50 Commander (8) club 
coupe, $900. 

WILLYS—'47 station wagon, $390. 

MISCELLANEOUS — '51 Frazer 4-dr., 
$960*. ‘51 GMC %-ton pickup, $770. 

* * * 


Dec, 17 


(Sold 63 cars out of 110 offerings.) 
BUICK—’52 Super Riviera sedan, $2 
575°, $2,225*. ‘51 Super Riviera se- 
dan, $1,750*; RM _ Riviera sedan, 
$1,760*. ’50 Super 2-dr., $985; 4-dr., 
$980. '48 Super 2-dr., $605. 
CHEVROLET — '51 SL Deluxe 2-dr., 
$1,075, $1,050; %-ton pickup, $725. 
’50 SL Deluxe 4-dr., $790, $1,010*. 
"49 SL Deluxe 2-dr., $740. 
CHRYSLER—’48 Windsor 4-dr., $550. 
DeSOTO—’52 Fire Dome (8) 4-dr., $2,- 





































175*. °’47 Deluxe 4-dr., $520. 
DODGE—’51 Meadowbrook 4-dr., $1,- 
120; Coronet 4-dr., $1,325. °48 Cus- 


tom 4-dr., $670. 
FORD—’52 Custom (8) 4-dr., $1,650; 
2-dr., $1,580; Custom (6) 4-dr., $1,- 


520. '51 Custom (8) 4-dr., $1,300*; 


$1,040; club coupe, $1,300*; conv., 
$1,310*; Victoria, $1,495*. ‘50 Cus- 
tom (8) 4-dr., $885, $895; 2-dr., 
$820, $900. °49 Custom (8) 2-dr., 


$830, $680; club coupe, $610. 
HUDSON—’50 Pacemaker 2-dr., 
’46 Super (6) 4-dr., $120. 
KAISER — ‘51 4-dr., $1,510, $1,075; 
2-dr., $1,200, $980. 
NASH—’49 (600) 2-dr., $600. 
bassador 2-dr., $650. 
OLDSMOBILE—’52 (98) 4-dr., $2,600*. 
"51 Super (88) club coupe, $1,950*. 


$905. 


'48 Am- 


"50 (88) sedan, $1,200. °49 (76) club 
coupe, $890; 2-dr., $980. °'48 (78) 
4-dr., $690. 


PACKARD —’48 4-dr., $575. 
PLYMOUTH — '51 Concord 2-dr., $1,- 


010; Cambridge club coupe, $1,155. 
'49 2-dr., $700. ‘°46 Deluxe club 
coupe, $430. 


PONTIAC—’51 Chieftain (8) 4-dr., $1,- 
625°, $1,595*. '50 Chieftain (8) 2-dr., 
2 at $1,125. '48 SL (8) 4-dr., $800. 
"46 SL (8) 2-dr., $500. 

STUDEBAKER — '50 Champion 4-dr., 
$745. 


*Indicates automatic transmission or overdrive. 


Other Auction reports are on Pages 44-45 








52 Ford Dealers’ Sales Hit 2,340,000 


DEARBORN, Mich.—Ford dealers 
in the U. S. sold a total of 2,340,000 
new and used cars and trucks dur- 
ing 1952, L. D. Crusoe, general man- 
ager of the Ford 
division, reported 
in a year-end re- 
view. 

“Although new- 
car production 
was limited by 
Government con- 
trols, 1952 was a 
year which saw a 
great surge of 
public preference 
for Ford cars and 
trucks,” Crusoe 





L. D. Crusoe 
said. “During the year, dealers sold 


GM to Emphasize 
Experimentation 


At Waldorf Show 


NEW YORK.—General Motors 
officials say the firm will present 
more experimental “firsts” than at 
any previous GM unveiling when 
the curtain rises Saturday (Jan. 17) 
on its New York showing in the 
Waldorf-Astoria Hotel. 

The show, called the GM Motor- 
ama of 1953, will continue through 
Jan. 23, featuring one show car for 
each of the five GM car-building 
divisions, plus a restyled LeSabre 
and the firm’s second experimental 
car, XP-300. 

Color, music and ballet will all 
emphasize the experimental theme, 
company Officials said. 

Included in the show will be dis- 
plays of the firm’s defense produc- 
tion efforts, with an animated cut- 
away of an Allison jet aircraft tur- 
bine. Besides Chevrolet, Pontiac, 
Oldsmobile, Buick and Cadillac, GM 
divisions to be represented at the 
show include: 

Allison, Fisher Body, Research 
Laboratories, Rochester Products, 


all the cars and trucks we were 
permitted to produce, with opera- 
tions on almost a day-to-day basis 
from factory, to dealer, to cus- 
tomer.” 

Throughout the year, Ford deal- 
ers were able to maintain an aver- 
age stock of only three new units 
each, Crusoe said, and dealer stocks 
of new Ford trucks throughout the 
greater part of the year numbered 
fewer than two units per dealer. 


National registration figures for 
the first 10 months of 1952, show 
that Ford led its field in sales of 
all three of its highly styled spe- 
cial body types — the Crestline 
Victoria, Crestline Sunliner con- 
vertible and its three station 
wagons, Crusoe said. 

Ford station wagons captured 
first place with 30.55 percent of the 
market, Crusoe said. This was a 
gain of 13 percent over 1951 station 
wagon sales. 

Ford convertibles, he added, also 
out-registered the second largest 
seller of this model during the Jan- 
uary-October period, with 20.02 per- 
cent of the market. And Ford Vic- 
torias for this same period led with 
22.84 percent. 

Crusoe said that in parts and ac- 
cessories sales, Ford dealers’ sales 
increased 6.5 percent over 1951 “and 
here, too, Ford has leadership.” 

The Ford division assembled 
1,014,284 motor vehicles and began 
work on two major defense proj- 
ects during 1952, Crusoe reported. 

He said the division made 777,531 
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cars and 236,753 trucks. The total 
compares with 1,532,923 cars and 
trucks in 1950 and 1,218,022 in 1951. 

The division put into operation 
its big new Kansas City Aircraft 
plant at Claycomo, Mo., and a parts 
depot at Charlotte, N. C., as part of 
its postwar facilities program. 

Production of wings for the B-47 
Boeing Strato-Jet bomber got un- 
der way for the Air Force at the 
aircraft plant. Development work 
also began on a quarter-ton vehicle 
for the Army Ordnance. 

The division dedicated nine new 
parts depots in 1952, including the 
central parts depot at Livonia, 
Mich., and depots at Cincinnati; 
Cleveland; Dallas; Los Angeles; 
Atlanta; Memphis; Richmond, 
Va., and Natick (Boston), Mass. 

Work also was started on new 
depots at Teterboro, N. J., and at 
Chicago. 


DeSoto Shipments 
Break Records 


DETROIT.— Factory shipments 
of 1953 DeSotos last month were 
the highest of any December in the 
company’s history and the best of 
any month in 1952, according to 
L. I. Woolson, president. 

Shipments from the Detroit and 
Los Angeles plants in December 
totaled 13,771 units, Woolson said. 
This was more than double the 
6,398 units shipped in December, 
1951. 
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Hotel Lets Nash Tell Its Story— 


A 24-sheet billboard was set up on the lawn of the Sheraton Hotel in St. Louis by 
Nash in conjunction with a zone dealer meeting. It was the first time the hotel per- 
mitted erection of such a billboard. 





Pippo Signs with Packard in Gotham— 


Packard recently added another dealer in New York City in its expansion program 
with the award of a franchise to Packard Inwood, Inc. C. H. Evans (seated, left), zone 
manager, looks on as Dealer Peter Pippo signs the contract. Standing (from left) are 
C. H. Noll, assistant zone manager; L. T. McDonald, zone parts and service manager; 
A, & Marzelli, city manager, and C. R. Willis, zone business manager. 


Detroit Transmission, Delco Radio, 
Saginaw Steering Gear, Electro- 
Motive, Cleveland Diesel Engine, 
Detroit Diesel Engine, Frigidaire, 
GMC Truck & Coach and Hyatt 
Bearings. 
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[> MILLION — 


people visited Plymouth dealers’ showrooms in three days to see the 


New 93 PLYMOUTH 
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// PLYMOUTH 


Chrysler Corporation’s No. 1 Car 


* 


According to an estimate by 

The Reuben H. Donnelley Corporation, 
which conducted the 
“Meet the New Plymouth” Contest. 
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Trailer Maker Supports Safety Drive— 


Trailmobile Inc., Cincinnati, recently joined hands with the American Trucking 
Assns. and local groups in a campaign for increased safety and courtesy on the 
nation's roads. Here, William A. Burns (right), president of Trailmobile, affixes a 
sticker bearing the safety slogan, “Drink? Don't Drivel” to a trailer van. The firm 
distributed 7,500 such stickers. Ar left is Harry Eyler, general sales manager of the 
company. 
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Ehrengart Changes Name 


Al Ehrengart Motors, Inc., of| name to Felle Motors, Inc., accord- 
Normandy, Mo., has changed its| ing to Urban Fellenstein, president. 
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| Fowler's ‘Standby Plan 


§| Reposing in [ke’s Lap 


By William Ullman 

Washington Correspondent 
oo MOBILIZER HENRY FOWLER, a few days 
away from the end of his job, has submitted his final 
report. It went to President Truman, but was obviously 


aimed at the incoming Eisenhower Administration. Titled, 


“The Job Ahead,’ Fowler’s 
report calls for new legisla- 
tion to provide for the stand- 


by plants the nation will need in 
event of all-out war. 


Fowler would have the Govern- 
ment provide tax incentives to 
allow industry to do much of this 
building, but would provide for 
Government construction of neces- 
sary plants wherever industry was 
unable to carry the ball. 


Highlights from the report: 


“Since the demands of defense 
have now almost leveled off, the 
growth of the economy will hence- 
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..- but look at the difference 








forth permit an increasing output 
of civilian goods 
and services at 
the same time 
that military pro- 
duction schedules 
are maintained. 

“The entire 
defense pro- 
gram” has been 
met in the 2% 
years of the 
Korean War, by 
growth in total 
national pro- 
duction. 


a new Pittsburgh Store Front makes! 


a is a good example of how Pittsburgh 

Products can give a place of business a new 
sales personality. The old building has been turned 
into an eye-catching showroom with the help of 
an inviting open-vision front. The facia is beige 
Carrara Structural Glass — colorful and easy to 
clean. The open-vision front of Pittsburgh Polished 
Plate Glass is topped by a transom of green-tint, 
heat-absorbing Solex—“the best glass under the 
sun.” Sturdy, lustrous Pittco De Luxe Store Front 
Metal also was used. 

There are many other eye-pleasing Pittsburgh 
Products that can help turn a “maybe” attraction 
into a “sure-fire” attention-getter. Why not put 
these business-boosters to work for you? They'll 
help you extend your trading area, increase your 
volume, boost your profits. And, of course, Pitts- 
burgh modernization increases the real estate value 
of your property, adds to the appearance of your 


entire neighborhood. 





Store Fronts 
and Interiors 
by Pittsburgh 
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Russell Motor Company, Scranton, Pennsylvania. 


(your 
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Pittsburgh Plate Glass Company 
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Room 3138, 632 Duquesne Way, Pittsburgh 22, Pa. 


Without obligation on my part, please send me a FREE copy of your modern- 


COMPANY 





Architect: George M. D. Lewis, Scranton. 


For further information on Pittsburgh Products and examples of actual Pitts- 
burgh modernizations, just return the coupon below for your free booklet. 


oe 


| 

| 
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Sia ization booklet, “‘How To Give Your Store The Look That Sells.” | 
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Average income, in terms of buy 
ing power, is up 3 percent befor 
taxes, and “average disposable rea 
income per capita has increasec 
slightly, from an annual rate oi 
$1,297 in the last quarter before 
Korea to an estimated $1,337 in the 
quarter just ended.” 

Fowler noted that private indus- 
try seldom was in position to main- 
tain plant and equipment in 
“standby,” no matter how import- 
ant it might be to defense. He said 
the government, however, would 
find it more economical to maintain 
such standby facilities than to re- 
habilitate it after reconversion 
from other use, or after it was 
allowed to fall apart. 


“We have still a long way to 
go,” the report said, before we are 
equipped with the technological 
superiority our national security 
demands. 

Fowler’s report said that the na- 
tion’s “mobilization base,” its mili- 
tary production capacity—had been 
greatly expanded since Korea, 
partly because of tax aid given 
industry. One third of current lim- 
ited mobilization goals has been 
reached or is under construction, 
another third are between 80 and 
100 percent covered, while most of 
the remaining third is between 40 
and 80 percent covered, the report 
said. 

In Fowler’s view, the choice for 
America—and for the GOP leader- 
ship, is this: Either put our main 
relance on reserve stocks of mili- 
tary equipment, or keep smaller 
reserve stocks but add standby 
capacity to permit rapid expansion 
ot weapons output in case of war. 

s . » 


Plant Pay Rises Traced 


fp merned earnings of U. S. manu- 
facturing workers increased 29 
percent between 1947 and 1951, a 
Bureau of Labor Statistics study 
shows. 


The increase is reflected in three 
distinct phases. 


In the first phase, 1947-48, av- 
erage hourly earnings increased 
from $1.17 in January, 1947, to 
$1.40 in December, 19438, a gain of 
about 20 percent, while the aver- 
age workweek actually declined. 

The second phase, beginning with 
1949 and ending just before out- 
break of Korean hostilities, was a 
period of leveling and consolidating 
gains; hourly earnings increased 
only 5 cents—to $1.45 in June, 1950. 
Because the workweek increased 
py one hour, the gain would have 
been even smaller if overtime pay- 
ments had been excluded. Not re- 
tiected, however, are indirect but 
substantial advances, during 1949, 
of pension and welfare benefits. 
aising minimum wages of firms 
engaged in interstate commerce to 
75 cents an hour tended to raise 
earnings in many Southern States. 


Korean hostilities touched off 
the third phase. Hourly earnings 
rose to $1.64 by the close of 1951, 
up 19 cents, or 13 percent. Part of 
the increase was due to the some- 
what larger proportion of work- 
ers employed in durable goods 
production in 1951 as compared 
with 1950. 


Wage scales are _ traditionally 
higher in the “hardgoods” indus- 
tries. For example, in 1951 average 
hourly earnings in this group, in- 
cluding considerable overtime, av- 
eraged $1.68, compared with $1.48 
in nondurables. 


Nevertheless, the greatest fac- 
tors in the post-Korean wage surge, 
particularly in 1950, were wage in- 
creases provided through collective 
bargaining. 

During 1951, hourly wage in- 
creases in the automobile, farm 
equipment, electrical machinery, 
and similar industries reflected the 
effect of escalator clauses tied to 
the BLS Consumers’ Price Index. 
Upward modifications in wage ceil- 
ings brought wage increases in 
shipbuilding and meat packing. 

There were very small differ- 
ences among the States in the 
trend of hourly earnings between 
1949 and 1951. For 29 States re- 
porting continuous data, the in- 
crease in only four of them fell 
outside the 13 to 17-percent range. 
The increase, nationwide, aver- 
aged 14 percent. 

Hourly earnings in northern and 
western states exceeded those in 
the south. The highest average 
earnings in manufacturing were 
reported in Oregon, where the 1951 
average was $1.94, almost double 
that of Mississippi, the lowest, 
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OLDSMOBILE DEALERS 


launch a new higher-power, 
higher-compression, higher-voltage 
“Rocket” Engine for 1953 


Meet the new “Ruling Power of the Road”—latest and greatest version of the most 
famous engine in automobile history. It’s Oldsmobile’s “Rocket”—proved by over 
a million owners in billions of miles of driving. It’s the big power news of 
1953! “Rocket” Engine horsepower is boosted to 165 . . . compression ratio raised 
to 8 to 1... electrical system increased to 12 volts! That’s why this year will be 
THE YEAR Oldsmobile and Oldsmobile Dealers rocket to record highs! 
(See the exciting new Power-Styled Super “88” Oldsmobile for 1953 on the next page). 


See next page 
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OLDSMOBILE DIVISION ¢ GENERAL MOTORS CORPORATION + LANSING, MICH. 
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p 2 THE BIG "FEATURE GAR’ OF THE YEAR 


with New Power Brakes, 
Power Steering, 


and Power Styling, too / 
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Car illustrated above: Oldsmobile Super **88” Holiday Coupé, New Classic Ninety-Eight also now on display, 


This is the car dealers have been waiting for <:: Ease Power Brakes for quicker, surer stopping 
the big “power” car of the year! It’s Oldsmobile’s power! New Power-Ride Chassis—more rugged 


all-new Power-Styled Super “88”" for 
1953— most beautiful. most powerful 
ever built! Here’s the car with more 
power to go. more power to stop, more 
power to steer, more POWER TO SELL. 


There’s an exciting new “Rocket” 


Engine—a _ higher-power, higher-compression, higher-voltage 
**Rocket” Engine for dazzling new “Rocket” action. New Pedal- 


for a smoother ride! Power Steering for 
safer. easier parking. turning, maneu- 
vering! New Power Styling with a new 


long, level fender line—bold new front . 


end. New Autronic-Eve for automatic 
headlight control! All in all, it’s a 


dealer’s dream come true... the “power” car. . 


Feature”’ car of 1953 . .. Oldsmobile’s superb new SUPER “88”. 


. the “Big 
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Dealer Business Counsel 


Now Is the Time to Set the Used-Car Stage 
For Sound Retail Operations 


By J. B. Van Tassel 


Dealer Business Counsel 


HE trend of used-car merchan- 
dising over the past few lucra- 
tive years for new-car dealers has 
been to sell used cars at wholesale 
rather than the 
development of a 
well-manned and 
competitively or- 
ganized retail out- 
let. Up to now, 
dealers could af- 
ford to pass up 
lightly the respon- 
sibilities in con- 
nection with mer- 
chandising used 
cars at retail. 
However, the 
time has finally caught up with the 
easy wholesaling of used cars, and 
dealers are now going to have to 
give some time and consideration 
to their used-car problems, provid- 
ed they plan on staying in this 
business and making money. 
Right now, the financing of deal- 





J. B. Van Tassel 


ers’ used-car stocks nationally is on || 


the uptrend and will increase stead- 
ily unless we get into some hard 
and fast used-car retail selling. 

~ + * 


How to Develop Demand 


[eee dumping of used 
4 cars at wholesale by new-car 
dealers will never develop a sound 
demand for used cars at retail. Nei- 
ther will the drastic cutting of 
used-car prices at either wholesale 
or retail bring back the used-car 
market. 

The following suggestions wil] 
help insure a sound used-car oper- 
ation with a minimum required in- 
vestment in used-car inventory: 

Get every used-car reconditioned 
and on display within 24 hours. 
Do everything possible, from an 
appearance standpoint, that will 
make every used-car attractive 
and desirable. Make your used- 
car stock the best looking one in 

. Keep every car priced in 
line with today’s market. 

Maintain a good used-car show- 





Ford Aides Tour Cleveland Plant— 


The Cleveland Ford dealer advertising committee was host to the Detroit committee 
recently and included in the day's activities a tour of Ford's new Cleveland foundry 


and engine plant. 


Looking over a six-cylinder engine on the “hot” test stand are 


(from left) Edmund S. Dean, Petosky, Mich.; John Welch, of J. Walter Thompson Co., 
Detroit; Clem Davis, Jackson, Mich.; Paul Larson, central regional Ford sales manager, 
Detroit; Lew Brown, Detroit; H. D. Rowe, engine plant manager; Harry M, Lidgard, 
Cleveland district sales manager; R. R. Anfin, Detroit district sales manager; D. D. 
Harris, Lansing; William Power, Euclid, O., and Charles Harris, Erie, Pa. 


room with facilities for displacing 
your entire stock to the public. Get 
every used-car on display. Adver- 
tise wisely, using classified ads and 
handbills featuring individual buys. 
Also, parade especially used cars 
















needed for each application. 


2 Uniform Ride—Exclusive spiral reser- 
voir tube improves performance and 
maintains uniform control under extreme 


operating conditions. 


@ Riding Comfort—Two mojor design 
developments permit Delco shock ab- 
sorbers to give the best in riding com- 
fort—Delco’s self-cleaning duplex com- 
. » and Delco double 


pression valves . 
control pistons. 


“Sealed for Life’’ 


Individually Engineered — Only 
Delco offers a complete line of shock 
absorbers in types, sizes and capacities 


Construction — 
Completely welded sealed-in unit for 
long life and increased safety. 


Shock Absorbers 
in acceptance! 


conditions. 


increases life. 


and trucks of outstanding appear- 


ance and value. 
* * + 


Offer Salesmen Incentive 


Cw enough used-car sales- 
men to maintain a 10-day turn- 





Durability —Exclusive Delco ‘‘Multi- 
Lip’’ seal is actually four seals in one— 
four times better—prevents fluid loss. 


6 Faster Response—Delco’s short ori- 
fices permit quicker response to road 


Highest Quality—Precision construc- 
tion throughout minimizes wear and 


Strict Conformance to Specifications 
—Delco shock absorbers are inspected 


100% for ride control characteristics. 


Delco leads the field in production facilities, engineering 
development and product performance. That is why 
Delco is original equipment on more new cars and trucks 
than any other make. Cars equipped with Delco shocks 
give a better ride on all types of roads. Delco Products, 
Division of General Motors Corporation, Dayton, Ohio. 


Hydraulic Shock Absorbers 





over of your stock. Pay a high 
enough commission and bonus to 
keep salesmen on the job. Have a 
used-car manager supervise them 
each day or take the job yourself. 


Install and use a prospect fol- 
lowup system, because used-car 
buyers do not always buy on the 
first look. See to it that every 
salesman works according to a 
standard plan of operation devel- 
oped along the lines of your fol- 
lowup system. Supervise each 
salesman’s work on the outside as 
well as on the showroom floor. 


See that regular followup calls 
are made speedily on every used- 
car prospect developed on the floor 
or on the lot. Have every salesman 
carry a list of every used car, a 
complete description of it and 
prices; maintain a 10-day turnover 
of your entire stock. Sacrifice slow 
movers quickly after 10 days in 
stock to save money. 

When a used car does not sell 
within 10 days, there is something 
radically wrong with it. In all 
probability it is not properly re- 
conditioned, it is not priced right 
or it is not well displayed. 

Naturally, there are used cars 
that are exceptions, but nine out of 
10 that do not sell in the first 10 
days do not sell in the next 30 days 
unless you correct one or more of 
these four wrong conditions: Ap- 
pearance and reconditioning; price; 
lack of display, and lack of sales 
effort. 

(Any questions you may have 
on dealer business management 
will be gladly answered by J. B. 
Van Tassel, care of AUTOMOTIVE 
News.) 


Driver Comfort 
Is Stressed in 


New Reo Trucks 


I ANSING.— New styling and de- 
sign features on its truck cabs, 
highlighted by “the most comfort- 
able seat in the industry,” have 
been announced by Reo Motors. 

All of the improvements, which 
are now in production as standard 
equipment, have been designed to 
increase driver comfort to a new 
high, according to A. L. Struble, 
Reo’s sales vice-president. 

Most important structural change, 
Struble said, is a redesigned steer- 
ing mechanism which brings the 
steering wheel on a more horizontal 
plane, providing more clearance be- 
tween the wheel and the driver 
and improving the driver’s vision. 
Brake and clutch pedals also have 
been relocated. 

Aimed at combating driver fa- 
tigue, the new Reo “executive’s 
seat” is leather-upholstered, with 
specially designed coil springs and 
a full foam-rubber back. It has a 
fingertip back-and-forth adjustment 
control, and also can be raised or 
lowered to meet the driver’s needs. 

A new, contoured instrument 
panel is another feature. Electric 
wipers have been moved from the 
top to the bottom of the windshield. 
In addition to new dome lighting 
and other trim improvements, there 
are map and waybill pockets in 
each rear corner of the cab. The 
cab floor also has been reinforced. 

Headlights of the new trucks 
have been redesigned to flare into 
the fenders. Formerly, they were 
separate units supported on brack- 
ets. 


Flxible Suspends 
Ambulance Output 


LOUDONVILLE, O.—Fxible Co. 
has announced suspension of its 
funeral car and ambulance manu- 
facturing activities for 1953. 

Glenn F. Crow, sales vice-presi- 
dent, stated that the firm’s coopera- 
tion with Twin Coach Co., plus its 
defense production, are taking up 
all of Fixible’s facilities. 

The company will continue to 
supply parts and render service to 
all present owners of Fixible 
funeral cars and ambulances, Crow 
added. 


Dupont, Moore Team Up 


Wilf Dupont and Ted Moore have 
purchased Penticton Tire Hospital 
& Garage (Studebaker - Austin), 
Penticton, B. C. Wilf was formerly 
associated with Studebaker in 
Windsor, Ont., and Moore was 
manager of the Penticton branch 
of Kelly Douglas Co., Ltd., Van- 
couver. 
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The Greatest Improvement in Braking 
Since Four Wheel Brakes 


One of the most popular new car features offered the public in years is the perform- 
ance proven low pedal power brake engineered and manufactured by Bendix, the 


IS AS EASY AS ¢ industry’s leader in all types of braking. 


The Bendix* low pedal power brake represents an entirely new conception of power 
braking designed specifically to meet the braking requirements of the industry’s 
latest and finest vehicles. 


This great advancement in braking is unique in many ways. It is, for example, the 
only low pedal power brake that has met the tests of millions of miles under all 
operating conditions. It has already won the overwhelming preference in its field 
with car manufacturers. And this low pedal power brake is the product of Bendix, 
the world’s largest producer of power brakes and the originator of practically every 
important braking development since the earliest days of the automotive industry. 


<A e, a SY = Va 2 Toe 


Passenger car manufacturers contemplating power braking should investigate the 
advantages of the Bendix low pedal power brake. *REG. U.S. PAT. OFF. 


DIVISION 
Tere MC Cm ttt ea ee) y 
power pressure to bring your car to a stop. With the Z 


Tibet hema Cie hehe ee a a 
as the accelerator, an easy ankle movement, much like 


working the accelerator is all the physical effort re- td Mann eededlanen 
quired for braking. And by merely pivoting the foot (fi / Ip¢ 
COLOR CO Lk Export Sales: Bendix International Division, 72 Fifth 


Ave., New York 11, N. Y. « Canadian Sales: Bendix- 


y Products ¥ Eclipse of Canada, Lid., Windsor, Onterio, Caneda 
Division 


made in far less time 


VTA a MORE DRIVING COMFORT, LESS 


FATIGUE AND GREATER SAFETY 











manganese, thus making the alloy- 
ing process in steel more effiective. 
* * + 


Boron Steels Used 
| prospect is that the new 
boron steels will account for 15 
to 20 percent of alloy grades during 
the next few years. Alloy steels 
containing nickel, chromium and 
molybdenum will be the so-called 
“lean” alloy specifications. 
Molybdenum, one of the few al- 
loying agents available domestically 
in substantial quantities, may be- 
come the most popular material for 
adding tensile and yield strength to 
steel. The Chrysler Amola grades, 
containing molybdenum as_ the 
principal hardening agent, will be 
seen in larger quantities as soon as 
the pressures imposed by the jet 
engine program are eased. 
Molybdenum is not lost on re- 
melting and will tend to be re- 
cycled through scrap. The same 
applies to nickel. Much of our 
chromium will continue to be 
used for stainless grades but 
there are important construc- 
tional steels like bearing steels 
Metallurgists have found ingeni-| *Bt tities. chromium in large 
ous ways of getting more harden-| [py any event, it now seems prob- 
ing effect out of each pound of'able that as much as half of our 


FOB FACTORY 


Shrinking Supplies Push 
Use of Lean Alloy Steels 


Eprror’s Note: This is the third in a series of articles on materials 
for tomorrow’s cars. 
| Boa alloy steels, considerably lower in alloy content than 
the constructional steels the auto industry has been using, 
are here to stay. 

The use of lightly alloyed steels is required, if for no other 
reason, to conserve dwindling 
supplies of nickel, molyb- 
denum, chromium and man- 
ganese. 

For some applications—bolts are 
a good example—lightly alloyed 
materials may actually be superior 
where a forging upset operation is 
involved. At least, there have been 
reports by large bolt users to sub- 
stantiate this belief. 

The jet engine program, un- 
doubtedly, holds the key to the 


future of alloy steels in this 
country. Cobalt has all but disap- 
Peared from tool steels that 
require superresistance to heat 
checking. The average nickel 
content of our alloy steel grades 
has been reduced by more than 
half. Chromium contents have 
been cut. 


swiftly...easily... profitably... with 
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INTERCHANGEABLE 
PULLER TOOLS. 


ON EVERY COUNT you’re money ahead with Snap-on Pullers. 
Money ahead in first cost, because fewer Snap-on units cover 

a far wider range of pulling operations. Money ahead 

in time saved per job... right down the line Snap-on gives 

you the fastest, most efficient and adaptable pullers 

yet designed. Money ahead in durability ... because they’re 
Snap-ons, finely manufactured to traditional Snap-on 
standards of rugged strength and long life. 

Let your Snap-on Man show you how the right 
combination of puller units can do more work 
for you...more easily...at lowest cost! Let him 
demonstrate these typical Snap-on puller units: 


A—2jaw medium slide-hammer puller—8 14" jaw capacity. 
cae basic gear puller—4 1” jaw capacity. 
C_axle puller head—fits all sizes. 
O_chrysler grease retainer puller. 
E_33jaw medium basic puller, 844" jaw capacity. 
F_Valve puller head. « 
G_-Bearing puller tool. 
H_Long jaws—fits yokes of (A) and (B). 
! —Chevy bearing race remover unit. 
4_Brake cable remover. 
K —Large gear puller—14” jaw capacity. 
—Chevy truck axle puller unit. 
M —Bearing separators, for pulling double 
bearings, closely fit gears, etc. 
Note: Units F), (G), (D, (J), and (L) are 
used with sli uae 3s 2s of ‘D 





SNAP-ON TOOLS 
CORPORATION 


; 8982-A 28th Ave.. Kerosha, Wis. 
*Snap-on is the trademark of Snap-on Tools Corporation. 
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alloy requirements in the years 
ahead will be met by scrap. By 
adding a pinch of boron to the 
alloy already present in the scrap, 
enough hardening ability for a 
fairly large steel section will be 


obtained. 
* * 


Savings in Alloys 
pasce quenching in the heat 
treat department and better 
quenching practice have saved the 
auto industry millions of pounds of 
alloying elements during the past 
20 years. These savings will con- 
tinue to accumulate, thereby easing 
somewhat the critical alloy supply 
situation. 


Similarly, the use of fast sur- 
face heating by electricity or gas 
may be a way to alloy conserva- 
tion, Many induction - hardened 
parts now made of carbon steel 
were formerly made of alloy 
steel. 

Finally, as engineers learn more 
about stresses in steel the need for 
alloys will diminish. For example, 

many axles that were once hard- 
ened all the way through are now 
only partiuity hardened. Yet the 
resulting product gives better serv- 
ice life than fully hardened, higher- 
alloyed axles. 


handle ALL pulling jobs. 

















































“No—but you’re getting warm- 
ts 


Glass Research 
Turns to Atom, 


L-O-F Reveals 


TOLEDO.—Preparation for appli- 
cation of atomic force to industry 
is included among six major re- 
search projects : 
being backed by 
Libbey - Owens - 
Ford Glass Co. at 
established inde- 
pendent research 
centers, President 
John D. Biggers 
has announced. 

L-O-F’s research 
along more mun- 
as lines contin- 3 
ues in its Toledo 
technical facili- 7m" D. Bisgers 
ties under the direction of Dr. 
George B. Watkins, he said. 

Fundamental glass studies relat- 
ed to nuclear physics are sponsored 
by L-O-F as part of the Phoenix 
Project of the University of Michi- 
gan, Ann Arbor, Biggers said. Dr. 
Robert L. Hess, who had been 
working on electronic developments 
for Bell Telephone Laboratories, 
has been made an assistant profes- 
sor in the university’s engineering 
school, in charge of glass studies. 

Dr. Hess will also direct a gradu- 
ate fellowship program, tied in with 
the L-O-F research. 















Tennessee Board 


Meets Jan. 19 


NASHVILLE.—Jim Clark, presi- 
dent of the Tennessee Automotive 
Assn., has called the January meet- 
ing of the board of directors for 
Jan. 19 at the Noel Hotel here. 

Clark urged all directors to at- 
tend if possible, since 1953 will be 
a legislative year and there are 
prospects of many measures being 
proposed that would affect the state 
auto trade. The board will hear 
recommendations from the legisla- 
tive committee, which is meeting 
Jan. 18, 


Portland (Ore.) Plant 


Opened by Voit Rubber 

PORTLAND, Ore—W. J. Voit 
Rubber Corp., manufacturer of 
camelback and tire repair mate- 
rials, has opened a new manufac- 
turing plant here. It is described as 
the only installation of its kind in 
this section of the country. 

Harry A. Wright, formerly vice- 
president and general sales man- 
ager of Pacific Tire & Rubber Co., 
has been named general manager 
rubber chemist from Seattle, is fac- 
of the plant. Neil W. McIntyre, 
tory manager. 


Universal Car Appoints 3 

Universal Car & Service Co., 
Grand Rapids (Mich.) Ford dealer, 
has appointed Joseph Ford as serv- 
ice department manager and Clay- 
ton J. Kelley as parts department 
manager. The former parts depart- 
ment manager, Howard F. Allen, 
has rejoined the company as assis- 
tant parts manager. 


38 ARTICLES —$3.80 
“How To Profitably 
Operate Your Business" 


J. B. Van Tassel 


332 S. Michigan, Chicago 4, Ill. 
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New York Journal-American 


N New York, “home” can mean anything from 

a convenient Manhattan apartment to a ranch 
house in the suburbs. Homes are as diversified 
as the city itself... yet they are the same. 

To all New Yorkers home is a place of 
warmth and companionship, of rest after a days 
work. It is a place to sleep and eat, a place for 
family gatherings, conversations and everyday 
buying decisions. 

To all New Yorkers it is the most important 
place in the world and the newspaper they take 










into their homes is the most important newspaper 
in the world. 

For more than half a century the Journal- 
American has been carried into more New York 
homes than any other evening newspaper. Today 
it is chosen by 4 of every 10 families...112,000 
more than the second evening paper; 264,000 
more than the third. 

In 1953, as before, advertisers in the home- 
going Journal-American will reach New York's 
largest evening audience by a vast margin. 
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A HEARST NEWSPAPER 
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50 GREAT YEARS 


— you see pictured the Golden Anniversary ROADMASTER — 
engineered, styled, powered and bodied to be fully worthy of its 
paragon role in this fiftieth year of Buick building. 


A quick listing of simple facts will reveal just cause for celebration. 


It has the world’s newest V8 engine. 


Vertical valves; 12-volt electrical system: 180 pounds lighter ; entire engine is 
so compact, a new, more maneuverable chassis has been built around it. 


* It has 188 Fireball horsepower. 


A new Buick record; engine horsepower per pound increased 40%. 


* It has a compression ratio of 8.5 to 1. 
Highest compression on the American scene today ; bettered fuel economy. 


% It has a dynamic-flow muffler. 
For the first time in automotive history, a muffler with zero power loss. 


4 It has a new Twin-Turbine Dynaflow Drive. 


Now adds far swifter, quieter, more efficient getaway to infinite smooth- 
ness at all speed ranges. 
* It has new braking power. 
Most powerful braking action of any Buick in fifty years; plus the new 
ease of Power Brakes, optional at extra cost. 


%* It has a still finer ride. 


The softest, steadiest, most buoyantly level ride that Buick’s advanced 
engineering has yet produced. 

It has, also, wondrous handling ease, with Power Steering as standard 
equipment. It has superb comfort. It has sumptuous fabrics and 
tailoring. And its acoustics are so thoroughly mastered that it may well 
be one of the world’s most quiet cars. 








But no listing of facts can do true justice to this phenomenal automobile, 
or to its brilliant brothers, the 1953 Supers and SPECIALS. 


And no words can really tell you the beauty you see, the comfort you feel, 
the excitement you experience—when you look at and drive any one of these 
big, beautiful, bounteous Buicks for 1953. 
No wonder Buick dealers across America are wearing such happy faces. Wouldn’t 
you—if you were selling Buick’s greatest cars in five brilliant decades? 
Equipment, accessories, trim and models are subject to change without notice. 
Television treat—the BUICK CIRCUS HOUR—every fourth Tuesday 


BUICK Division of GENERAL MOTORS 
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Sales Conditions in Various Areas... 





Auto Market Reports 


New England 

Business was good in New Eng- 
land in 1952, the Federal Reserve 
Bank of Boston says in its annual 
report, but not all industries fared 
equally well. Textiles dwindled in 
importance while metal-using in- 
dustries moved ahead. 

Manufacturing employment in 
the region “did not waver more 
than 2 percent above or below the 
average of 1,510,000 persons em- 
ployed,” the report said. Basic 
changes in the structure of man- 
ufacturing were seen, and high- 
lighted in the shift to durable 
goods production. 

“Defense contracts played an ac- 
tive but smaller role in supporting 
business activity in the region,” the 
report said. Nonsecret contracts for 
manufactured articles were reported 
totaling about $959 million by the 
end of September. This is about 55 
percent of the 1951 value for the 
comparable period. 

Construction activity continued 


at a brisk pace, the survey showed. 

“Contract awarded during the 
first 10 months called for more in- 
dividual projects than in the cor- 
responding period in 1951,” the re- 
port said. “Valuations exceeded 
those of a year ago by almost 13 
percent but were affected by high- 
er construction costs reflecting ad- 
vancing wage scales.” 

Pay raises for New England 
factory workers averaging $6 a 
week during the past year are 
reported by the Boston division 
of the U. S. Department of La- 
bor’s Bureau of Statistics. The re- 
port showed that wages rose from 
an average of $59 a week a year 
ago to more than $65 in October. 

However, the New England fac- 
tory wages were less than the na- 
tional average, it was pointed out, 
since the national average was more 
than $70 a week.—-(Guy Livingston.) 

* 


Fulton, Mo. 
The market in the Fulton (Mo.) 


area can be characterized as having 
reached a solid footing. Deals for 
new cars are to be had for working, 
alert dealers. Shaky deals, long- 
term financing and extra long 
trades are not much in evidence. 
Repossessions are few. 

Buyers are definitely price-con- 
scious. Grain farmers, particu- 
larly soybean raisers, are in good 
financial position, and many are 
cash buyers. 

The used-car market, which had 
been slow for 60 days, has shown 
improvement lately. 

Service business at all dealer- 
ships is holding up almost at sum- 
mer highs.—(L. H. Houck.) 

e + * 


Cleveland 

About 56,000 new cars were sold 
in the Cleveland area during 1952, 
or 17 percent fewer than in 1951, 
according to the Federal Reserve 
Bank of Cleveland. 

“Limitation of factory production, 
suspension of Government credit 


Nash Honors Boone— 


C. O. Boone (left), of Boone Nash Mo- 
tors, Bennettsville, S. C., received Nash's 
10-Point Select Dealer plaque from A. R. 
Seaburn, assistant Charlotte zone man- 
ager, in recognition of high standards of 
business practices and customer relations. 


controls and the steel strike” were 
cited as reasons for fluctuations in 
the market. 

The bank noted that in the last 
three months of 1952, “trade ex- 
panded considerably, and _ sur- 
passed the 1951 quarter by 20 per- 
cent.” ’ 

The bank also said that used-car 
sales increased from a 19 percent 
lag in the first quarter to virtual 
equality in the last quarter, with 


Accurate wheel balancing 
ig vital to good steering 







WEAVER 3-WAY 
ALIGNMENT GAUGE 


Works off the spindle for accuracy 


oo Just as important as correcting camber, 
king pin inclination, caster and toe 


Weaver leads the way in the design and 
manufacture of wheel balancing equipment 
and wheel alignment gauges including toe 
gauge. The Weaver COUNTERBALANCER 
balances the wheel while it spins. The 
wheel alignment gauges work off the wheel. 
spindle for greatest accuracy. These related 
equipment items enable you to turn out 
accurate jobs, quickly and profitably. 


Weaver COUNTERBALANCER “WJ-41” 
instantly shows the degree of dynamic wheel 
unbalance while the wheel spins. It indicates 

where to put balance weights, and shows 
how much weight to apply ... 
You’re right from the start. 


PUT YOURSELF IN THE BIG, 
EASY MONEY by also equipping 
your shop with the WEAVER 
3-WAY ALIGNMENT GAUGE 
No. WJ-55. This gauge checks 
camber automatically—king pin 
inclination and caster checked in 

one operation — quickly and accu- 

rately. All measurements are taken 
directly from the spindle, thus avoid- 
ing errors due to crooked wheels and rims. 


Ask your Weaver jobber for details, 
or write us for Bulletins AN-958 and AN-692. 


WEAVER MANUFACTURING COMPANY, SPRINGFIELD, ILL., U.S. A. 
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an average decrease of 11 percent 
over the year.—(Dorothy Macey.) 


* * * 


Ottawa 
Dealers report that inquiries for 
new cars during December were 
unusually numerous, and most of 
them are optimistic about sales 
prospects for 1953. 


The outlook appears bright in 
view of customers’ reaction during 
this “off-season” month. Some deal- 
ers believe that the mild weather 
was responsible for this reaction. 
Others credit continuing high rate 
of employment. 

However, the expectation that the 
Canadian Government may reduce 
Federal taxes on cars in the com- 
ing budget is causing prospective 
buyers to hesitate to complete 
deals.—(M. L. Schwartz.) 


Pittsburgh 

New auto registrations for the 
last half of December were down 
considerably from the comparable 
period of November, it was an- 
nounced last week by the bureau 
of business research of the Uni- 
versity of Pittsburgh. 


Pittsburgh department stores, 
however, were 10 percent higher 
for the four weeks ended Dec. 27 
than in the comparable weeks 
last year. Combined sales of 
these stores was about 3 percent 
lower in 1952 than in ’51, the 
bureau said. 


The most impressive showings 
made during the year were made 
in trade and industrial production. 
According to the bureau’s index of 
business, gross volume rose to 222.6 
percent (preliminary) during the 
week of Dec. 27, compared with 
1935-39 levels. 

Steel mills in the week ended 
Dec. 27 were operated at 102 per- 
cent of practical capacity, a drop 
of only 2 percentage points from 
the preceding week. Electric power 
was slightly down from the high 
of a week earlier, as was bitumi- 
nous coal production. 

Used-car prices have been drop- 
ning and the market in general 
has been “very bad,” Pittsburgh 
dealers report. They say that many 
prospects are shopping around and 
expressing interest only in “bar- 
gains.” 

One new-car dealer reports that 
moving up the introduction date 
on the new model from February 
to December worked out “better 
than expected because the fac- 
tory’s advertising is winning 
greater acceptance.” 

Another new-car dealer said that 
the factory should omit new-car 
prices from its advertising mats, 
and instead permit local distrib- 
utors or dealers to insert prices. 

This would eliminate public 
charges of misleading advertising, 
he said. 

“A purchaser doesn’t want to 
know the price at the factory, but 
at his front door when he first 
reads the ad,” the dealer declared. 
—(Leon M. Leffingwell.) 

= * 


St. Charles, Mo. 


New-car demand in St. Charles, 
Mo., is about as strong as two 
months ago, and this city—on the 
industrial edge of St. Louis and 
with important industries of its 
own—has never had the drop in 
new-car demand found in other 
places. 

Good used cars also have enjoyed 
a steady if unspectacular demand. 
Service business is on the rise, with 
some dealers reporting the addition 
of mechanical help. 

Terms are held rather closely to 
one-third down and a maximum 
of 24 months.—(L. H. Houck.) 


Ford Sales School 
Holds 36th Class 


DEARBORN, Mich.— The Ford 
division’s merchandising school has 
started the first class of its 1953 
season with 56 students in attend- 
ance from dealerships all over the 
nation and two students from Ford 
Motor Co., Ltd., of Dagenham, Eng. 

Frank J. McGinnis, the division’s 
manager of advertising, sales pro- 
motion and training, welcomed the 
incoming students at the late Henry 
Ford’s residence-laboratory here. 

The new class, which is the 36th 
held since the Ford merchandising 
school was established six years 
ago, will last four weeks. It is un- 
der the direction of John F. Heflin, 
school manager. 
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Exploration for Oil 
Costly Business 


By George Deery 
Associate Editor 

T= quest for “black gold” isn’t 

all that it’s cracked up to be, 
and penalties on seeking to increase 
the nation’s supply could have dan- 
gerous implications, a leading oil 
official pointed out last week. 

L. F. McCollum, president of 
Continental Oil, said that any de- 
velopment likely to reduce oil 
production—such as a lower de- 
pletion allowance—would “consti- 
tute a very real threat to our 
national security.” 

Because oil producers encounter 
financial hazards met by few other 
industries, McCollum _ explained, 
they are permitted by law to set 
aside 27% percent of income from 
crude oil and natural gas sales 
before computing income taxes. 

His views appear in the January 
issue of the Exchange, official 
monthly publication of the New 
York Stock Exchange. 
* * * 

INCE only one “wildcat” well in 

nine produces oil or gas and 
only one in 44 opens up a new 
field, McCollum said, an oil man 
might drill eight “dry holes” before 
finding oil on his ninth try. “At a 
minimum,” he added, “each ef those 
nine wells—-whether dry holes or 
producers—probably cost around 
$90,000. As a matter of fact, there 


Miller’s Sales Set 
Record; Net Off 


Extensive retooling and design 
changes in the auto industry, re- 
sulting in increased demand for 
service tools and 
equipment, is re- 
flected in the an- 
nual financial 
statement of Mil- 
ler Mfg. Co., De- 
troit, and its sub- 
sidiaries, for the 
fiscal year ended 
Sept. 30. 

President Jo- 
seph W. McDou- 
gal reported that 

4.W. McDougal net sales of the 
company for the first time in its 
history reached over $10 million. He 
said that net sales were $10,466,523, 
compared with $9,708,938 for the 
preceding year. 

Despite the steel strike and in- 
creased taxes, McDougal said net 
income was $466,594, compared with 
$556,108 for the preceding year. This 
was equivalent to 97 cents per 
share, compared with 96 cents per 
share in the previous period. 

* 


| F.L. Jacobs Cuts 
Loss to $69.398 


F. L. Jacobs Co. and subsidiaries. 
manufacturers of auto accessories, 
report a consolidated net loss for 
the quarter ended Oct. 31 of $69,- 
398, on net sales for the quarter 
amounting to $5,730,086. 

This compares with a _ consoli- 
| dated net loss of $245,276 in the 
corresponding period of 1951 on net 
sales of $5,077,598. 

* * 


* 


ACF-Brill Motors Plans 
Changes in Capitalization 
Stockholders of ACF-Brill Motors, 

Philadelphia, have approved a plan 

' for recapitalization of the com- 

| pany’s stock, it is announced by 

_-C. W. Perelle, president. 

_ The plan consists of refinancing 
$3,000,000 of notes due May 30, 1953, 

_ by issuing a like amount of 5 per- 

cent 10-year convertible sinking 

_ fund debentures in exchange there- 

. fore, and the paying in cash after 

_ the recapitalization becomes effec- 

tive of a $925,000 note due Apr. 30, 

| 1953. 

The new debentures will be con- 
vertible at $10 per share for the 
. first five years of their life and at 
_ $15 per share thereafter. 

The recapitalization also includes 
authorization of 100,000 shares of 
| serial preferred stock ($50 par 
_ value) and increasing the author- 
ized common stock from 1,250,000 
_ shares to 2,500,000 shares. 


|are some wells that have cost over 


a million dollars to drill. 

“Now would you say, keeping 
in mind this driller’s eight un- 
successful ventures before he 
brought in an oil well, that the 
oil-producing well cost him $90,- 
000 to drill? Or would you say 
that he really spent $810,000 find- 
ing that oil? If.it were my money, 
I'd have no trouble figuring out 
that [’d sunk $810,000 into the 
ground before I took out my first 
barrel of oil!” 

Even if oil is found on the ninth 
try, he went on, there is no assur- 

ance that enough oil has been 
found to recover the money spent 
finding it. Some petroleum econo- 
mists estimate that a “wildcat” is 
no financial success unless it opens 
up a field that eventually will pro- 
duce 1,000,000 barrels of oil. 

The depletion allowance in no 
way reduces oil company taxes on 
profits made from manufacturing, 
selling or transporting their prod- 
ucts, McCollum said. 

* + * 
Tax Credit Ups Hayes Profit 
To $1,140,145 for Year 

Consolidated net income of Hayes 
Mfg. for the fiscal year ended Sept. 
30 amounted to $1,140,145, including 
a special credit from reversal of an 
unused tax reserve applicable to 
prior years’ earnings, according to 

the annual report by Rensselaer W. 
Clark, president. 

The year’s net profit, equal to 
$1.07 a share, compared with $892,- 
942, or 84 cents a share, shown in 
the fiscal period ended Sept. 30, 
1951. 

Consolidated net sales for the 12 
months amounted to $16,790,237, an 
increase of 4.4 percent over the 
$16,072,785 volume for the fiscal 
year ended Sept. 30, 1951. 

* +” 


GM Holder Total 
Hits New High 


Ownership of General Motors 


Dealers Show '53 Cadillacs 


El Dorado Joins Cadillac Line— 


Making its appearance in the 1953 line of Cadillac cars at dealer showrooms is 
the El Dorado convertible. To be produced on a limited basis, the El Dorado is said 
to present a new trend in design for American cars. Its long, low lines are accented by 
a new deep angle wraparound windshield. When lowered, the top is completely con- 
cealed under a metal cover located on the rear deck. The El Dorado is powered by 
Cadillac's new 210-horsepower engine, which is featured in the other seven 1953 
models. (For further details of new Cadillacs, see story in Jan. 5 issue of Automotive 
News.) 


Variety of Interiors Offered on Imperial— 


Restrained tailoring of rich fabrics spotlight the Cadillac 75 Imperial Sedan. Twelve 
different interior selections in broadcloth and Bedford cord include both solid colors 
and two-tone combinations. A hydraulically operated glass chauffeur partition fits the 
Imperial for formal use. 


common and preferred shares in- E 


creased by 1,000 to 486,985, a new 
high, during the fourth quarter of 
1952. There were 485,984 GM share- 
holders in the third quarter this 
year and 477,206 in the fourth quar- 
ter of 1951, the corporation stated. 

The 1,000 increase, slightly more 
than that recorded in the third 
1952 quarter, was registered in the 
common shares, which reached a 
new record of 457,215, compared 
with 456,138 in the third 1952 quar- 
ter and with 447,188 in the fourth 
quarter of 1951. 

There were 29,770 holders of pre- 
ferred shares in the fourth quarter 
of 1952, compared with 29,846 in the 
third quarter this year and with 
30,018 in the fourth quarter last 
year. Of the 1952 fourth-quarter 
total, 20,184 owned the $5 series 
preferred shares and 9,586 owned 
the $3.75 series preferred shares. 


Common Sense 
Knowlson Urges Coalition 


Of Economic Forces 
Calling for a “coalition for com- 
mon sense between management 
and labor that can bring uncommon 
gains to us all,” J. S. Knowlson, 
of Stewart-Warner Corp., in a year- 
end statement, warned that the 
first session of the new Congress 
may disappoint many people. 
“Impatience and pressure tactics 
can bring only havoc,” he stated. 
“We are all looking forward to a 
soundly based economy without de- 
flationary or inflationary spirals.” 


Delco-Remy Buys Site 


For Coast Battery Plant 


ANAHEIM, Calif.—H. D. Dawson, 
general manager of the Delco-Remy 
division of General Motors, has an- 
nounced the purchase of a 90-acre 
tract here for construction of an 
auto battery plant which will em- 
ploy about 300 persons. The plant 
will have 175,000 square feet of 
space, 


Sports Touch on Coupe deVille— 

The 1953 Cadillac 62 Coupe deVille is said to be characterized by graceful airiness 
and handsome sports interiors. Greater gasoline economy plus added acceleration and 
versatility of performance is claimed for the 1953 models. A new 8.25 to 1 com- 
pression ratio, high valve lifts, 12-volt electrical system and a low 3.07 to 1 rear 
axle ratio are other highlights. Air conditioning, which Cadillac introduced this year, 
heads a list of optional equipment. 


The 62 Convertible Coupe— 


Tailored leather interiors of two-tone and solid colors are offered in the Cadillac 
62 convertible coupe. 


Spaciousness Keynotes Sedan— 


The Cadillac 60 Special sedan displays stylishness and roominess with its 13Q-inch 
wheelbase. Extreme quietness of operation is claimed for all new models, 


N. Y. C. Auto Club Urges 


Mail Fight on Use Tax 


NEW YORK.—A vigorous ap- 
peal for letters and telegrams 
to Mayor Vincent R. Impellitteri 
and the City Council in support 
of a bill to repeal the $5 and $10 
auto use tax has been issued by 
William J. Gottlieb, president of 
the Automobile Club of New 
York, in a letter to more than 
250,000 members. 

The letter calls the tax “the 
most objectionable” motorists 
have ever had to pay in the 
city’s history. 


Johnson Leads 


Six Promotions 
At Pontiac 


PONTIAC. — Promotion of six 
manufacturing and administrative 
men at Pontiac, and the retirement 
of two top manu- 
facturing veter- 
ans, were an- 
nounced last week 
by Robert M. 
Critchfield, gen- 
eral manager. 

Charles O. John- 
son, with General 
Motors for 30 
years, has been 
elevated to assist- ee 
ant to the gener- , oe 
al manufacturing C. O. Solmaen 
manager of Pontiac, Buel E. Starr. 
Formerly, Johnson was general 
plant superintendent (nights). 

Johnson fills the vacancy caused 
by the retirement of David J. Dun- 


lop. 

Charles L. DeLorge, former su- 
perintendent of the 40-mm. auto- 
matic cannon plant, has been made 
superintendent of the motor plant 
following the retirement of Carl F. 
Heymann. DeLorge has been with 
Pontiac for 28 years. 

G. Robert Scharf, formerly in 
charge of the cannon plant fabri- 
cation, succeeds DeLorge as head 
of the plant. He has been with 
Pontiac for 27 years. 

H. A. C. Anderson, formerly in 
charge of Government relations in 
securing defense contracts, has 
been promoted to do special assign- 
ments under Manufacturing Man- 
ager Arley F. Johnson. 

David P. Stewart has been upped 
to Government relations director. 
He has been with Pontiac since 
1933, and was formerly assistant to 
E. R. Pettengill in administrative 
work. 

Marvin J. Shapiro succeeds Stew- 
art. He has been with the company 
for six years in retail and whole- 
sale scheduling and car distribu- 
tion, and three years in production 
work. 

Dunlop’s’ retirement climaxes 
more than 29 years of service with 
GM, all of it in manufacturing 
operations. He had been general 
plant superintendent of Pontiac 
since 1947. Heymann, a 33-year GM 
veteran, had been Pontiac’s motor 
plant superintendent since 1945. 


Illinois Truckers 


Grant Pay Hike 


CHICAGO. — Representatives of 
three trucking associations and six 
driver unions have agreed upon an 
across-the-board pay increase of 15 
cents an hour, three weeks’ vaca- 
tion after 12 years of employment 
and a weekly contribution of $2.50 
per man by employers to the un- 
ions’ health and welfare fund. 

The agreement was to become 
effective after ratification by indi- 
vidual members of the Central Mo- 
tor Freight Assn., the Illinois Motor 
Truck Operators Assn. and the 
Cartage Exchange of Chicago. 

Largest of the unions involved 
were Local 705, AFL International 
Brotherhood of Teamsters, and the 
independent Chicago Truck Driv- 
ers Union, Local 705. The six unions 
have a membership of approximate- 
ly 20,000. 

Prior to the agreement, the driv- 
ers received from $1.75 to $2.75 per 
hour, with two weeks’ vacation aft- 
er five years and one week after 
one year of employment. 


Tutor’s Looted of $2,000 

Thieves entered Tutor Pontiac 
Co., of New Albany, Miss., and 
carried away a safe containing 
$2,000 and other property. 
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now we are ten 


Now there are 10 modern plants in the Dana group of 
industries serving the automotive and aircraft fields. The 


addition of two new plants is symbolic.of the sound and steady 





growth of this diversified American corporation. Look to Dana and 


Spicer for excellence in engineering ... careful manufacturing 





and everyday well-managed administration of service. 


The new Marion Manufacturing Division plant of Dana Corporation is pro- 
ducing the famous Spicer Needle-Bearing Universal Joint and Propeller 
Shaft assembly so widely used for automobiles, trucks, buses, and tractors. 


The new Aircraft Gear Division at Fort Wayne, Indiana, is the second Dana 
plant to be erected in that city. It is producing highly specialized power transmission 


units with a background of Spicer precision, which for nearly 50 years has been the 


Handard of the Industry 


SPICER MANUFACTURING DIVISION of Dana Corporation « TOLEDO 1, OHIO 


49 YEARS OF 


Sf 
TRANSMISSIONS © UNIVERSAL JOINTS * BROWN-LIPE AND AUBURN CLUTCHES 


© FORGINGS ¢ PASSENGER CAR AXLES ¢ STAMPINGS ¢ SPICER "BROWN-LIPE” SERVICE 
GEAR BOXES © PARISH FRAMES © TORQUE CONVERTERS * POWER TAKE-OFFS ¢ 
POWER TAKE-OFF JOINTS © RAIL CAR DRIVES © RAILWAY GENERATOR DRIVES 


ENGINEERING 


MANUFACTURING 


We Endorse the Junior Achievement Program 
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Nation's Oldest Auto Show?— 


George C. Ostendorf, of Ostendorf Motor Car Corp., Buffalo, chairman of the 
golden auto show of the Buffalo Automobile Dealers Assn., presents first prize of 
$100 to Donald Podgorski, a high school student who won the association's poster 
contest in connection with the show. The 50th anniversary show will be held in 
Buffalo Jan. 31-Feb. 7. 





Lawsuits Affecting Dealers .. . 





Court Decisions 


By Leo T. Parker 
Attorney at Law 

—. to a late higher- 

court decision, a finance com- 
pany which holds a chattel mort- 
gage on an auto dealer’s regular 
stock of motor vehicles may be 
not successful in repossessing an 
automobile sold by the dealer to 
an innocent purchaser, although 
the company’s mortgage is properly 
recorded. 

For illustration, in Fells v. Pa- 
cific, 246 Pac. (2d) 362, the testi- 
mony showed facts as follows: 
One Dixon purchased an auto 
from a used-car dealer. Dixon 
gave his notes and a chattel 
mortgage to the dealer, which 
secured payment for $2,340 due 
on the car. 

A finance company purchased 
the notes and mortgage which was 
duly and properly recorded. Later 
Dixon sold the automobile to one 
Fells. When Dixon defaulted on his 
mortgage, the finance company 
sued to repossess the automobile 
from Fells. eo gk 


Repossession Denied 


(yp earnaony during the trial in- 
dicated that although Dixon list- 
ed his business as a cafe owner, 
his real business may be that of 
used-car dealer. 

In view of this testimony, the 
court ruled that if Dixon is a 
used-car dealer, the finance com- 
pany cannot repossess the car if 
(1) the mortgage was given by 
Dixon a recognized dealer in au- 
tomobiles; (2) the auto was a 
part of the dealer’s stock in trade; 
(3) the automobile was offered 
for sale to the general public; 
(4) the dealer knew these facts 
existed, and (5) the purchaser 
did not know that the dealer’s 
stock in trade was mortgaged. 
Hence, this higher court estab- 

lished that although a finance com- 
pany holds a properly recorded 
mortgage on an auto which a deal- 
er sells, such a mortgage may not 


be effective against an innocent 
buyer of the car. 


* * * 


First Offense as Evidence 


ECENTLY an automobile dealer 

stated this proposition: “If a 
dealer has in the past been convict- 
ed of criminal offenses, can this 
evidence be used against him?” 


According to a late higher-court 
decision, the answer is yes. A lead- 
ing higher court held that if an 
auto dealer was in the past con- 
victed of violating a state law re- 
quiring him to record a certificate 
or bill of sale of an auto, this 
information may be used against 
him in similar subsequent legal 
controversies. 


For example, in Harlow v. Dick, 
245 S. W. (2d) 616, the testimony 
showed that a dealer had been 
convicted of violating a state law 
that required auto owners to file 
with the county recorder a bill 
of sale. 

One Harlow purchased a used 
auto from this dealer. After using 
the car for a few weeks, Harlow 
sued the dealer, claiming that the 
latter had breached his guarantee. 

The verdict of the lower court 
was in favor of the automobile 
dealer, but the higher court re- 
versed the verdict on the evidence 
that previously the dealer had vio- 
lated the law requiring bills of 
sale to be filed with the county 
recorder. 

* * ~ 
Interstate Tax 


ONSIDERABLE discussion has 
arisen from time to time over 
the question: “Can a city or county 
pass an ordinance taxing interstate 
vehicles? Is a city ordinance en- 
forceable which taxes automobiles 
used in interstate commerce as 
buses, cabs and motor carriers?” 
Generally speaking, in the past 
the higher courts have held city 
and county ordinances and state 
law void which tax interstate ve- 
hicles unless the tax money actu- 
ally is used to construct or main- 
tain highways. Recently, the U. S. 
Supreme Court decided that if no 





Right in Line with the Season— 


This window display by Jerry McCarthy Co. (Chevrolet), Detroit, stressed the holidays 
as well as the car and proved an attraction to passing motorists and pedestrians. 


; | 


Federal law regulates interstate 
commerce, local laws are valid, 
because of necessity. 

For example, in White v. Willis, 
343 U. S. 99, it was shown that a 
|}county enacted an ordinance re- 
quiring cab drivers and owners to 
obtain licenses. A driver, who 
transported passengers interstate, 
| was convicted in the state court 
of violating this ordinance. The 
U. S. Supreme Court upheld the 
conviction, saying: 

“Operation of taxicabs across 
state lines is so closely related to 
the local situation that the ordi- 
nance only indirectly affects those 
in commerce.” 

* + * 


On Signing Contracts 


DEALER writes as follows: 
“Last week I mailed a letter 
ordering a large quantity of mer- 
chandise and signed it in pencil 
with my initials. Can I refuse to 
accept and pay for this merchan- 
dise? I presume there is no valid 
contract to hold me since I did not 
sign my full name with a pen. Is 
this correct? 

According to a lIate higher 
court decision, the answer is no. 
The higher courts hold that any 
signature completes a valid con- 
tract if, when the signature was 
affixed, the signer intended to 
make a valid and enforceable 
contract. 

For illustration, in Carrol v. 
Mitchell Co., 128 S. W. 446, the testi- 
mony showed that an employer 

affixed his name with a rubber 
stamp to a contract. 

In subsequent litigation, the em- 
ployer contended that the obliga- 
tion was void. However, the court 
held the employer liable because it 
was proven that when the rubber 
stamp signature was affixed, he in- 
tended to complete a valid obliga- 
tion. 





* * * 


Any Mark Is Valid 


N ANOTHER case, (190 S. W. 

1045), the same point of the law 
was involved, and the higher court 
said: 

“The word ‘writing’ in law, not 
enly means words traced with a 
pen or stamped, but printed or en- 


graved or made legible by any It 


other device.” 

Therefore, it is immaterial 
whether a dealer or an author- 
ized employe signs a contract by 
full name or initials, or prints the 
signature. If the signer intended 
to make a valid contract when 
the signature was affixed, the 
contract is valid and enforceable. 

In the case of Meaton v. Myers, 
33 Ill. 424, a dealer signed a con- 
tract “H. C. M.” The court held the 
dealer liable on the contract and 
explained that any person may 
make a valid legal obligation by 
using any form of signature, mark 
or symbol if the signature was 
made with intentions to make a 
binding contract. 

* - 


” 
Advises Injury Payment 


ECENTLY a reader asked this 

question: “What are the legal 
rules as to auto owners getting 
hurt in our service department? 
Not long ago a woman slipped on 
grease and broke her leg when she 
got out of her car after driving 
into our service department. She 
wants our company to pay her 
doctor and hospital bills. What ad- 
vice can you give us?” 

I advise you to pay this wo- 
man’s doctor and hospital bills 
if her husband and she are will- 
ing to sign a release relieving 
your company from all liabilities. 
If she files suit against you, her 
damage award may amount to 
many thousands of dollars. Of 
course, you may win the suit, but 
even with such good luck your 
expenses, loss of time, lawyer 
fees, etc., will amount to more 
than the doctor and hospital bills. 
Here is the law. If an owner 

drives his auto into your service 
department, he is expected by the 
law to use reasonable care to safe- 
guard himself against injuries. On 
the other hand, he is not required 
to exercise more than ordinary 
care. Conversely, the owner of the 


shop is expected to use “reasonable | | 
care” to keep the premises safe. || 
Failure in this respect will result | 


in his ultimate liability. 
* * - 


Injury Suit Reviewed 


MARCH OF DIMES 


FIGHT 


INFANTILE 


PARALYSIS 





serious injuries and sued the firm 
for damages. 

The higher court held the firm 
liable for $3,750 damages and ex- 
plained that the legal duty of the 
operator of a service station is to 
keep the floors in reasonably safe 
condition. 

The reason the higher court held 
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PYLON FLUORESCENT LIGHTS 


Wall or Pedestal Styles 
Free Lighting Analysis! 
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| this operator liable in damages 
were: First, the soapy water, in 
combination with oil and grease, 
actually made the floor very slip- 
pery and dangerous; and, second, 
by ordinary observation the woman 
could not determine that the floor 
was so unusually slippery and dan- 
gerous, 


2 Divisions Added 
By Commercial 


Credit in Texas 


BALTIMORE.—In order to facili- 
tate service to customers in the 
southwest, Commercial Credit Corp. 
has set up two new divisions. 

One of these will be in Amarillo, 
Tex., and comprise west Texas, 
Colorado and New Mexico. The 
other will be in Houston and cover 
southeastern Texas and the Rio 
Grande valley. These divisions are 
in addition to the already estab- 
lished Dallas division. 

Walter Browning, division man- 
ager in Dallas for many years, has 
been promoted to senior vice-presi- 
dent and will work with all three 
divisions. 

Head of the Dallas division will 
be Larry H. McCool, former as- 
sistant manager of the Dallas divi- 
sion. 

The Amarillo diivsion will be in 
charge of Burt J. Anderson, former 
assistant manager of the Chicago 
territory division. 


REDS % 


dazzeled moths to 








Gentlemen: 


For illustration, in Firestone Co., | 


197 Fed. (2d) 699, the testimony | 


showed that a woman car owner 
slipped in soapy water on the floor 
of a service station. She suffered 


your sales agency or car lot when you turn 
on these ‘bright as day’’ WHITEWAY 
all-weather fluorescent PYLON LIGHTS! 
You'll feel the impact of soaring sales over- 
night, just as many other dealers have, 
reporting increases up to 500%! 


Designed and manufactured by one of the 
pioneers in outdoor fluorescent lighting, 
WHITEWAY lights are Underwriter’s Lab- 
oratory Approved, fully guaranteed and 
cost less than many others represented as 
“just as good.’’ They are honestly made 
and honestly priced to give you many years 
of sales-stimulating service. 


UP YOUR AUTO SALES NOW! 
and for many years to come! Get the jump 
on competition with WHITEWAY PYLON 
FLUORESCENT LIGHTS which give you 
10 times the illumination you now have at 
A the cost. SEND NOW for catalog, name 
of nearest distributor and details of FREE 
LIGHTING ANALYSIS! 


WHITEWAY MANUFACTURING CO. 
CINCINNATI 23, OHIO 


Clip and Mail this Coupon, NOW! 


WHITEWAY MANUFACTURING CO., Cincinnati 23, Ohio 


Please rush me FREE catalog, name of nearest distributor and details of your 
| FREE lighting analysis. 
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THE STRIKING NEW 1953 
“TWO-TEN” 4-DOOR SEDAN 


Entirely New 


STYLING 


Lower in height, with long, flowing lines, giving the newest 
look in cars! Richer, roomier new interiors—color-matched 
to exterior finish in “Two-Ten” and Bel Air models. 


Entirely New 


POWER STEERING 


You park and steer with finger-tip ease, yet you retain 
the familiar feel of the road. Optional at extra cost, it's 
exclusive to Chevrolet in its field. 


Entirely New 


POWER 


New 115-h.p. high-compression “Blue-Flame” engine with 
Powerglide* models. Advanced 108-h.p. high-compression 
“Thrift-King” engine with gearshift models. 


Entirely New 


POWERGLIDE* 


New automatic starting and passing range gives you flash- 
ing getaway from a standing start, greater passing ability 
in city driving. Gas consumption is substantially reduced! 


Entirely New 


ECONOMY 


You go much farther on every gallon of gas! Greater 
over-all economy of operation and upkeep! And, again 
in 1953, Chevrolet is the lowest-priced line in its field. 


Entirely New 


SAFETY 


Greater ease and safety of control. Greater visibility 
with a new, one-piece curved windshield. Finer, smoother 
brakes. It's the safest Chevrolet you ever drove! 


Entirely New 


DURABILITY 


Beneath the brilliant new beauty is heavier, stronger, 
more rigid construction. This means even longer life for 
a car always famous for durability and dependability! 


*Combination of Powerglide automatic transmission and 115- 
h.p. "Blue-Flame” engine optional on “Two-Ten” and Bel Air 


models at extra cost. (Continuation of standard equipment 
and trim illustrated is dependent on availability of material.) 


Chevrolet Division of General Motors, Detroit 2, Michigan. 
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One of Hudson's 54 Sales Clubs— 


New sales ideas are exchanged and developed in monthly meetings of Hudson 
Sales Managers’ Clubs. There are 54 such clubs functioning across the country, the 
company says, with more than 75 percent of Hudson's larger dealers and their sales 
managers participating. Attending a session of the Grand Island (Neb.) club are Ed 
Botteicher, president, Grand Island; W. Yarbrough, vice-president, Omaha; L. Rossell, 
treasurer, Hastings; Bob Feehver, Grand Island; Bob Moline, York; Lyle Watt, York; 
Curt Uhl, North Platte; Vee Conanat, North Platte; John Metzger, Oxford; Harold 
Gunning, Koldrage; Spruce Morgan, Albion; Dewey Miller, Albion; De Los Rossell, 





Dealer 





Walter Barrow, of Barrow Bros., 
Inc., Oak Park, Ill, was elected 
president of the Nash Dealers Assn. 
of Cook County at the annual meet- 
ing. Fred Leemhuis, of Austin Auto 


Mart, Chicago, was named vice- 
president, and L J. Novicki, of 


Tourist Motor Sales, Chicago, sec- 
retary-treasurer. 
+ o * 


-|Nelson K-F Honored 


At Monrovia, Calif. 

A dealer - of - the- week citation, 
awarded by the Monrovia News- 
Post, has gone to Nelson K-F' Mo- 
tors in Monrovia, Calif. Bob Nelson, 
owner, has been handling K-F cars 
ever since they went into manufac- 
ture. 

* * * 


Unplanned Display Costs 


Window, 2 Damaged Cars 


An additional automobile landed 
in the display room of the Elliott 


Doings 


window of the Central St. establish- 
ment, damaging two automobiles 
that were on display. 

The driver was arrested on a 
charge of leaving the scene of an 
accident without reporting property 
damage. 





* * x 


Lammerts Wins Trophy 
Lammerts, Inc., Niagara Falls 
(N. Y.3 auto dealership, received a 
safety trophy for its no-lost-time 
record in the safety contest spon- 
sored by the State Insurance Fund. 
* * + 


Fire Damages N. H. Shop 


About two-thirds of the equip- 
ment was reported damaged when 
fire destroyed the interior of an 
auto body shop operated by Ovila 
Gendron, Plymouth, N. H. 


* * * 


Simpson Heads Drive 
Cc. P. Simpson, a partner in 





Research. For three years, he has 
been chairman of the Harris 
County chapter of the American 
Cancer Society. 


* * * 


Morton Renominated for Job 


On Maine Road Commission 


Lloyd B. Morton, president of 
Morton Motor Co., of Farmington, 
Me., has been renominated to the 
Maine Highway Commission for a 
third term by Gov. Frederick G. 
Payne, according to the governor’s 
office. The appointment has to be 
confirmed by the State Executive 
Council. 

Morton has served as chairman 
of the commission since 1948, and 
at one time was chairman of the 
state Republican committee. He is 
NADA director for Maine. 


. * * 


Ky. Police Nab Theft Gang 
After Dealer Is Victimized 


Five men, including one who ad- 
mitted breaking into Girdler Mo- 
tors (Ford), Louisville, and strip- 
ping new trucks of tires valued at 
$1,100, have been arrested as mem- 


—— 


bers of a car-stealing and stripping 
gang. 

Louisville police said the five 
have been implicated in thefts to- 
| taling more than $50,000 over a pe- 
| riod of a year. 
| + * = 


Kiwanis Elect Brown 


Andy Anderson, Grafton; Sydney Novak, Council Bluffs; John Goans, service repre- | unexpectedly. Houston, is heading a drive for 
The driver of a passing car lost| $918,000 to complete the new M. 


sentative, Kansas City zone; Ernie Paquette, district manager; A. B. Hays, assistant 
control and crashed through a show! D. Anderson Hospital for Cancer 


zone manager, and W. C. Palmer, factory representative. 


Hastings; G. Waltenrath, Hebron; Don Baumann, Grafton; Herb Baumann, Grafton; Garage, of Franklin, N. H.—quite Simpson - Gillman Pontiac Co., 
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Tried, and proved for over 
40 years, the performance 
of McQuay- Norris piston 
rings is assured...and they 
are specifically engineered 
to meet every requirement, 
no matter how exacting. 


McQUAY-NORRIS MANUFACTURING CO. 


ST. LOUIS 10. MO. 










Ralph H. Brown, general man- 
ager of University Chevrolet Co., 
Inc., of Bloomington, Ind., has 
been elected president of the 
Bloomington Kiwanis Club. 


* * * 


Willys Distributor Adds 


25 Dealers in 3 Months 

Willys Minneapolis, Inc., distrib- 
utor for Minnesota and western 
Wisconsin, has announced the ad- 
dition of 25 new Willys dealers in 
the area during the last three 
months. 

Roy E. Mullin, wholesale sales 
manager of the firm, said the com- 
pany believed that it was a part 
of the distributor’s responsibility as 
well as the manufacturer’s, to help 
expand dealer facilities. 

* * *~ 


Applegate Chevrolet Opens 


Third Used-Car Lot in Flint 


Applegate Chevrolet Co., of Flint, 
has opened a used-car lot at 3501 
S. Saginaw St. Jack Crossley, who 
has been with the firm for 30 years, 
will be manager of the lot. Apple- 
gate has two other used-car lots on 
Saginaw St. 

The firm has installed a car- 
washing system which consists of 
outlets all over the lot so that cars 
can be washed while they are on 
display. 

+ * as 
Heiman L-M Dealership 
Acquired by Goodwill 

Bernie Heiman Motor Corp., 
Johnstown, N. Y., has been sold to 
Paul V. Goodwill, of Warren, Pa. 
The business will be known as 
Goodwill Lincoln-Mercury Sales. 

Goodwill has been in the auto 
business for 27 years. Bernie Hei- 
man started the dealership shortly 
after World War II. 

The transaction also includes the 
lease of a used-car lot, Heiman 
said. 

. . a 


Fire Damages Kellett’s 


Fire that broke out while a truck 
was being spray-painted caused 
considerable damage in the shop of 
Kellett Motors, of Rochester, N. Y. 

ez x * 


C. of C. Reelects Steffan 


Walter J. Steffan, president of 
Steffan Motors (Studebaker), Ham- 
burg, N. Y., has been elected to his 
second term as president of the 
Hamburg Chamber of Commerce. 

* + * 


Sports Cars, Lid., Moves 

Sports Cars, Ltd., is expanding 
in Cleveland by moving from its 
present location at 4501 Euclid Ave. 
to larger facilities at E. 7ist St., 
according to Stan Blumenthal, 
manager. . 

* +. 


Needham, Williamson Take 


City Council Posts 

Two auto dealers at Corpus 
Christi, Tex., have been appointed 
to fill vacant posts on the City 
Council. They are M. A. Needham 
and Frank Williamson. 

Needham was chosen to replace 

(Continued on Page 27, Col. 1) 


Dealer 
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(Continued from Page 26) 


City Councilman Sydney Herndon,|K. Hutchens jr., partner in the 


resigned. In 1945, Needham opened 
the Mike Needham Motors Co. 
(Willys). Frank Williamson, Chrys- 
ler-Plymouth dealer, has been chos- 
en mayor pro tem after Jack De- 
Forrest stepped down. Williamson 
is a former member of the Zoning 
and Planning Commission. 
* ¢ *# 


Chamber Honors Rankin 


Jack Rankin, manager of the 
Dodge-Plymouth dealership in Lu- 
ray, Va. has been named vice- 
president of the Luray Chamber of 


Newport News Auto Exchange, 
Newport News, was elected from 
District 7. District 8 is represented 
by George W. Dawson, partner in 
the Pitt Motor Co., of Gretna, and 
John W. Morgan jr., of Central 
Chevrolet Corp., Radford, is from 
District 9. 
€ * + 

New Firm in Fort Wayne 

Ralph M. Call Motor Sales is a 
new Hudson dealership at 1302 
Maumee Ave., Fort Wayne, Ind. 
Robert Insley is sales manager, 
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City district manager, and Floyd 
Young, district service manager. 

The dealership is owned by Jess 
H. Hunter, who also owns Jess 
Hunter Motor Co., Pueblo, Colo., 
and by James W. Fennell, former 
Denver Nash dealer. 

* * B 


Umatilla County Dealers 


Name Volstorff President 

Russ Volstorff of McCoy-Vol- 
storff (Cadillac - Oldsmobile), Pen- 
dleton, Ore., has been elected presi- 
dent of Umatilla County Auto Deal- 
ers Assn., succeeding Ray Fayne, 
of Ray Fayne Motors (DeSoto- 
Plymouth). 

E. J. Casperson, of Casperson & 
Hildenbrand (Willys), is vice-presi- 
dent, and Mel Winters, of Leo Goar 
Packard, secretary-treasurer. 








and Clarence Delagrange, serv- 


Commerce. : 
2 2 * ice manager. * * ® 
Martin Bankruptcy cas Cox Signs Up with Packard— Allen Chevrolet Ad Features 
Sack Martin, aute dealer at Packard Officials Attend | J. Frank Cox (right), owner of Towne and Country Motors (Packard), 12 Rex Ave.,| 24.Hour Towing Service 


- 
° | Chestnut Hill, Philadelphia, is congratulated by C. D. Yengling, zone manager (center), s 
Port Arthur, Ont., has made an Denver Housewarming after signing his contract with the factory. F. S$. Breuil, assistant zone manager, looks | ; Its round-the-clock towing serv- 
assignment in bankruptcy, with Factory officials attended the|., the new dealership has over 14,000 square feet of space ice was promoted by Don Allen 
notice to this effect being pub- | formal opening of the new home of | —————__——— | Chevrolet, of Buffalo, through a 


lished in Ottawa by O. R. Tanner, | Denver Packard Co. at 1147 Broad- ; 5 j _.|newspaper ad featuring a photo of 
trustee of the estate. way. chandise manager; Pat Frank,|;City zone service manager; Cecil| its tow truck and spotlighting the 


* * * Among them were Frank Frost,| Western used-car sales manager;| Young, Denver district manager; | firm’s phone number. 
Two N. H. Dealers Open Packard western sales manager;|Harold J. Hoffman, Kansas City| John Shay, northern district man-| Said the ad: “Don Allen offers 
St aie Robert Straughan, national mer-! zone manager; Paul Baird, Kansas| ager; Lew Breeding, Oklahoma (Continued on Page 32, Col. 1 
Used-Car Departments g 1) 


Two automobile dealerships in 





Manchester, N. H., have announced 
opening of used-car eas A, ’ a e e 
opened. «. uow-car shurrooes af BS motorist a potential customer! 


Granite St., opposite the Municipal 
Parking Lot. 

Merrimack Street Garage, Inc., a 
34-year-old Oldsmobile agency, 


opened its used-car annex next % 
door to its showrooms at 40 Merri- re v4 Wh 
mack St. 4 / i 

, t CULk ds LAT 


KARBELTS are similar to airplane 4 
safety belts. They hold driver and Oe ery ae MTEC LL 
passengers comfortably safe in ’ 
their seats. 






aa * 
Yeggs Raid Carr Motor 
Burglars forced their way into 
Carr Motor Co. (Kaiser-Frazer), 
Welsh, La., recently and stole about 
$200 from the company safe, it was 
reported by Lesslie Carr, co-owner. 
* * aa 


Charlotteville Dealers Elect © Available in four beautiful 


eee (crt) tr Blue and Tan 


@ Simple to use 
e@ Neat in appearance 


© Do not disturb usual seating arrangements 


Coggins to Lead Assn. 
Dwight B. Coggins has been 
| named president by the Charlotte- 


ville (Va.) Auto and Truck Dealers 
Assn. 

R. M. Davis was elected vice- 
president, and Ryland P. Davis, 
secretary-treasurer. Bradley Pey- 
ton III and D. D. MacGregor jr. 







are the most practical 
a elected to the board of direc- safety devices ever 
ors. 


Irwin Safe Looted of $300 


Burglars broke into Irwin Motor 
Co., Claremont, N. H., and rifled a 
safe which contained $300 in cash 
and $627.61 in checks. 

= a * 


introduced to the 
motoring public! 





Nicely to Get Tenn. Office 
Gov.-elect Frank Clement of 
Tennessee has appointed Glenn 
Nicely, 34-year-old Erwin auto deal- a , " 
er, as State conservation commis- > rs U, 
: : : ; se ' wells 
sioner in the incoming administra- ; PROTECT 


tion. 
- * + 


White Tops Omaha Drive gee 

Monty White, Kaiser-Frazer dis- , “ a ’ 
tributor at Omaha, was top man on LS a i Wf 
his team and one of the high men ee : > 1UEu) 
of all workers in the annual Oma- —_— : : a PROTECT 


ha Chamber of Commerce member- 


ship drive. 
~ * 


Kansas Burglars Reap 


Slim Reward for Toil 


Thieves broke into Johnson 
Chevrolet Co. at St. John, Kans., 





KARBELTS’ EXCLUSIVE FEATURE _ > ee EL 


i ‘aatne ae 

KARBELTS are firmly anchored to the door and to the floor in such a manner that du 
loaded the 800-pound office safe when in use they are designed to hold the door closed. This feature eliminates the 
on a company pickup truck and danger of being thrown from the automobile. With chosed doors an automobile 
drove off. body retains its maximum structural strength, assuring protection for occupants in r 
rd 


VA 


aan eee 


The truck and safe were found the majority of automobile accidents. 
on a country road two miles 
south of St. John. The door on 
the safe had been broken open. 
The burglars left $3,000 worth of 
checks and company records in 
the safe, and took $70 in cash. 

ea * . 


KARBELTS ARE THE BEST LIFE ASSURANCE A MOTORIST CAN BUY 


Ore 


Fire Razes Johnson Firm a 
INLACASE 


Carl Johnson Motor Co., of Gun- 
tersville, Ala., has been destroyed 
by fire of undetermined origin. The 
loss was estimated at between $25,- 
000 and $50,000. 

= 





a 
Va. Chevrolet Dealers Elect sda is 
4 to Board of Directors Karbelts are priced at only . il front seat = = CUSTOMARY TRADE 
rear seat oor cars 
The Virginia Chevrolet Dealers ite ot, oe hades ae 


Assn. has elected four new members 
to its board of directors. 

Albert Suttle, president of Mas- 
ter Chevrolet Sales, Inc., Peters- 
burg, represents District 6, and C. 


DON'T DELAY... ORDER KARBELTS TODAY! MFG. CO. MASON, MICHIGAN 





ST prior to his departure for 
Korea as one of the official 
companions of our new President, 
Cc. E. Wilson, who is just with- 
drawing as president of General 
Motors to become secretary of de- 
fense in the new Administration, 
presented to the American people 
an undertaking of tremendous im- 
portance ... vital to our economy, 
security and personal happiness. 
To the end of getting people in 
every walk of life to think and act 
in support of this great undertak- 
ing ... in terms of their own in- 
terest ... Mr. Wilson has offered, 
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in behalf of General Motors, a total 
of $194,000 in cash prizes to the 
authors of the best essays submit- 
ted on the subject, “How to Plan 
and Pay for the Safe and Adequate 
Highways We Need” .. . and, he 
adds, “We hope the winner will 
come up with an IDEA worth to 
the nation 25 times the first award 
of $25,000.” 

To a young oldtimer, like this 
writer, the first thought that oc- 
curred was: That first prize could 
be won “hands down” by the 
ablest and perhaps the poorest- 
paid (nonpolitical) man in the 
public service . . . Thomas H. 
MacDonald, commissioner of pub- 
lic roads in the Department of 
Commerce ... if that quiet, mod- 
est man could tell just part of 
what he knows .. . But since he 
is one of the judges, he cannot 
compete. 

Any person taking part in this 
contest could hardly hope to write 
intelligently until he knows the 
background acquired (I think, often 
painfully) over the past 30 years 
by Thomas H. MacDonald. 


I can see him now, sitting quietly 
in the meetings of the Highways 
Committee of the National Auto- 
mobile Chamber of Commerce, of 
which I was a member, while Roy 
D. Chapin was chairman. MacDon- 


ald would answer questions in a 
quiet voice .. . briefly, honestly 
and conclusively. 

Back in the Woodrow Wilson Ad- 
ministration, at the peak of the 
“horse and buggy era,” Senator 


Bankhead had gone to the Presi-| 


dent, as head of a movement “to 


get Virginia out of the mud.” It) 


was feared that Wilson would veto 
a measure providing for Federal 
aid to the states in building good 
roads. Bankhead convinced Wilson 
that adequate public highways were 
vital to national defense. A big na- 


tional road-building and improve-| 


ment campaign was begun, with the 





Government sharing part of the) 


cost. Thomas H. MacDonald super-| 


vised that campaign. 
+ * * 


Still in Pre-Motor Age 


ETWEEN 1920 and 1940, a mil-| 


lion miles of roads were sur- 
faced and some good highways were 
built . . . but most of these were 
narrow, winding roads of the pre- 
motor car era. The worst were the 
rural roads. Major effort was out- 
side the city areas. 

In 1912, there were fewer than a 
million motor vehicles on the high- 
ways ... Ten years later, there 
were 12 million . . . By 1925, there 
were 20 million motor vehicles on 


This three-wheeler with a steer- 
ing wheel as wide as the car was 
introduced in Europe in 1928. 


the roads. (Today, there are more 
than 2% times that many.) 
Then came the war. 


Nearly all road construction 
was stopped ... but the roads 
were put to even more intensive 
use. The nation fell even farther 
behind. After the second worid 
war, while we were sending bil- 
lions of dollars abroad to “help” 








@ Fire Dome V-8 sales hit all-time single-week high! Retail orders continue to roll in! 


ue Ever! 
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our friendly competitors and tax- 
ing our people to an appalling 
limit to prove that we were the 
“most humane people in the 
world,” the value of the dollar 
started to toboggan ... until it 
was only worth 50 cents. 


This means that, although the 
number of dollars spent for high- 
way improvement has increased, 
we are actually spending 20 per- 
cent less than we did before the 
war. You see, the politicians’ IDEA 
is that all public expenditures are 
made to satisfy a political neces- 
sity. C. E. Wilson, an experienced 
businessman, knows that economic 
necessity always becomes of vital 
importance when the politicians 
have “shot their wad.” 


As everyone knows, and as C. E. 
Wilson points out, “Our streets and 
highways have reached a tragic 
state.” They have not kept pace 
with our growth as a nation on 
wheels. They are completely inade- 
quate to handle 53 million motor 
vehicles, let alone the 80 million 
the experts predict by 1975. Two- 
thirds of the main highways are 
below safe driving standards. Worn 
out pavements, narrow rights - of - 
way, hazardous curves, dangerous 
bridges, congested intersections, 60 
percent of all traffic concentrated 
on 7 percent of all roads .. . these 
are the reasons. 


The cost to modernize these roads 
would run about a million dollars 
a mile ... The farmers are handi- 
capped . . City traffic merely 
crawls, with half of all traffic using 
city streets. 


Accidents cost a million lives, 30 
million injuries. Insurance costs 
equal the entire sum paid by the 
motorists for road and street con- 
struction and repair . . . Billions of 
dollars are lost to business through 
traffic delays ... Now add the in- 
convenience, discomfort and frus- 
tration to the individual motorist. 


Congestion Indigestible 

AT is the answer? 

We have had more discussion 
than pratical answers to this ques- 
tion. Of course, it means a national 
formula for road planning... in- 
cluding express highways over the 
congested areas of cities and a new 
system of traffic control. In New 
York, Judge Murtaugh is now col- 
lecting $10,000 in fines per day from 
drivers who pay no attention to 
traffic rules . . . sending some to 
the workhouse. Mayor Impelliteri 
proposed a tax ...a surtax... 
on all cars and trucks... and then 
reneged on that IDEA, in view of 
the next election campaign. 


B. V. Tallamy, director of the 
New York State Department of 
Public Works, in a survey of high- 
way needs, says that urban traf- 
fic congestion is due to a $8 bil- 
lion lag in highway construction 
in New York State ... but that 
this need can be met by new con- 
struction for the State-financed 
interurban network and rehabili- 
tation, repair and maintenance of 
existing roads by an annual State 
expenditure of $200 million for the 
next 10 years and $175 million an- 
nually for a second 10-year period. 


The January session of the New 
York State Legislature will recetve 
the long-range plan of the Emer- 
gency Highway Planning Commis- 
sion and must determine the ex- 
tent to which that plan will be 
implemented by funds. 

P.S. Don’t get any IDEA that it 
is only the auto industry which is 
now interested in diverting the at- 
tention of the public from the mis- 
takes and neglect of the past... 
and trying to turn the eyes of the 
people to the future... Just ask 
that guy who lives next door. He 
drives a car, too. 

Set 


NTLS Parley 
For March 9-10 


CHICAGO. — Howard L. Willett 
jr., president of the National Truck 
Leasing System, announced here 
last week that the spring confer- 
ence of the organization will be 
held March 9-10 at the Ambassador 
Hotel, Los Angeles. 


At the same time, it was an- 
nounced that S. L. Savidge Co., 
Seattle, Wash., is a new member of 
NTLS. 8. L. Sovttoe is president- 
secretary of the firm, and H. F. 
Wheatman and W. G. Powell are 
vice-presidents. The company has 
been engaged in truck leasing for 
more than two years, and has 61 
trucks under long-term lease. 
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Highways & Safety . . . 


National Ban Urged 
On Drunk Drivers | 


|hammered at in many states this 


By Ed Janicki 

Staff Writer 

1 fe projects for 
. traffic safety are included in| 
the New Year’s “resolutions” of | 
states. The drinking driver is at| 
the top of the list. 

With drunk driving rated as | 
one of the most serious violations 
by motorists, the pendulum will 
swing hard this year for new 
safeguards in an attempt to cut 
down on the ghastly national 
traffic toll. Last year’s traffic 
deaths were reported the fourth 

highest in history. 

One insurance official recently 
compared the au- 
tomobile to a 
“loaded gun” and 
7 , the drinking 





promoting |ance Agents, at 





| 





year. The Arkansas Assn. of Insur- 
its meeting in 
December, adopted a_ statewide 
traffic safety program to encour- 
age driving courses. 

“The answer to curbing the acci- | 
dent toll lies in education of the} 


accident rate of younger drivers, | presented the award. 
in particular, is an alarming fea-| ae oe 
ture. Since it is hard to teach an! lege, a film on driver training. The, 
old dog new tricks, the place to| film, designed to stimulate com-| 
begin is with the would-be drivers| munities into forming educational | 
in the schools. |courses for the youthful drivers, is | 
gl eta being distributed throughout the 
Seek More Driver Courses state to various civic organizations. 


to Michigan Inter-Industry | To “feel out” the bad motor- 
Highway Safety Committee just| ists, the Syracuse Underwriters’ 
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| Vukovich Marks 30th with Studebaker— 
Northwestern Motor Bus Co., Ironwood, Mich., has completed its 30th year as a 
| public in safer driving,” points out | Studebaker dealership. Receiving a plaque in honor of the occasion is Emil Vukovich 
| W. A. Guinn, professor of insurance | (second from right), head of the dealership, as his son, Emil jr., general manager, 
| at the University of Arkansas. “The | watches at right. At left are Ken Mitchell, district manager, and Harry B. O'Neil, who 


| 


criticism recently by the National | 


driver to a “trig- 

ger man,” apt to 

pull involuntarily 

in any emergency. 

The tipsy driver 
came in for much 





Committee on Aleohol Hygiene, | 
Inc. The organization, in a report 
on “Alcohol at the Wheel,” recom- 
mended automatic and permanent 
loss of license in drunk driving 
convictions. 

It advocated final revocation of 
licenses for convictions on any 
traffic offense involving the use of 
alcohol and urged further that 
drivers dropped in any one state be 
barred forever in all. 

= » = 


Effects of Alcohol Cited 
TH advances in automotive 
engineering, more cars, more 
traffic and high-speed highways, 
the drinking driver has become a 
serious accident hazard, the report 
says. 

“Alcohol diminishes the acute- 
ness of sensory perception and 
delays or weakens motor per- 
formance and physical coordina- 
tion,” says Dr. Robert V. Seliger, 
phychiatrist at Johns Hopkins 
Hospital and Medical School in 
Baltimore, in the report. 

However, a proposal to provide 
tests for motorists accused of 
drunk driving only when they give 
their consent has been drawn up 
by the Chicago Motor Club and 
will be introduced at the next 
legislative session. 

One provision of the bill is that 
only an individual who holds a cer- 
tificate of competency from the 
department of health, or a licensed 
physician, be allowed to perform a 
chemical analysis test. 

Cited as advantages of the meas- 
ure are the vindication of motor- 
ists falsely accused of drunk driv- 
ing and prosecution of those who 
are guilty. “It would also remove 
the cudgel from the hands of many 
traffic officers who today make 
curbside decisions on the sobriety 
of the motorist,” says Joseph H. 
Braun, secretary and general coun- 


sel of the club. 
: = * 


Underwriters Push Safety 
EANS of cutting down the ac-| 
cident toll will continue to be 

the main concern of auto insurance 

companies during 1953. Various | 
solutions have been advanced. 

“If three basic driving reforms 
were adopted throughout the na- 
tion, I think the accident rate 
would be slashed below the level 
now prevailing,” says Irvin S. 
Markel, president of the Amer- 
ican Fidelity & Casualty Co., 
Richmond, Va. Here’s what 
should be done, in the opinion of 
the insurance company executive: 

1. Make licensing laws as strict 
as possible. 

2. Subject all types of vehicles, 
public and private, to the same 
rigid enforcement of traffic and 
speed laws. 

3. Set up automobile inspection 





several days ago released, in coop- | Exchange has 
eration with Michigan State Col-| posed “poll” of all motorists in | 


B.F. Goodrich 
Tubeless Tire 





laws in all states. Only a few now 
have these laws and statistics show 
that this is an excellent way of 
—e into a part of the traffic 

Driver education courses will be 








indorsed a pro- 


1953 






the state. A spokesman for the 
underwriters said that question- 
naires will be mailed to some 
1,000,000 motorists, and _ results 
submitted to the next session of 
legislature. The whole idea is to 
find out how much drivers know 
about traffic regulations in their 
own state. 

As a new weapon against care- 


29 


less, reckless and drunk drivers, 
the Colorado State Highway Safety 
Council has approved a policy of 
removing license plates as well as 
drivers’ licenses in such cases. 

Wisconsin's highway speed limits 
would be cut by five miles an hour, 
to a daytime maximum of 60 and 
night limit of 50, under a recom- 
mendation approved by the State 
Legislative Council for submission 
to the 1953 legislature. 

A new idea in traffic control of 
speedsters is proving successful in 
Pasadena, Calif., according to San 
Diego police. Unmarked radio cars 
| are timing speedsters. The un- 
|marked car relays its message on 
the speedsters to a regular police 
car stationed in advance, which 
does the actual arresting. 

In an attempt to reduce traffic 
accidents on the Pennsylvania 
Turnpike, the turnpike commission 
has added extra personnel at all 
toll gates for checking vehicles to 
see that they meet with turnpike 
safety rules. Cars not complying 
with the rules are refused admis- 
sion. 





The back pages of every issue of AUTO- 
MOTIVE NEWS contain the WANT AD 
Section. Others are profiting from AUTO- 
MOTIVE NEWS WANT ADS! Are you? 





Starts 53 with “LIFE=-SAVER” 


With the strongest consumer demand ever created 
by a tire, dealers will sell more BFG Tubeless Tires 
this year than ever before. Last year, sales zoomed 
well over the million mark. Today, tire men are 
talking about the Tubeless Tire as bringing about 
a revolution in the industry within the next two 
or three years. 

Here’s a product that’s not a price “football”. 
It means new profit to the dealer. What's more, 
BFG Tubeless Tires are easy to sell because they 
offer more protection than any tire and blowout- 
protecting tube, yet cost less! 

Watch B. F. Goodrich retailers Go in "53 as 
patented “Life-Saver” Tubeless Tires get top-bill- 
ing in all advertising, merchandising and selling. 

Wouldn’t you like to be selling B. F. Goodrich 
Tubeless Tires? 


YEAR AGO 















YES. (7S GREAT 70 BE A 
B.F GOODRICH DEALER! 
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says Prank Kercheval, 
Central Tire Co., 
St. Louis, Mo. 
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FOR YOUR INFORMATION 


. . @ few select Nash dealer 
agreements are available in 
certain areas not already fran- 
chised. To obtain details, write 
Sales Department, Nash 
Motors, Div. Nash-Kelvinator 
Corporation, 14250 Plymouth 
Road, Detroit 32, Mich. 






















AS WE COMMENCE our second half-century of 
building fine cars, let us express our sincere 


. appreciation for public preference and popularity 


unmatched in Nash history. 

Never before have we heard so many “‘raves’ 
received so many enthusiastic letters from Nash 
owners as we have in the year just ended. And 
never have so many people wanted a Nash! 

Survey after survey shows the amazing increase 
in preference for Nash. The respected Crowell- 
Collier Automotive Survey for 1952 shows an 
increase of more than 63 per cent during the past 
year in the people considering Nash as their next 
new car. 

All evidence points to the fact that our golden 
anniversary cars were the most popular—the finest 
we have ever built. 

And the best is yet to come! You'll find none as 
new as Nash in 1953 . . . and in the years ahead. 


, 







Nash Motors, Division Nash-Kelvinator Corporation, Detroit, Michigan 
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(Continued from Page 27) 


Buffalo’s finest towing service. Call| proximately 1,000 of these balloons 
us day or nite. We are not the best| were given to school children that 
because we are the biggest, but the} day, according to Wilson N. Lunt, 


biggest because we are the best.” 
* * * 


C. of C. Picks Balcombe 


J. K. Balcombe, who is associ- 
ated with Bartell Motor Co., Ellis, 
Kans., has been elected president 
of the Ellis Chamber of Com- 
merce. 


No Balloon-ey 
Advertising Message Floats 


Across Three States 


The “far-reaching” effects of ad- 
vertising proved themselves again 
when a woman of Bushnell, Neb., 
recently reported finding a red toy 
ballon in a wheat field. 

The balloon, which traveled over 
Utah, Wyoming and Nebraska, was 
marked, Lund Motor Co. Cedar 
City, Utah, and had been released 
Nov. 20 in conjunction with the 
showing of the 1953 Plymouth. Ap- 


manager. 


Tear Gas Routs 2 Burglars 
From Klein Motor Building 


Police captured two persons and 
charged them with burglary after 
they were flushed out of the build- 
ing ef Andy Klein Motor Car Co., 
Overland Park, Kan., with tear gas. 

One of the persons was identified 
as an escapee from the Missouri 
penitentiary at Jefferson City. 


Barlowe Heads Dealers 


Of Norfolk, Portsmouth 


P. D. Barlowe jr., head of Vir- 
ginia Beach Motors, Inc. (Ford), 
has been elected president of the 
Norfolk-Portsmouth (Va.) Auto- 
mobile Dealers Assn. 

C. B. Mason, of Mason Haynes 
Corp. (Buick), was named vice- 
president, and C. E. Wright jr., 
vice-president of C. E. Wright & 





A luncheon meeting attended by dealers of southwestern Virginia in honor of 
Studebaker's 100th anniversary was the occasion for awards to two dealers with long 
service records. Broaddus Chewning (center), president of Jarrett-Chewning Co., Inc., 
Roanoke, receives a 30-year plaque from Glenn Finney, assistant regional manager, as 
Page Gordon, son of G. G. Gordon, head of Gordon's Garage, Timberville, Va., 
receives a 20-year plaque from Dwight Crawford, district manager. Arthur Maynard, 
general manager of Jarrett-Chewning, looks on at the left. The centennial luncheon 


was held in Roanoke. 





Co. (Hudson), was elected secre- 
tary-treasurer. 

Named as directors were Bar- 
lowe, Mason, W. G. Thompson and 
V. P. Conroy. 


Loehr in New Location 
The new Ed Loehr' Motors 
(Dodge-Plymouth) building has 
been opened at Kirkwood, St. Louis 
County. The building contains 








Idea suggested by DONALD B. BUCKLEY 


Van Sant, Dugdale & Company, Inc. 
Baltimore, Maryland 


In Chicago, it takes 2— 
to deliver your message! 


LOS ANGELES 
Sawyer-Ferguson-Walker Co. 
612 So. Flower St. 


Sawyer-Ferguson-Walker Co. 


BECAUSE ... . Chicago has outgrown the power of any 
single daily newspaper to reach even half of your city 


and suburban prospects. 


Today it takes two daily newspapers to reach a majority 
of the market—and for MOST net unduplicated coverage, 
one of your two MusT be The Chicago SUN-TIMEs! 





CHICAGO 


SUN-TIMES 


211 W. Wacker Drive, Chicago * 250 Park Avenue, N. Y. 


READERSHIP CONCENTRATED WHERE MOST OF THE BUYING IS DONE 


SAN FRANCISCO 


1213 Russ Bldg. 


PHILADELPHIA 
Sawyer-Ferguson-Walker Co. 
Girard Trust Bldg., 1400 S. Penn Sq. 


MIAMI BEACH 


Hal Winter Company 
9049 Emerson Ave. 


ATLANTA 
Sawyer-Ferguson-Walker Co. 
821-822 William Oliver Bldg. 





13,000 square feet of floor space. 
The firm formerly was located in 
Richmond Heights, also St. Louis 
County. 


* * * 


Erie County Ford Dealers 


Choose Hanley President 


E. L. Hanley, of Jerge Sales Co., 
has been elected president of the 
Erie County Ford Dealers Assn. 

Other officers are Alvin Stumpf, 
of Stumpf Brothers, Inc., vice- 
president; J. C. Stephens, of J. S. 
Stephens Motor Corp., secretary, 
and Joseph Cottrell, of E. H. Cot- 


trell, Inc., treasurer. 
= * o 


Ostendorf Elected 


George C. Ostendorf, Buffalo 
Packard dealer, has been elected to 
the board of directors of the Buf- 
falo Club. 


Sarasota Elects Hopkins 


Sarasota (Fla.) citizens have 
elected Ben H. Hopkins as the new 
City commissioner. Hopkins, who 
polled 1,700 votes, is an auto dealer 
and is active in many civic organi- 


zations. 
* * * 


Tegeler Elected President 


Of Dubuque County Dealers 


Edward B. Tegeler, of Tegeler’s 
Nash Sales & Service, Dubuque, 
Ia., is new president of the Du- 
buque County Dealers. 

Other officers are M. J. Freid- 
man, Friedman Motor Co., North 
Buena Vista, vice-president, and 
Richard O. Blum, Interstate 
Finance Corp., Dubuque, secre- 
tary-treasurer. 

= * * 


Swanson Buys Dealership 


From Olson Buick in Mass. 


A. W. Swanson has been ap- 
pointed a Buick dealer at North 
Attleboro, Mass. Swanson, who has 
been in the auto business since 
1930, bought the dealership from 
Olson Buick Co. 

* 


* * 


lola Truck Gets Packard Deal 

Earl Chambers, manager of Iola 
Truck & Tractor Co., Iola, Kans., 
announces that his firm has been 
appointed a Packard dealership. 
The firm also is distributor for 
—— of International Harvester 


2 2 * 
Ga. Dealership Opens 


Model ‘Fordville’ Plant 


“Fordville,” new home of Frank- 
lin-Overstreet and Co. (Ford), 
has opened for business in 
Swainsboro, Ga. The new building 
plan at “Fordville” is attracting 
nationwide attention as a model 
automobile dealership. 

Many automobile dealers from 
surrounding communities have 
visited the new plant. 

aa = + 


Jacobson, Mayor in N. D., 


Named Packard Dealer 


Omund B. Jacobson, mayor of 
Valley City, N. D., has been ap- 
pointed a Packard dealer. 

In the auto business seven years, 
Jacobson is remodeling his present 
building and expanding the service 
department. The old name of Ja- 
cobson Motors will be retained. 

Tyler Hoiland will be sales man- 
ager. 

7 ¢ @® 


McMahon Member of Jury 


Probing St. Louis Rackets 


Vincent T. McMahon, owner of 
McMahon Pontiac Co., St. Louis, 
has been selected as a member of 
a blue-ribbon grand jury conduct- 
ing an inquiry into a possible 
alliance between members of the 
Police Department and racke- 
teers. 

* = - 


Bricker Co. Fetes 15th Year 


As Studebaker Dealer 


A 15th anniversary celebration 
has been held by David J. Bricker 
Co., Studebaker dealership in Holly- 
wood, Calif. C. K. Whittaker, chief 
of the Pacific division of Stude- 
baker, presented Dave Bricker and 
Bill Heimberger, owners of the 
firm, with a 15-year factory plaque. 

. 


Gorrie Appointments 
Howard Aletter, general sales 
manager of A. D. Gorrie & Co., 
Ltd (Chevrolet-Oidsmobile), Toron- 
to, has been appointed assistant 
general manager. He is succeeded 
by Arthur Leggett, formerly used- 

(Continued on Page 33, Col. 1) 
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(Continued from Page 32) 


car manager. William Young has 
been named new-car sales and 
truck manager, while B. J. Tames 
has been made general used-car 
menager, and Ralph Wycherley, 
truck manager. 

a s * 


22 Cars Are Destroyed 


In Fitzgerald Garage Fire 


Twenty-two autos were de- 
stroyed when a $100,000 fire swept 
through the Wade Fitzgerald Mo- 
tor Co. garage, Vandergrift, Pa. 

The blaze also destroyed the 
living quarters of the garage 
owner. Several new cars were 
driven to safety. Police said most 
of the cars destroyed were owned 
by persons who rented parking 


space. 
- * * 


Broad Motors Buys Land 
For $500,000 Expansion 

Properties totaling 61,000 square 
feet in the block bounded by Broad, 
Green, 15th and Mt. Vernon Sts. in 
Philadelphia have been acquired by 
Broad Motors. 

Plans call for demolition of the 
present buildings, modernization of 
the buildings on Broad St. and the 
construction of a service building. 
The project will cost more than 
$500,000, company officials said. 

+ = z 


Bard Motors Inaugurates 


Chrysler Deal in W. Va. 


Bard Motors (Chrysler - Plym- 
outh) has opened in Elkins, W. Va. 
Ronald Bard is owner of the firm. 

Bard formerly was manager of 
Weggers Chevrolet, Youngsville, 
Pa., and general manager of Lay- 
man Motor Co., Morgantown, W. 
Va. 


* * * 


Ind. Dealers Honor Huff 


Tom Huff, secretary-treasurer 
of the Marshall County (Ind.) 
Automobile Dealers Assn., was 
honored by the group at its an- 
nual Ladies Night dinner. John 
R. Potzler, president, officiated. 


* * * 


Darrington (Wash.) Deal 


White Horse Motors, Inc., of Dar- 
rington, Wash., has been organized 
by Edward B. Hunter jr., Bonnie 
Metcalf and Gloria Hunter, all of 
Darrington. 


North Curtis Adds Citroen 


The Paris-built Citroen will be 
housed in North Curtis Co.’s head- 
quarters at 7505 N. Curtis Ave., 
Portland, Ore., according to the 
head of the new firm, Robert E. 
Brown. The company specializes in 
foreign-car repairs. 

a « * 


Northland’s Annual Bonus 


Averages $1,373 for Staff 

Northland Motors Inc., of Lake 
Placid, N. Y., has split a Christ- 
mas bonus totaling $46,705.85, or 
an average of $1,373.70 for each 
employe. This is the ninth 
straight year the firm has given 
a bonus derived from its profit- 
sharing plan. 

The checks were presented at a 
dinner by John Reiss, owner of 
the firm. The company operates 
dealerships in Lake Placid, Sara- 
nac Lake and Tupper Lake. Reiss 
said a total of $317,363.03 had 
been distributed in bonuses since 
inception of the plan. 

* * * 


Group Buys Pasco Co. 

Lester P. Murphy, of Murphy 
Motors Co., and associates an- 
nounce that they have purchased 
Pasco Auto Co., of Pasco, Wash., 
for $500,000. Murphy said he would 
sell his business in Everett, Wash., 
and move to Pasco. 
- € * 


Fowler Acquires Land 


Robert C. Fowler, Fort Worth 
(Tex.) dealer, has purchased three 
business lots and is moving his 
operation to the new location. 

a * * 
New Whitten Showroom 
Open in Goffstown, N. H. 

L. E. Whitten, Inc., Manchester, 
N. H., automobile dealer for the 
past 16 years, has opened new show- 
rooms in Goffstown, N. H. 

Located on S. Mast Rd., it in- 
cludes a 50-by-50-foot service ga- 


rage and a 30-by-30-foot showroom. 
New service equipment supplements 
machinery used by the firm at 40 
Merrimack St., Manchester, for the 
past 15 years. 

Lawrence Whitten is president of 
the corporation. His son, Lawrence 
Whitten jr. is vice-president. 

o + * 





Miller Chevrolet Builds 


Miller Chevrolet Auto Co., 806 
Commercial St., Atchison, Kans., is 
constructing a new service depart- 
ment at 107-109 S. Eighth St. It will 
connect with the present building. 

* * * 


Thomas Heads Sales 


O. L. Thomas has been named 
sales manager of Freeman - Lyle 
Motor Co. (Studebaker), Jackson, 
Miss. 

* * * 

Smith Sells Distributorship | 

E. T. Smith, former Cadillac- 
Oldsmobile distributor for Ne- 
braska and southwestern Iowa, 
has left Omaha for Fort Lauder- 





olin 





dale, Fla., after selling his deal- 
ership to Bernard Brothers, Chi- 
cago. Smith is a former GM offi- 


cial. 
* * * 


‘illiams Sells to Cox 


Benjamin J. Williams, who has 
owned the Chevrolet dealership in 
Cimarron, Kans., for 21 years, has 
sold the business to Dee Cox, of 
Kinsley, Kans. Cox has been in the 
automotive parts business at Kins- 
ley for 23 years. 


* 


Laverty Rejoins Deaton 
Charles Laverty is back as serv- 
ice manager for Deaton Motors 
(Lincoln - Mercury), Beverly Hills, 
Calif., according to John Deaton, 


owner. 
* * * 


New Indianapolis Lot 


Monarch Buick Co., of Indian- 
apolis, has expanded its used-car 
department by opening a westside 
branch at 4812 W. Washington St., 
with Eddie Hoffman in charge. The 
new-car headquarters is at 1040 
N. Meridian St. 


* * * 


Brady Acquires Nevins 


Nevins Implement Co., Dodge 
City, Kans., has been sold to W. D. 


Brady, Gray County farmer-stock-| all interests. The firm was estab- 


‘ug Hough 


with an INLAND 
RADIATOR DEPARTMENT 




























Hatch Honored on 30th Year with Ford— 


Arthur S. Hatch, western regional sales manager, was honored recently on his 30th 
anniversary with Ford Motor Co. by the Ford Dealers Advertising Assn., Richmond 
(Calif.) district, in San Francisco. Earle C. Dahlem (left), president of the group, pre- 
sented Hatch with a scroll signed by all the members of the association. 





man. Arthur Nevins sr., 


Nevins and 








Ricur this minute the service 
section of your dealership is losing 
money it could easily make with an 
Inland Radiator Department. For 
chances are you've always discour- 
aged radiator repair business...either 


because you lacked the 
ment, or felt it wasn’t 
to bother with. 


Yet, by substituting modern cooling 
system service for rule-of-thumb 
guesswork and factory-method re- 
pairing for tinkering, you'll not only 
increase shop efficiency and save 
man-hours—but find it also pays off 
in more retail parts and labor sales 
—plus a substantial business from 


Chart shows figures on 


sources of 
rived from 


equipped department of 
an automobile dealership 
in a town of 4200. 


INLAND MANUFACTURING COMPANY 
1108 Jackson Street 


below. ) 
Inland-equipped 


right equip- 
big enough 
partment. 


business? We 


revenue de- 
an_Iniand- 


(Labor) 


wholesale customers. 





Wholesale 


Omaha 8, Nebraska 


radiator 


ments are easy to install and oper- 
ate. And Inland will help you get . inn te 
started by training your personnel 
and by providing detailed plans for 
establishing and operating the de- 


Why not cash in on this highly prof- 
itable radiator repair and service 
have a_ brochure 


called “Blueprint for Profit” which 
explains the equipment, selling pro- 
cedures and benefits in full. It’s 


yours FREE for sending the coupon 
below. 


(See 





Eulalia 
Arthur Nevins jr., sold 


lished 





RADIATOR LEAK EXPOSER 


Saves time, re- 
duces customer 
comeback by ex- 
posing tiny radia- 
tor leaks and per- 
mitting perfect 
repair job. 


INLAND FLO-TEST MACHINE 


Accurately diag- 
noses radiator 
trouble in ad- 
vance of symp- 
toms. Excellent 
basis for advertis- 
ing cooling sys- 
tem service. 


TEST AND REPAIR BENCH 


Testing tank 
and rugged 
labor saving 
bench com- 
bined in one 
chart piece. — 
PAINT SPRAY AND 
depart- BACK-FLUSHING BOOTH 


For flushing, back- 
flushing and wash- 
radiator 
inside and out af- 
ter cleaning. Also, 
an efficient spray 
booth for painting 
radiators. 


HOT CLEANING VAT 


For hot chemica! 
cleaning the 
preferred modern 
cleaning method. 


INLAND MANUFACTURING COMPANY, Dept. AN-1 
1108 Jackson Street, Omaha 8, Nebraska 


Please send complimentary copy of ‘‘Blueprint for Profit.” 


Name 


a 





By a 
Make of Car Sold_— 
City. Zone___ State. 


Are you now operating a radiator shop? [] Yes O No 


in 1907 and has held the 
International Harvester dealership 
at Dodge City for many years. 
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NEW PRODUCTS 


A copy locator to be used with | Remington Rand offices or by writ- 
Procel stencils is being offered free| ing Remington Rand Inc., 315 
by Remington Rand Inc. The trans-| Fourth Ave., New York 10. 
parent device facilitates the align- | In a case history on invoicing 
ment or centering of material to| procedures, “One Change That 
be typed on a Procel stencil. It| Made All the Difference,” the Jen- 
may be obtained through local | sen Mfg. Co., of Chicago, illustrates 


there iso HERMAN BODY 


designed for your 


Customers’ Specific Needs! 

































_ CLEANERS & DYERS 


The HERMAN "FORWARD CONTROL” Delivery Body 


Trim, modern, with room to spare interior.’ Used wherever shorter wheelbase 
and larger capacity is paramount. Herman builds many special interiors for 
these bodies—bookmobiles, display rooms, hatchery bodies, lunchwagons, etc 
WRITE, WIRE, OR PHONE COLLECT—FRanklin 5300 


HERMAN BODY COMPANY 


ST. LOUIS 10, MO. 


how printed proof computing solved 
a “peak load” billing problem. 
The booklet, released by Reming- 
ton Rand, tells how the 10-key 
printing calculator makes it possi- 
ble to keep billing operations in 
pace with shipping. Copies of Case 
History 849 also may be obtained 


from Remington Rand. 
° * * 


Fuller Magazine Outlines 


History of Transmission 


Transmission Topics, the house 
magazine of Fuller Mfg. Co., Kala- 
mazoo, Mich., reviews half a cen- 
tury of development and growth in 
the power transmission field in its 
golden anniversary issue. 


The company said that the issue 
is filled with photographs of early 
and modern trucks, and ancient 
and futuristic highways. Included 
in the magazine is the company’s 
story of the development of heavy- 
duty transmissions. 

* + * 


K-F Offers New Oil Filter 
Which Cools as It Cleans 


A replaceable -element oil filter 
that cools as well as cleans engine 
oil has been developed as an acces- 
sory for Kaiser and Henry J auto- 
mobiles, K-F has announced. 

The dual-purpose unit uses con- 











| “LOAD-STER” HELPER 


SPRINGS, EASY TO STOCK 


Individual cartons take little shelf space .. . labeled 
for easy identification. 


SMALL INVENTORY = Ten (10) sizes cover 90% of 
cars in operation. Distributors located throughout 
country means quick delivery. 


BIG MARKET For ¥% ton and 3% ton pick-up trucks... 
passenger cars; salesmen with heavy sample cases, vaca- 
tioners with luggage, cars pulling house trailers and work 


trailers ...a sales potential in the millions. 


NO MAINTENANCE REQUIRED 


EASY TO INSTALL 


PRICED RIGHT 
List prices from $14.75 to $21.40 


PROFITABLE 


For descriptive literature on the ““Load- 
ster” Helper Spring and the name of 
your nearest distributor write 


PRIOR PRODUCTS, Inc. 


Box 349, Middletown, Ohio 
Box 7608, Dallas, Texas 


, 
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las it is filtered. 
= 


ventional replacement filter cart- 
ridges, but incorporates cooling fins 
on the die-cast filter body which 
draw excessive heat from the oil 


* + 





THIRSTY FOR OLD OjL—Lincoin En- 
gineering, 5709 Natural Bridge, St. Louis 
20, offers this Disposoil portable unit for 
draining crankcases, transmissions, and 





differentials. Has a telescopic stand with 
an 18-inch diameter base, and detachable 
bowl. Drain bowl automatically locks at 
any height from 47 inches to 72 inches, 
and is lowered by fingertip pressure on 
trigger control latch, the firm states. 

: = *@ 


Martin-Senour Marketing 
°53 Packard, Ford Paints 


Factory-packaged paints to match 
all colors on 1953 Packard and 
Ford cars have been developed by 
the automotive division of Martin- 
Senour Paint Co., 2520, Quarry St., 
Chicago. 

The paints are mixed to factory 
specifications and match the 10 col- 
ors on the Packards and the 12 
colors on the Fords, according to 


Don A. Seeley, manager. 
~ * * 





CAPPING COILS—P. & D. Mfg. Co., Inc., 
3806 Nineteenth Ave., Long Island City, 
N. Y., is making a new alkyd top for its 
automotive ignition coil. “In addition to 
giving us faster production time,’’ reports 
Ralph Piffath, chief engineer, “alkyd is 
more resistant to carbon arcing and has 
greater dielectric strength than the ma- 
terials we previously used." Four times 
as many parts can be produced from 
presses running on fast-curing alkyd than 
from the same mold using conventional 
plastic materials, Piffath says. 


Resume of Auto Title Laws 
Published by Chicago Firm 


“Automobile Titles and Trans- 
fers” is a publication of Recording 
& Statistical Corp., 223 W. Jackson 
Blvd., Chicago 6, which summarizes 
the laws and regulations of all 
states with regard to transfer of 
title and liens and encumbrances 
upon motor vehicles. 

The book, which has 250 pages, 


also contains a comprehensive 
finance supplement. 
* * > 


New York Firm Issues 


Parking Control Folder 


Since parking center revenue 
depends to a great extent upon 
exact time records, the Interna- 





tional Business Machines Cerp. 
has made available a free folder, 
“Time Control for the Parking 
Industry,” by means of IBM time 
recording equipment. 

Among the applications de- 
scribed in the folder are ways of 
obtaining accurate daily audits. 
The folder is available from the 
Department of Information, In- 


ternational Business Machines 
Corp., 590 Madison Ave., New 
York 22. 





PAINT PROTECTOR—Kar-Guard, offered 
by George W. Snibbe Sales Co., 926 S. 
Flower St., Los Angeles 15, is made of 
neoprene rubber and is designed to pre- 
vent chipping of paint along the door 


edge. It comes in 12 colors. 
s 2s & 


Magnus Chemical Offers 


Corn Cob Hand Cleaner 


Magnus Chemical Co., of Gar- 
wood, N. J., has announced intro- 
duction of the Magnus cob hand 
cleaner. 

It is a lightweight powder con- 
taining corn cob meal as the abra- 
sive. Samples are available from 
Magnus Chemical Co., Inc., Gar- 
wood, N. J. 

* * ” 
Wire Braided Hose 

A new type of steam hose, com- 
bining wire braided and glass cord 
construction, has been developed by 
Quaker Rubber Corp., Tacony and 
Comly Sts., Philadelphia 24. De- 
signed for all types of steam clean- 
ing the Ironsides hose features 
double-strength construction and 
high burst resistance, and both the 
tube and cover are constructed of 
heavy-gauge Ebonite heat-resistant 
compound, the company says. 

* * * 





FOR WET IGNITION PARTS—Acme Air 
Appliance Co., Inc., 100-120 Hinsdale St., 
Brooklyn 7, has anonunced the addition 
of this blow-gun to its line of appliances. 
The gun is available with a six-inch screw- 
on nozzle extension. 

ae 
Jetomatic Offers 6 Types 
Of Automotive Washers 


Production of six types of auto- 
motive washers has been announced 
by Jetomatic, Inc., of Ansonia, 
Conn. 

Three models are designed pri- 
marily to wash cars. 

All models use a 125-pound pres- 
sure spray from jet-type nozzles. 
The washing operation includes 

(Continued on Page 39, Col. 1) 
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Tan aman 


Bel Air Family Addition— 


The Bel Air label, previously restricted to a hardtop model, has been extended in 
the 1953 Chevrolet line to a two-door, a four-door and the convertible (above). Rear 











|been devised to step up the per- 
formance of Powerglide - equipped 
































































powered Chevrolet cars for nearly 
25 years. 
A 115-horsepower 


In New Chevrolet 


CRT 


package has 


cars. A standard engine for cars 
not so equipped is rated at 108 
horsepower, as compared with 92 
horsepower in 1952 models. | 
Chevrolet’s offering of power | 


| 


steering is a “first” in the low- 
price field. A second optional 
equipment innovation in that 
field is the Autronic Eye, an elec- 
tronic mechanism that automati- 
cally lowers headlight beams. 


| 
Chevrolet accounted for 38.4 per- | 
cent of all new-car sales in the 
low-price field during the first 10] 
months of 1952, as against 39.3 per- | 
cent in the same 1951 period. 
Meanwhile, Ford upped its 1952 
share of that market to 32 percent, 
from 31.6 percent in 1951. Plymouth 
dropped off from a 20.6 percent 
market penetration rating in 1951 
to 20.1 percent for 1952. 


* * * 


OGETHER, those Big - Three 

makes racked up 90.5 percent of 
all new-car sales in the low-price 
field during the first 10 months of 
1952, as against 91.5 in the like 1951 
period. Unit sales in that market 
for the same periods were 1,705,123 
in 1952, as compared with 2,286,488 
in 1951. 

Chevrolet says its bodies for 1953 
are roomier, stronger and have 
greater visibility. All have curved, 
one-piece windshields. Other fea- 
tures claimed include front - swing- 
out door hinges, fold-away front 
seat backs in two-door models and 
wrap-around windows. 

The cars are lower, but report- 
edly offer more headroom than 
1952 models. The top of the new 
bodies have been broadened to 
give additional width, while hood 
and trunk lines are more pro- 
nounced. 

Fender shapes, both front and 
rear, have the effect of making the 
cars look longer. Actually they are 
two inches shorter than 1952 mod- 
els, but this is due to repositioning 

of the bumper. The Chevrolet is 
still on a 115-inch wheelbase. 


* + 7 

A FRESH grille treatment en- 
hances the new models. Head- 
lamps are imbedded in the front 
fenders. Rear fenders are longer, 

higher and narrower at the rear. 
For 1953, Chevrolet cars will be | ~~ 
offered in 16 different models in Integrated Control Panel— 


its three series. Ford is offering 4 ‘ iced ae 
s S Compact instrument groupings and elimination of choke and starter buttons add to 
at ennts ile pent, We Ee the simplicity of the 1953 Chevrolet dash. All new Chevrolets have automatic choke, 


p ty ok and wheel while the starter has been combined with the ignition switch. 


discs are standarc equipment on 
Chevrolet’s Bel-Air series. 

Principal difference in its Power- 
glide for 1953, Chevrolet reports, is 
the inclusion of a new automatic 
operation that promises additional 
economy and acceleration. 

* - a 


ITH the latest Powerglide, the 
car starts in the former low 
range, then moves automatically 
into the cruising range. 
Chevrolet’s adoption of aluminum 
pistons leaves only Pontiac still 
using the cast-iron type. However, 
Pontiac uses cast iron only in its 
eight-cylinder engines, having also 
adopted aluminum for its sixes this 
year. 
Chevrolet’s line of trucks for 
1953 ranges in size from a sedan a 


to a school bus chassis of 212- f 
inch wheelbase. IMustrated in cross-section is Chevrolet's automatic transmission for its 1953 cars, | 

Two different type engines are | showing a new, three-element torque converter (Arrow 1). The car starts in the former 
offered in the trucks, and a new/|low range and shifts automatically to crusing range. Utilized is a speed-sensitive 
45-ampere generator is standard | governor (driven gear of which is shown by Arrow 2) and a torque-sensitive throttle- | 


equipment on both. valve arrangement (not shown). 


a 





Chevrolet Hikes Engine Power— 


Powerglide-equipped Chevrolets for 1953 are powered by an engine rated at 115 
horsepower. A standard engine for cars not so equipped is rated at 108 horsepower, 
compared with 92 horsepower in 1952 models. Actually, Chevrolet's 1953 engines are 
basically the same as those which have powered its cars over nearly 25 years. 
Aluminum pistons have replaced the cast-iron ones of previous years, however. 














| March 14-21—Rochester Automobile Deal- 
ers Assn., Rochester, N. Y. 

March 14-22—Chicago Automobile Show, 
| International Amphitheater, Chicago. 
| March 21-29—Motor Car Dealers Assn. of 
San Francisco, San Francisco. 

April 4-9—''Easter Parade of Stars’’ Au- 

tomobile Show, Waldorf-Astoria Hotel, 








— Coming Events—=_ 


Dealer Conventions 





Jan. 30-Feb. 8—Los Angeles International 


’ fender panels and wheel disks are standard equipment on the new series. 
. ad * * * * 
4 Power Steering Added to ’53 Line... 
Ch let Is Offeri 
OASTING redesigned bodies, Sharing the spotlight is a line 
power steering as optional equip- of new Chevrolet trucks, increased 
ath a more gist a in| to a total of 74 models on 11 wheel- 
which aluminum replaces cast iron for the 1953 market. 
in the pistons, 1953 Chevrolets bowed ee ‘ " . * 
in dealer showrooms last Friday. 

Chevrolet will offer three dif- THER series of Chevrolet cars 
ferent series of cars this year. for 1953 are designated as the 

The “Bel-Air” label, previously |“Two-Ten” and “One-Fifty.” All 

restricted to hardtop models, has | offer increased horsepower over 

been extended to a two-door, a | 1952 models, but engines are basi- 
four-door and a convertible. cally the same as those which have 
* * ’ * * * * 
- ~ ‘iad 
One of 16 Choices— 

Three station wagons are included in the 16 body stypes making up the line of 
Chevrolet cars for 1953. All the station wagons have four doors and end gates for 
easy loading. Improved performance and greater comfort are features claimed for 
the newest Chevrolets. 

i 
* Power Steering Made Available— 

This four-door sedan is in Chevrolet's “Two-Ten" series for 1953. Power steering 
and Autronic Eye are innovations as optional equipment in the low-price field. The 
1953 cars are lower, but reportedly provide more headroom than 1952 models. A 
curved one-piece windshield also is among the new features. 

. 


Truck Line Expanded— 


For 1953, Chevrolet is offering 74 different model trucks on 11 wheelbases. They | 
range in size from a sedan delivery on a 115-inch wheelbase to a school bus chassis 
on a 212-inch wheelbase. Two different engines are offered on the trucks, and a 
45-ampere generator is standard equipment on both. 





Feb. 14-1@—National Automobile Dealers 
Assn., San Francisco. 

March 9-10—Canadian Automotive Whole- 
salers & Mfgrs. Assn., King Edward 
Hotel, Toronto. 

March 9-10—Louisiana Automobile Dealers 
Assn., Jung Hotel, New Orleans. 

March 23-24—lowa Automobile Dealers 
Assn.. Hote! Fort Des Moines, Des 
Moines. 

Sept. 13-15—New York Automobile Deal- 
ers Assn., Saranac Inn, Saranac Lake, 
ms Us 

Sept. 21-22—Minnesota Automobile Deal 
ers Assn., Hotel St. Paul, St. Paul. 

Sept. 27-28—Georgia Automobile Dealers 
Assn., Atlanta Biltmore Hotel, Atlanta. 

Oct. 18-20 — Tennessee Automotive Assn., 
Buena Vista Hotel, Biloxi, Miss. 

* * 


Dealer Auto Shows 
. 25-31—Syracuse Automobile Dealers 
Assn., War Memorial Bldg., Syracuse. 
Jan. 25-Feb. I—Baltimore Show, Inc., 5th 
Regiment Armory, Baltimore, Md. 





Automobile Show, Pan Pacific Auditor 
ium, Los Angeles. 

Jan. 31.- Feb. 7— 50th anniversary 
Buffalo Automobile Dealers Assn., 
ten Armory, Buffalo. 

Jan. 31-Feb. 8—Greater St. Louis Automo 
tive Assn., Keil Auditorium, St. Louis. 
Feb. 7-13—Milwaukee County Auto Deal- 
ers’ Assn., Auditorium Bldg., Milwaukee. 
Feb. 18-22—Fort Wayne Auto Trade Assn., 
War Memoria! Coliseum, Fort Wayne, 

Ind. 

Feb. 21-28—Centra!l California Auto Show, 
Fresno Motor Car Dealers Assn., Fresno 
Calif, 

Feb. 21-March I1—Washington Automotive 
Trade Assn., Washington, D. C. 

Feb. 28-March 7—Johnstown Automobile 
Dealers Assn.. Cambria County War 
Memorial, Johnstown, Pa. 

Feb. 28-March 7—Motor Car Dealers of 
Greater Kansas City, Kansas City, Mo. 
March 7-14—Pittsburgh Automobile Deal 
ers Assn., Hunt Armory, Pittsburgh. 
March 7-15—Seattie Automobile Dealers 

Assn., Seattle Armory, Seattle. 


show, 
Mas 


New York. ; 
May 22-24 — Southeast Automotive Show, 
Miami, Fla. 
* * * 


Aftermarket Shows 
March 26-29—Southwest Automotive Show, 
Automobile Bidg., Fair Park, Dallas. 


General 
Jan. 26-28 —Truck Trailer Manufacturers 
Assn., twelfth annual convention, Edge 
water’ Gulf Hotel, Edgewater Park, Miss 


Feb. 2-5—Automotive Accessory Manufac- 
turers of America Exposition, Grand 
Central Palace, New York City, 

Feb. 26-March |—Pacific Automotive Show, 
Civic Auditorium, San Francisco. 

April 4-12—International 


City. 

April 21-24—Middle Atlantic Regional Au- 
tomotive Show, Commercial Museum, 
Philadelphia. 

Nov. 9-12—American Petroleum Institute 
meeting, Conrad Hilton Hotel, Chicago, 


Motor Sports | 
Show, Grand Central Palace, New York | 
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The appointment of James A. 
King as assistant sales manager of 


the western region of the Ford 
division has been announced by 
Arthur S. Hatch, regional man- 
ager. 

King formerly was assistant dis- 
trict sales manager in Long Beach, 
Calif. He succeeds Walter J. 
Cooper, who has been appointed 
district sales manager in Los An- 


geles. 
* * * 


United-Carr Elevates 


Jones to Vice-President 


Walter I. Jones has been elec- 
ted a vice-president of United- 
Carr Fastener Corp., of Cam- 
bridge, Mass. 

Jones previously was an as- 
sistant vice-president in charge 
of the patent department and 
has worked closely with the snap 
fastener division in research and 
development. 

* * + 
Byron Heads Safety Division 
Of R. I. Vehicle Department 


Joseph L. Byron, of Newport, 
R. L, executive secretary of the 
Automobile Dealers License Com- 
mission since June, 1951, has been 
appointed chief of the Division of 
Safety Responsibility, according to 
Laure B. Lussier, registrar of the 
Rhode Island Motor Vehicle De- 
partment. 

The division will supervise the 
new financial responsibility law, 
safety, and accident statistics. 

* 


Two on Van Norman Staff 


Receive Appointments 

Charles R. Crowder, executive 
vice-president of Van Norman 
Co., Springfield, Mass., has been 
appointed a director of H. K. 
Porter, Inc., Somerville, Mass., it 
is announced by James G. Ged- 
des, president of Porter. 

Meanwhile, Abbott F. Stevens 
has been named assistant sales 
manager of Van Norman’s auto- 
motive division, according to 
George Dickinson, divisional sales 
manager. Stevens has been with 
the company. for 1l years. 


Ford Promotes Beers 


William A. Beers has been ap- 
pointed assistant controller of the 
Ford division, according to E. B. 
Rickard, divisional controller. Beers 
joined the division in March, 1950, 
as manager of the general account- 
ing department. 


Dura-Bond Representative 

Dura-Bond Engine Parts of Palo 
Alto, Calif., has announced the ap- 
pointment of Herman A. Shields 
Co., P. O. Box 1266, Meridian, Miss., 
to represent Dura-Bond in Ala- 
bama, Mississippi and Tennessee. 
Additional warehouses have also 
been announced. They include the 
House of Peaslee, 250 Brighton 
Ave., Boston, and Ahlberg Bearing 
Co., 1362 Spring Street, N.W., At- 
lanta. 


Matthaei Jr. Named Director 
Of American Metal Products 

Frederick C. Matthaei jr. has 
been elected a director of Amer- 
ican Metal Products Co. Matthaei, 
who joined the company in 1947, 
is now engaged in sales engineer- 
ing. He is the eldest son of F. C. 
Matthaei, president. 

The younger Matthaei also has 
been appointed secretary to suc- 
ceed Roy H. Curtiss, who resigned 
after serving in this capacity for 
23 years. Curtiss will continue as a 
director. . 

x 


L. A. Dealer Service Firm 


Moves to New Quarters 
Nu Orm Plans, Inc., a business 
rvice for new-car dealers in Los 
Angeles, has moved to 1015 5S. 
La Cienega St. 
The firm handles direct-mail ad- 
ertising, printing and a school for 


personnel development. 
* * + 


4dm. Cleaves to Head Sales 
Df Bendix Radio Division 
Rear-Adm. Willis E. Cleaves, USN 


Auto Personnel 





et.), has been named general sales 
nager of the Bendix radio com- 
munications division of Bendix Avi- 
Corp., it is announced by Ed- 


Trion 


ward K. Foster, general manager 
of the radio division. 

Cleaves succeeds Arnold Rosen- 
berg, who has resigned. He retired 
from the Navy in 1946. 


King Appointed Sales Aide 


In Ford’s Western Region 


The appointment of James A. 
King as assistant sales manager 
of Ford’s western region in San 


Francisco, has been announced 
by Arthur S. Hatch, regional 
manager. 


King formerly was assistant 
district sales manager in Long 
Beach, Calif. He succeeds Walter 
J. Cooper, who has been promoted 
to district sales manager in Los 
Angeles. 

* + * 


Chrysler’s Keller Named 


National Dairy Director 


K. T. Keller, chairman of the 
board of Chrysler Corp. and direc- 
tor of guided missiles in the office 
of the U. S. secretary of defense, 
has been elected a director of Na- 

















tional Dairy Products Corp., ac- 
cording to L. A. Van Bomel, chair- 
man of the National Dairy board. 
Keller succeeds the late Thomas 
H. McInnerney, who founded Na- 
tional Dairy. 
* * 


* 
Bianchi Joins Walker 
Frank A. Bianchi, former General 
Motors and Ford stylist, has joined 
the George W. Walker industrial 
design organization, Detroit, it has 
been announced by the firm. 
* + a 


L-M Buying Analysis Head 
Appointment of Frederick S. 


Strong III as manager of the pur-| 


chase analysis department has been 
announced by C. S. Brown, general 
purchasing agent of Lincoln-Mer- 
cury. Strong had been serving as 
a senior buyer in the purchasing 
office of Ford’s aircraft engine di- 
vision in Chicago. 
+ * * 


Lincoln Electric Appoints 


| Roscoe Administration Head 


J. S. Roscoe has been appointed 
executive vice-president for busi- 
ness administration of Lincoln 
Electric Co., Cleveland. William 
Irrgang, who was appointed execu- 
tive vice-president in October, 1951, 
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is in charge of all manufacturing. 
Roscoe has been with Lincoln 
since 1924. Prior to his new ap- 
pointment, he was director of pur- 
chasing. 
| * of * 





Coffey Named to Head 
Chicago Pneumatic Tool 


Guy J. Coffey, former vice-presi- 
dent of Chicago Pneumatic Tool 





A shopper is a man who 


looks around your salesroom, 


listens to your sales talk, 


takes copies of your literature, 


then decides to keep looking around! 


A shopper stopper is a plan that 


takes shoppers off the market, 


and puts them on your books, 


by showing them that there is 
no better deal to be found! 


The GMAC Thrift-Guard Plan is 


your shopper stopper because it 


helps you sell by helping people buy, 
and helps people buy by saving them 
time, trouble, worry and expense! 


So with the GMAC Plan you 


control the whole transaction, 


earn gross from time contracts, 


get extra business from satisfied customers, 
and repeat sales from GMAC service, 
Doesn’t that make sense? 


Cornerstone for a Successful Future 


GENERAL MOTORS 





| Hoist Firm Charts Sales Plans— 


Sales promotion plans for 1953 were outlined at a recent meeting of St. Paul 
Hydraulic Hoist, Minneapolis, by Leo M. Brown, sales manager. In front row (from 
i left) are: E. R. Curry, southwest district manager; Dick Stockton, northeast district 
manager; G. J. Bockman, southwest district manager; Brown; H. H. Hippler, assistant 
sales director; W. Lingner, assistant sales manager, and J. A. Record, midwest district 
manager. In second row are Werner Toensing, parts and service manager; J. T 
Conway, western district manager; H. F. Webster, assistant sales promotion manager, 
and A. F. Dries, sales promotion manager. 


Co., 6 E. Forty-fourth St., New 
York 17, has ben named president 
of the company at a meeting of 
the board of directors. 

He succeeds W. L. Lewis, who 
died last June 28. H. A. Jackson, 
chairman of the board, had been 
acting president since that date 
and will continue as chief execu- 
tive officer. 


Thomas P. Harris and James F. 
(Continued on Page 37, Col. 1) 
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(Continued from Page 36) 


Huvane were elected vice - presi- 
dents, and Thomas F. Noonan was 
elected assistant comptroller. 

* * * 


Olson, Johnston to Sell 
Arco Auto Refinishes 


Arco Co., Cleveland manufacturer 
of automotive refinish materials, 


has added Richard L. Olson and} 


Kenneth M. Johnston, both veteran 
paint men, to its sales staff. 

Olson’s headquarters will be Min- 
neapolis. His territory includes 
Minnesota, the Dakotas and parts 
of Wisconsin. Johnston will operate 
out of Denver to serve Colorado, 
Wyoming and Montana. 

* * * 


Gyro Skid-Control Picks 


Stechman as Executive 


John H. Stechman has _ been 
named to the new post of executive 
vice-president and general manager 
of Gyro Skid-Control Co., Inc., 
Beverly Hills, Calif. 

Stechman served 14 years with 
General Motors, and until recently 


ACCEPTANCE CORPORATION 


; was western regional manager for 


Willys. 


| In his new post, he will 
jand financial management of a 
|company whose output has multi- 
plied fourfold since mid-1952, ac- 
cording to Leo D. Fialkoff, presi- 
dent. 


* + * 
| Fox Edge Adds Weingarten 
| As Eastern Sales Rep 

Murray M. Weingarten has been 
named sales representative for Fox 
Edge Co., Inc., Lowell, Mass., it is 
announced by Frank E. Ely, sales 
manager. 

Irving H. Sokal will assist Wein- 
garten in covering the area includ- 
ing New York City, northern New 
Jersey, Connecticut and Springfield, 
Mass. The New York office will be 
at 114 E. 32nd St. 


* * x 
Western Motors Appoints 
Wilson General Manager 


R. Duncan Wilson has been 


take 
|charge of production, distribution | 
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At Nash Service Powwow in Milwaukee— 


About 50 members of Nash's zone service organization, including 24 zone service 
managers, recently attended a week-long meeting at the company's technical service 
department in Milwaukee to study 1953 service techniques. The meeting was conduc- 
ted by W. A. Cook, national service manager. The group also was given an outline 
of the 1953 service advertising and sales promotion program. 





Portland, Ore., where he was re- 
gional sales manager. 
+ * * 


Standard Names Andrew 
Herbert T. Andrew has been ap- 


pointed a salesman in the Detroit 
territory of Standard Pressed Steel 


appointed general manager of 
Western Motors, Seattle, a divi- 
sion of Kaiser-Frazer Sales Corp., 
according to Ken S. Moyer, gen- 
eral manager for K-F’s western 
division. 

Wilson was transferred from 





The GMAC Thrift-Guard Plan 
available only 
through General Motors Dealers: 
CHEVROLET ¢ PONTIAC ¢ OLDSMOBILE 
BUICK ¢ CADILLAC 
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Co., Jenkintown, Pa. The territory 
includes most of Michigan, north- 


western Ohio and northern Indiana. 
+ * * 


Lobbestael Heads Group 


Alex Lobbestael, manager of the 
Ypsilanti (Mich.) plant of Ford’s 
parts and equipment manufactur- 
ing division, has been elected chair- 
man of the company’s new 
Ypsilanti community relations com- 
mittee. Other members are Walter 
H. Simpson, general manager of the 
division, and Carl Scheffler, indus- 
trial relations manager. 

+ * + 





Hertz Appoints 4 to Posts 


On Advertising Committee 


Appointment of four new mem- 
bers to the national advertising 
committee of the Hertz Driv-Ur- 
Self System, Inc., Chicago, has been 
announced by Walter L. Jacobs, 
president. 

The new members are: Richard 
S. Robie, Boston; Gordon Secord, 
Toronto; J. W. Halstead, Norfolk, 
Va., and Robert Evans, Seattle. All 
are managers of Hertz operations 
in their respective locales. 

: + * 


Business Managers Named 
For Five Dodge Regions 


Appointment of five regional 
business managers for Dodge has 
been announced by E. C. Dock, 
general sales manager. 

The new managers and their 
regions are John C. O’Connor, 
Memphis; William J. Barker, At- 
lanta; John A. Peter, St. Louis; 
Edgar T. Keane, Cleveland, and 
John F. Walters, Pittsburgh. 

+ * 


3 General Tire Divisions 
Get New Sales Managers 


Appointment of three divisional 
sales managers for General Tire & 
Rubber Co. has been announced by 
Howard A. Bellows, vice-president. 

The Boston division will be head- 
ed by J. W. Bogle, who formerly 
managed the Richmond division. 

The new Buffalo division man- 
ager is H. B. Nelson, former man- 
ager of truck tire sales for the 
New York division. 

Ori T. Lee has taken over as 
Akron division sales manager. He 
is a former manager of truck tire 
sales for the Twin City division. 

* * * 


Brown, Weaver Named 


To Clevite Positions 


Two appointments to the staff of 
Clevite Corp. have been announced 
in Cleveland by John W. Dixon, 
executive vice-president. 

William W. Brown was appointed 
assistant to the president, with re- 


sponsibility for special marketing | 


problems. An attorney, he has been 
with Clevite since March, 1951. 
Named as manager of market re- 
search was Gordon R. Weaver, who 
joined Clevite after 23 years with 
American Brass Co., Waterbury, 


Conn., in sales and marketing 
capacities. 

* * * 
Davis Credit Supervisor 


In K-F Western Division 


Wayne P. Davis, of Niles, Calif., 
has been appointed credit and dis- 
tribution supervisor for Kaiser- 
Frazer’s western division, accord- 
ing to Ken S. Moyer, divisional 
manager. 

Davis formerly worked in the 
distribution department of Chevro- 


let’s Oakland zone. 
* x * 


Barber Heads Detroit RFC 


Donald has announced the appoint- 
ment of Everett W. Barber as 
manager of the Reconstruction 
Finance Corp. loan agency in De- 


troit. 
* * > 





Townsend Appoints Ritchey 


Robert J. Ritchey has been ap- 
pointed assistant general sales 
manager of Townsend Co., New 
Brighton, Pa., according to H. E 
Chilcoat, general sales manager 
Ritchey had been director of the 
market development division 0! 
U. S. Steel Co. since the formatior 
of that company in 1951. 

* * * 


Stephens Joins Parker 


William T. Stephens, former vice 
president and general manager 0 
Valve Service Co., Willoughby, O} 
has joined Parker Appliance Co. a} 
staff engineer in charge of th) 
company’s development program 0) 
industrial hydraulic equipment, i 
has been announced by Robert E 
Davies, Parker’s engineering man) 


ager. 


RFC Administrator Harry Mc-; 


XUI 
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eee new styling and me- 
chanical changes, 1953 Oldsmo- 
|biles went on public display last 
| Friday. 

Oldsmobile continues to offer 
“| three series of cars—98s, on which 
the overall length has been ex- 
tended from 213 to 215 inches; 
super 88s, and deluxe 88s. Direc- 
tional signals are standard on all 
series. 

Among important improvements 
in the new models, according to J. 
E. Wolfram, Oldsmobile general 
manager, are increased engine effi- 
ciency and power; a 12-volt elec- 
trical system, and air conditioning 
and power brakes as optional equip- 
ment items. 


+ oa a” 

ISTINGUISHING the 1953 Olds- 

mobiles is a new front bumper 
and grille assembly. Two oval orn- 
aments serve as supports for the 
upper bumper bar, and the name 
erator to the brake pedal with a minimum Oldsmobile 1S inscribed on this bar 
S ellen. Qrebinn offer 1 is Ge in metal letters. Parking lights are 
ee eres 's said to be re-| under the headlamps in new round 
duced 40 percent with power brakes. They | recesses. 


are optional equipment. Oldsmobile 88s compete for sales 






Power Brakes— 

Oldsmobile says a driver of one of its 
1953 cars equipped with power brakes 
can pivot his foot easily from the accel- 





TRANSMISSIONS 


with 





You can eliminate a common cause of noise 


trouble in transmissions by _ installing 
LISLE PLUGS as original equipment. 
Metal particles that flake off moving parts 
and circulate in lubricants are attracted and 
held by the strong, permanent magnet in 
the LISLE PLUG, thus preventing costly 
maintenance. 


REPLACE 
ORDINARY 
PLUGS 
Anes 


BRR 
PLUGS 


SAMPLE 
PLUGS 


for testing 
furnished 
FREE of 
charge. Just 
state size 
and type of 
plug 
desired. 


TO REMOVE 
IRON AND 


ya 5 
PARTICLES 
ee] mel 


More Power, Restyling Featured .. . 


1953 Olds Go on Display 


in the so-called medium-price 
class, where about 31 percent of 
all new-car sales were accounted 
for in 1952. The 88s took fourth 
place in that market behind Pon- 
tiac, Dodge and Mercury last 
year. 


Oldsmobile 98s compete in the so- 
|called upper-medium-price class, 
where about 9.5 percent of all new- 
car sales were accounted for last 
year. The 98s took second spot for 
1952 in that market behind Buick 
Super models. 
* * * 


OTH the new 98s and 88s have 

a new narrow sash, stone shield 

and decorative chrome trim on the 

rear fender and quarter panel. The 

rear of the 88s has higher fenders 
and a higher deck lid contour. 


For the interior, there is a new 
instrument panel, with two circu- 
lar recesses on either side. The 
instrument cluster is located in 
the left-hand recess in front of 
the driver. The Hydra-Matic in- 
dicator has been transferred to 
the speedometer orb and is elec- 
trically actuated. 


The right hand recess of the dash 
houses the radio speaker and elec- 
tric clock. The glove compartment 
is located in the center, flanked on 
each side by an ash tray. 

Inmproved cold-weather starting 
and better ignition are the advan- 
tages claimed by Oldsmobile for its 
new 12-volt electrical system. This 
requires a 70-ampere battery with 
a 30 percent greater capacity than 
its six-volt predecessor. 

+ + * 


RONT tread of the 1953 Oldsmo- 
biles has been increased in all 




































Antifreeze Sale 
Tests Fair-Trade 


Law in Oklahoma 


DUNCAN, Okla. — What may 
amount to the first test of the con- 
stitutionality of the new Federal 
fair-trade law was started in Dis- 
trict Court here last week. 

The court issued a temporary in- 
junction against C. D. Hanks, op- 
erator of a Comanche (Okla.) 
auto-supply store, ordering him to 
halt the sale of antifreeze at $2.75 
a gallon, which is $1 below the 
agreed price in the area. 

The petition was filed by Dan 
Sledge, owner of Auto Parts & 
Equipment Co., Duncan, who -al- 
leged that Hanks was violating the 
1952 Federal fair-trade law and the 
1937 Oklahoma fair-trade law. 

The old Federal fair-trade law 
was declared unconstitutional by 
the U. S. Supreme Court in 1951. In 
July, 1952, Congress approved a new 
law binding noncontract signers to 
the minimum price agreements if 
they were in a state which had a 
fair-trade law. 


Drive-In Bank 
New Version Lets Clients 


Enter Building 


PHILADELPHIA. — The First 
National Bank of Philadelphia has 
come up with a new version of the 
drive-in bank. 

The bank announced it planned 
a $1,700,000 expansion of its down- 
town office, where customers may 
drive right inside the building and 
do business without getting out of 
their cars, instead of banking at 
an outside window. 

A two-lane, street-level driveway 
under the upper floors will allow 
traffic to enter and leave. There 
will also be a parking area in case 
customers want to go to upstairs 
offices. 


Chrysler Parts Jobber 


Central Motor Parts, Inc., of 
Portland, Ore., has been awarded 
a contract to wholesale parts and 
accessories for Chrysler Corp. cars 
and Dodge trucks. The entire stock 
and personnel of the parts depart- 
ment of Roy Burnett Motors, Inc. 
(DeSoto-Plymouth), has been trans- 
ferred to the new company, accord- 
ing to Roy O. Burnett, president. 
General manager of the new firm 
is George Ealer, for many years 
manager of the Burnett parts de- 
partment. 





series from 58 to 59 inches. Front 
frame design has been altered to 
meet the requirements of the wider 
tread, and bigger front wheel bear- 
| ings have been installed to increase 
| the safety factor. 

Frigidaire air condition, it is said, 
will reduce 
tures to comfortable levels despite 
100-degree heat outside. Plastic 
ducts below the headlining distrib- 
ute cool air to all parts of the in- 
terior. The compressor is driven off 
the crankshaft, and the evaporator 
unit is installed on the rear deck 
shelf. 

Fresh air is drawn from out- 


car interior tempera- | 


tomatic headlight dimmer, and 
| power steering. 


+ * * 


LT pecs phn ratings have been 
increased in both the engines 
| which Oldsmobile installs. A 165- 
horsepower plant powers the 98 and 
| Super 88 models, while the engine 
|in the Deluxe 88s is rated at 150 
horsepower. Both have compression 
ratios of 8 to 1. 


| The 98 and Super 88 engine for 
1952 was rated at 160 horsepower, 
and the Deluxe 88 engine at 145. 
Both had 7.5 to 1 compression 
ratios. 


Oldsmobile’s 1953 line is composed 
of nine body styles. The 98 is of- 
fered in a four-door, hardtop and 
convertible. The Super 88 is com- 
posed of a four-door, two-door, hard- 
top and convertible. Only a two- 
door and four-door are available ir 
the Deluxe 88. 





side by two chrome scoops just 
above the rear fenders. 

Still available as optional equip- 
ment on Oldsmobiles are Hydra- 
Matic Drive; Autronic Eye, the au- 


Buyers of the cars will be offered 
a choice of 16 solid and 49 two-tone 
color combinations. Nylon cloth, 
gabardine and broadcloth are among 
the upholstery materials. 





Oldsmobile's 98 Holiday— 


This hardtop has a long silhouette and extra-large capacity trunk. The 98 Holiday is 
powered by a 165-horsepower engine, with 8 to 1 compression ratio. The narrow 
sash, stone shield and chrome trim on the rear fender and quarter panel are new for 
1953. A four-door and convertible are also available in the 98 series. 





The 88 Holiday Coupe— 


Oldsmobile for 1953, in addition to new front-end styling, feature a higher rear 
fender crown and rear deck contour. A 165-horsepower engine powers the 98 and 
Super 88 models, with an 8 to 1 compression ratio. The 1953 Oldsmobile line is 
composed of nine body styles. 





lg IOS en a ene ned He ¥ 
Oldsmobile Price Leader— 


Lowest-priced of Oldsmobile's 1953 offerings is this deluxe 88 two-door sedan. The 
wrap-around, one-piece rear window and one-piece windshield were designed for 
greater visibility. The Deluxe 88 has a 150-horsepower engine, with 8 to 1 com- 
pression ratio. A four-door sedan is the other offering in the Deluxe 88 series. 


PN cia ica Pr as sin ~ a 7 ‘ 
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How Air Conditioning Works— 


This cutaway picture shows the Frigidaire car conditioning system, optional equip- 
ment on the 1953 Oldsmobile. The system, it is claimed, will reduce car interior 
temperatures to comfortable levels in 100-degree heat. Two ducts, extending the 
length of the passcnaer compartment, distribute air to all parts of the interior through 
perforations and manually adjustable air vents. 
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New Products 


(Continued from Page 34) 


sprays—first, 
with soap, and, finally, a 


three 
next, 


clean water rinse. 
- * * 





LEAK DETECTOR—Tincher Products Co., 
Chicago, announces introduction of the 
Tincher Seep Spot'r, which is said to spot 
water seepage in cooling systems by the 
use of an ultraviolet light beam and 
fluorescent powder. The company says 
that the product is designed to locate 
water leaks in engine blocks and heads, 
porous castings, radiator, heaters, hoses 
and gaskets. The fluorescent powder is 
added to the cooling system of a ve- 
hicle, and the engine is run for a short 
period to circulate it. The water leak 
examination is then made by passing the 
ultraviolet lamp-beam over the block, ra- 
diator, etc. A phosphorous glow radiates 
wherever there 4 water seepage. 





VALVE REFACER—Model K500 has been 
introduced by K. O. Lee Co., Aberdeen, S. 
D. The tables are constructed with V-ways 
with automatic take-up for wear. Grinds 
wet or dry and is equipped with a five- 
inch grinding wheel. Valve face angle 
range is from zero to 90 degrees with 
positive-stop feature and minus one de- 
gree setting. One valve to feed coolant to 
either grinding wheel. A one-gallon tank 
is located on the left side of machine, 
with baffle plates to clean coolant or 
grinding oil. Closed-type, grease-sealed 
ball bearings, pre-loaded, with automatic 
take-up for wear, are at each end of the 
wheel spindle. Standard equipment in- 
cludes a diamond dresser, micrometer butt 
grinding attachment assembly for grind- 
ing valve stems, tappets and rocker arms. 





FOR FORDS, MERCURYS—Here’s Holley 
Carburetor's replacement model (2100) for 
eight-cylinder Fords back to 1932 and 
1939-48 Mercurys. High-lift nozzle bars 
improve engine performance at extreme 
angles and eliminate percolation or “‘va- 
por lock,"’ according to the company, 5930 


Vancouver, Detroit 4. 
° 6 





SINGLE-POST LIFT—Joyce-Cridland Co., 
2027 E. First St., Dayton 3, O., announces 
a new Joyce X-Master single-post automo- 


bile lift. The manufacturer claims that, 
with the new lift, all underparts of an 
automobile are accessible and that the 
chassis is completely “relaxed” for better 
lubrication, Another new feoture is an 


with water; | 
| Lifts 


adjustable locator for the left rear wheel. 
are available in three types—full 
hydraulic air-operated, semi-hydraulic air- 
operated and full hydraulic electrically 
operated. 

a. * 


Battery Charger Designed 
For Mounting Under Dash 


Connecticut Dash-Charge, a new 
battery charger which mounts un- 
derneath the dashboard so as to 
be available for use at all times, 
has been produced by Connecticut 
Telephone & Electric Corp., Meri- 
den, Conn. 

The charger operates from a 
standard 110-120-volt outlet into 
which the extension cord is plugged. 
Batteries half run down can be re- 
stored to full charge in about 12 
hours, the company says. 

* e * 


Hose Couplings Described 


A bulletin of Hose Accessories 
Co., 2704 N. Seventeenth St., Phila- 
delphia 32, declares that Le-Hi 
Quick-Lock hose couplings are cou- 
pled and uncoupled in less than a 
second and work equally well on 
air, water, gas, oil, hydraulic or 
steam lines. Six types and their 


uses are described. 
+. + * 


Unit Connects Electric Cords 


To Dash of Automobile 


Beckley Electric Co., Inc., 468-470 
Grand Ave., Brooklyn 38, has 
brought out a device which it 
claims can connect any light to 
the dashboard of a car. 

Connect-All Kar Kit includes an 
adapter and six-volt bulb. The unit 
adapts any lamp or electrical cord, 
according to the _pomapany. 

* 


Pressure-Cap Display Easel 
Introduced by Dorman 


A new pressure-cap counter dis- 
play, Part No. PC-114, has been 
announced by Dorman Products, 
Inc., of Cincinnati. The easel-type 
display card holds 12 pressure-type 
caps in five sizes for all 1940-52 
cars and most trucks. 

Individually tested to proper 
pressure specifications, every cap 
has noncorrosive brass_ interior 
parts with a cadmium-plated top, 
the firm says. 

* + * 


New Accessories to Hoist 
Announced by Lug-All 


An expanded line of accessories 
to its standard units has been 
announced by Lug-All Co., Wynne- 
wood, Pa., manufacturer of lever- 
type hoisting equipment. 

The Lug-All hoist weighs 8% 
pounds but is said to be capable of 
handling loads up to 1% tons. The 
new accessories are described in 
the company’s most recent bul- 
letin, No. 118. 


* * 





AUTOMATIC LIGHT DIMMER—The Auto 
Dim division of Television Co. of Mary- 
land, Baltimore, has announced the de- 
velopment of an automatic light-dimming 
device for cars, said to control headlight 
beams under all traffic conditions, in- 
cluding storms and in busy urban areas. 
According to the company, the dimmer 
may be mounted in any forward position 
of the car, where light from approaching 
vehicles will actuate the electric eye. The 
device is connected with the conventional 
light-dimming button, and driver may 
dim lights manually if desired. 


Fuel System Antifreeze 


Offered by Lubri-Loy 

Lubri-Loy Co., St. Louis 10, is 
marketing Plus, described as a fuel 
system antifreeze and upper cylin- 
der lubricator for cold weather 
driving. 

The company said that the fluid, 
which is poured into the gas tank, 
eliminates “ping,” keeps carbon 





soft, lubricates the fuel system and 
assures smooth operation. 
+ * * 





CHARGER-ANALYZER—McColpin-Christie 
Corp., Los Angeles, has introduced a com- 
bination battery charger and analyzer 
called Chargalyzer. The company says that 
the device has a rated capacity of 100 
amperes for six-volt, and 80 amperes for 
12-volt batteries. The analyzer employs a 
new principle of “cell balance” testing by 
which three individual cells are compared 
in one operation and on one meter, it is 
said. 








KARGARDS FOR ‘53S—J & H Sales Co., 
Chicago 1, has announced an Erie Kar- 
gard line for 1953 Piymouths and DeSotos. 
Chrome plating is indentical to new-car 
chrome specifications, the company says. 

* ca *” 


















TRACTION ON ICE—E-Z-Out is a rear 
wheel traction supplement produced by 
American Bildrock Co., 2001 W. Pershing 
Rd., Chicago 9. It is made of silicates 
which expand and provide traction on 
icy roads, the firm states. 


ARCHo 





Display Item Catalog 
Reflector-Hardware Corp., 225 W. 
34th St., New York, announces pub- 
lication of a 74-page catalog. The 


|book contains a selection of metal 


merchandising equipment, including 
pricing and signing material, bin- 
ning hardware, over-counter units, 
window and counter display stands, 
floor racks and other merchandise 
display needs. 





TISSUE DISPENSER—Jeffrey-Allan Indus- 
tries, Chicago, has announced the market- 
ing of this tissue dispenser for drivers. 
The device is mounted by loosening the 
window molding screws and fitting the 
dispenser into the top of the car, out of 
the way. The holder is delivered with a 
box of tissues. 





FOR CLEANING WINDSHIELDS—Indus- 
tries for the Blind, Milwaukee, has an- 
nounced Scrape-n-Brush, designed to keep 
windshields clean of ice and snow. Scrap- 








UPHOLSTERY CLEANER—Hosid Products, 
Inc., Syracuse, N. Y. has announced the 
development of Glamur, said to be an 
instant car upholstery cleaner. According 
to the company, the material is simply 
brushed on and allowed to dry. It leaves 
no streaks or ring marks, the firm says. 





VAPOR DEGREASER—Wallace DG-1 de- 


er blade is detachable. The device is built| greaser is a portable, electrically operated 


to keep the user from injuring his knuck- 
les on sharp ice. 





FOR ROAD STABILITY—Gyro-Skid Con- 
trol Co., Inc., 9238 W. Olympic Bivd., Bev- 
erly Hills, Calif., has announced a device 
for adding road “‘sure-footedness,” called 
Gyro-Skid Control. According to the com- 
pany, the device is mounted on the rear 
crossmember of the car frame. It is made 
of a hollow steel tube three feet long with 
a weight placed between two coil springs 
at each end. 


unit ready for instant plug-in operation. 
Heatup time is less than 20 minutes, the 
firm says. It is offered by J. D. Wallace 
& Co., 134 S. California Ave., Chicago 12. 





BRAKE LINING SPECS—American Brake- 
blok division, Detroit, has announced pub- 
lication of a new catalog, which contains 
brake lining specifications for domestic 
cars, trucks, trailers and buses, and for 
the more popular makes of foreign cars. 





FOR CHASSIS LUBE—The Du-All con- 
trol handle, adaptable to all makes of 
air-operated chassis pumps, is announced 
by Aro Equipment Corp., Bryan, O. Model 
60962 has a pressure-boosting feature for 
hard-to-crack fittings, and gives added 
power to low-ratio chassis pumps, accord- 
ing to the company. It is lightweight, and 
has a hand-size trigger. 
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FOR DRY PLUGS—tLucas Products Co., 
North Canton, O., has introduced the acti- 
vated Spar-Kover, said to protect spark 
plugs from shorting out. According to the 
company, a special ceramic cartridge 
absorbs moisture and condensation around 
the spark plugs, and the water-tight cover 
protects plugs from dew, fog and splash- 
ing water. 
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During the first two days following Announcement, over 
6,000,000 people crowded dealers’ showrooms all over the country 
to see the 53 Ford .. . the New Standard of the American Road! 
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. More than 100,000 orders were taken and 31,745 new cars 
were delivered ... which is the greatest two-day sales 


accomplishment in Ford history. 


What’s more, in nine sales days (December 11 through December 20) | 
Ford Dealers delivered 44,812 Ford Cars ... an average 


of 4,979 per day ... and a new postwar record. 


These eye-opening sales accomplishments are powerful evidence 





that the swing is to Ford in the biggest way! Another of the many a | 
i good reasons why Ford Dealers everywhere will tell you... 
is I iA afer / ‘4 
ry 
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Collier’s Makes Things Happen, Too 
—in the Car Service Field 


LORS in the snow/ 
Three times a year—spring, summer and fall— ‘A he ae 
Collier’s publishes a two-page feature on “Pre- 7 = 
ventive Service,” stressing the importance of 

keeping cars in shape for top performance. 

Result: Collier’s readers are repair-minded, 

spent millions of dollars last year for parts and 

accessories alone. 

The next such “Preventive Service” spread will 

appear in the March 28th issue. 





(. get easier and easier to drive, but one thing is sure— 


no invention will ever replace the driver. SE OP snes ccidiuinunchalsibensidieadanakinnauntiigal 72% 
RIES enssisiinianiaiicsaunandedinniongbiaelibanseneenseisnaiantal 69% 
And as long as cars continue to be driven by people—they’ll oe oe 


be bought by people. 


Source: Stewart, Dougall Qualitative Survey 
What’s more, most of them will be bought by a special group _—This year, Collier’s readers will buy over 800 million dollars’ 


And Collier’s gives your advertising another big plus, too— & 
Your Customers Read Collier’s Longer 
A brand-new survey — the biggest of its kind ever made— shows _ Here’s a selling plus which advertisers get only in Collier’s. For 
conclusively that readers spend more time per page on Collier’s, details, write to Collier’s now. Ask for THE THIRD DIMENSION 
including the advertising pages, than on any other book in its field. | SURVEY. Address: Collier’s, 640 Fifth Avenue, New York 19, N. Y. 
Collier's 
r 


of people. The fact is, 66% of all cars today are being pur- 
chased by folks who earn from $3,000 to $10,000 a year. 


What’s the best way to reach this motor-minded bracket? 
Of all the leading weekly magazines, Collier’s has the largest 
percentage of its circulation concentrated in the 3 to 10 thou- 
sand dollar range. Here are the latest figures: 





worth of cars. And they'll spend millions for repairs and 
service, too. 


For they’re the alert and active people you’d expect to be 
attracted by Collier’s vigorous, news-making journalism. 


Could there possibly be a more receptive market for your 
advertisements ? 


Collier's 


MAKES THINGS HAPPEN 


The Crowell-Collier Publishing Company, Detroit Office: General Motors Building, Detroit 2, Michigan 
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Used-Car Auction Prices 


Market Trend 


After suffering serious losses in the earlier part of the holiday season, 
wholesale used-car prices took on new strength last week, according to 
Automotive News’ used-car price index. The overall average price 
made its best gain in several months with an $11 climb to stand at 


$955. 


Late model cars appeared to be responsible for much of the gains, 
since ’52s jumped $60 and ’51s, $37. Other gains of $9 each were re- 


corded for ’50s and ’49s. 


The lower end of the market, however, fell off, according to the 
index. A $19 drop was shown for ’48s, and $11 drop for ’46s, and a $4 


loss for ’47s, 


Demand at the auctions appeared to quicken a little, the index 
showed, as the sale ratio increased from 49 percent to 60 percent. At 
five representative auctions last week, 437 units were sold from 718 
offerings. At the same auctions a week earlier, 357 units were sold 


from 716 offerings. 


Prices marked with an * indicate a unit equipped with an automatic 
transmission or overdrive, and (ps) indicates power steering. 


DALLAS 


(Southwestern Auto Auction. Sale every 
Wednesday. Prices are for sale of Dec. 31.) 

(Market was a little better and faster. 
Sold 60 units out of 101 offerings.) 


BUICK—’50 Super sedan, $1,210. '49 Super 
sedan, $915. 

CADILLAC—’49 sedan, $1,390. 

CHEVROLET—’51 SL Deluxe sedan, 
280, $1,315. 


$1,- 

‘50 SL Deluxe sedan, $1,150, 
$1,070. °49 FL Deluxe sedan, $775. °'48 
SM sedan, $990. '47 SM sedan, $360. '42 
sedan, $100. '41 sedan, $275, $305, $205, 
$310, $375. 

CHRYSLER—’49 Windsor sedan, $785. '48 
Windsor sedan, $665. '46 Windsor sedan, 


$890. °42 
Custom (8) 


$390. 

DODGE—’50 Wayfarer sedan, 
Deluxe sedan, $320. 

FORD—’52 Victoria, $1,970*; 
sedan, $1,605, $1,675*. '51 Custom (8) 
sedan, $1,300, $1,325, $1,270. "50 Custom 
(8) sedan, $1,075, $1,020, $945, $780; 
%-ton pickup, $675; conv., $1,045. °49 
Custom (8) sedan, $720, $925, $705. '48 
SD (8) sedan, $500. '46 SD (8) sedan, 


$440. '41 sedan, $180, $250. ‘40 sedan, 
$150, $105. 
FRAZER—’'47 sedan, $205. 
MERCURY—’51 sedan, $1,415. '50 sedan, 
$1,005. '49 sedan, $1,035. ‘47 sedan, 
$570. '46 sedan, $520. 


OLDSMOBILE — '50 (88) sedan, $1,350*, 
$1,245*. '49 (98) sedan, $985. 

PLYMOUTH—’50 Deluxe sedan, $990. 

STUDEBAKER — ’50 Champion Starliner, 
$975. 


EBENSBURG, PA. 


(Ebensburg Auto Auction. Sales every 


Monday. Prices are for sale of Dec. 29.) 
(Ne price change noted, but buying ac- 
tivity was stronger. Sold 35 units out of 
49 offerings.) 
BUICK—’40 Special club coupe, 
Special 4-dr., 


$100. '36 


$150. 





CADILLAC—’52 (62) 4-dr., $3,775*. 


CHEVROLET—’52 SL Deluxe 4-dr., $1,730. 
"51 SL Deluxe 4-dr., $1,275*. 50 SL De- 


luxe 2-dr., $970. ’49 SL Deluxe club 
coupe, $905; 2-dr., $860. °48 FL (Aero) 
2-dr., $830. '47 FL (Aero) 2-dr., $650; 


SM coupe, $430. 


DODGE—’47 Custom club coupe, $695; 1- 
ton pickup, $295. ’45 %-ton pickup, $195. 
40 Custom coupe, $400. 


FORD—'50 Custom (8) 4-dr., $750. ‘49 
Deluxe (8) 2-dr., $730. ’46 Deluxe (8) 4- 
dr., $420. °41 %-ton panel, $165. ‘31 


Model A coupe, $175. 

LINCOLN—’49 Cosmopolitan 4-dr., $1,060*. 
OLDSMOBILE—’52 (98) 4-dr., $2,250*. '49 
(98) sedanet, $1,100*; 2-dr., $1,090*. 
PLYMOUTH—’51 Belvedere, $1,330; Cran- 
brook 4-dr., $1,275. '49 SD club coupe, 

$960. "48 SD 2-dr., $540. 

PONTIAC—’51 Chieftain (8) 2-dr., $1,460*. 
‘50 Chieftain (8) 4-dr., $1,275. '49 SL 
(6) coupe, $795. '47 SL (6) 4-dr., $725. 

STUDEBAKER—’51 Champion 2-dr., $1,- 
025*. 

'47 Jeep, $530. 


WILLYS—'48 Jeep, $560. 


DYER, IND. 


(Dyer Auto Auction. Sale every Friday. 
Prices are for sale of Dec. 26.) 

(Small number of consingnments, but 
@ good sale. Several rough offerings. Sold 
53 units out of 103 offerings.) 
BUICK—’52 Super sedan, $2,100*. '51 Spe- 

cial sedan, $1,240*. '47 Super sedan, $410. 
CADILLAC—’51 Coupe deVille sedan, $3,- 


500°. °49 (75) sedan, $1,390*. °47 (62) 
sedan, $1,100*. 
CHEVROLET—’51 SL Deluxe sedan, $1,280. 


50 SL Deluxe sedan, $1,080; club coupe, 
$1,040; Bel-Air, $1,300. ’°49 SL Special se- 
dan, $775; FL Deluxe sedan, $855. ’48 
SM sedan, $610. 47 SM sedan, $525. ’40 
SD club coupe, $200. 

CHRYSLER—’51 N. Y. sedan, $1,715; Im- 


New Dual-Purpose 
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Pei Mase: 


Medel 211 


Fea Marquette’s famous 
BO naa test, this oa 5 
completely automatic. I tes 
cape neeens Hes hae .. shuts 
off when battery is charged. 
Built-in safety features. 


famous makers. . 


Automotive Service Equipment 





IT’S THE 
“PROFIT BUILDER" 
CHARGER LINE 


Here’s the charger line you’ve been 
waiting for... 
6-12 volt line! Service both 6 and 12 
volt systems with the one charger. 


Every charger in the line is built to 
Marquette’s high standards of quality 


the new MARQUETTE 


. built with component parts by 
. WESTINGHOUSE, 


OxumITE, MARION, KLIxon, CRAMER, 
GENERAL ELEctTrRIC and, of course, 
MARrQueETTE! Ask your jobber for full 
information. 






Warquette Manufacturing Co., Inc. - 307 East Hennepin Ave. - Minneapolis 14, Mina. 





perial sedan, $1,700*. ‘50 Royal sedan, 
$1,085. '49 N. Y. sedan, $1,000*. 
DeSOTO—’52 Fire Dome (8) sedan, §$1,- 
905*. °51 Custom conv., $1,440*. '47 Cus- 
tom club coupe, $555. 
DODGE—’50 Coronet sedan, $1,050*, 
025*. °48 Custom sedan, $655. 
FORD—’52 Victoria, $2,100*. °51 Custom 


$1,- 


(8) sedan, $1,170, $1,340*, $1,210*, §$1,- 
260*. "50 Custom (8) sedan, $1,100; 
Custom (6) sedan, $1,000. °49 Custom 
(8) sedan, $875. '48 SD (8) sedan, $535. 
‘47 SD (8) sedan, $355. °'46 SD (8) 
sedan, $450. 
HUDSON~—’50 Commodore (6) sedan, $645. 
KAISER—’51 sedan, $1,025*. 
LINCOLN—’53 Capri, $3,200*. 
MERCURY—’50 sedan, $920, $1,105. 


OLDSMOBILE—’50 (76) sedan, $1,020. 
PACKARD—’'49 (200) sedan, $550*. 


PLYMOUTH—’51 Belvedere, $1,420. '50 P- 
19 sedan, $895. 
PONTIAC—’'53 Chieftain (8) sedan, §2,- 


450°. 
STUDEBAKER—’52 Commander (8) Star- 
liner coupe, $1,715*. '51 Champion sedan, 


$900. 
WILLYS—’48 Jeep, $590. 


VALDOSTA, GA. 


(Tom Hewitt Auto Auction. Sale every 
Friday. Prices are for sale of Dec. 26.) 
(Number of cars registered and sold 
was off considerable due to the holidays. 
Sold 14 cars out of 30 offerings.) 
CADILLAC—’51 (62) 4-dr., $2,990*. 
CHEVROLET—’52 SL Deluxe club coupe, 
$1,620. ‘51 half-ton pickup, $770. °47 
FL aerosedan, $550. 
FORD—’52 Custom (8) 2-dr., $1,775, $1,- 


700. '50 Custom (8) sedan, $1,025, $700. 
’49 Custom (6) sedan, $615. °41 coupe, 
$150. 

HUDSON—'52 Hornet 4-dr., $1,750. 


OLDSMOBILE—’52 Super (88) sedan, §$2,- 
100*. 
PLYMOUTH — ’53 Cranbrook sedan, §$2,- 


185*. 
STUDEBAKER—’50 Champion sedan, $955. 


DENVER 


(Denver Auto.Auction. Sale every Tues- 

day. Prices are for sale cf Dec. 30.) 

(Demand increased—prices about the 
same to slightly stronger. Sold 147 units 
out of 236 offerings.) 

BUICK—’52 Super Riviera sedan, $2,330*. 
’51 RM sedan, $1,680*. °50 Special se- 
dan, $775, $785, $830, $1,090*. '49 Super 
sedan, $880*, $905. '47 RM sedan, $400. 
’46 Super conv., $380. 


CADILLAC—’52 (62) sedan, $3,720*. °50 
(61) sedan, $2,440*, $2,450*. '49 (62) se- 
dan, $1,750*, $1,820*. 


CHEVROLET—’52 Bel Air, $2,060*; SL 
Deluxe sedan, $1,390, $1,665, $1,720, $1,- 
735, $1,750*, $1,780*, $1,795*, $1,860; %- 
ton pickup, $1,250, $1,375. ’51 Bel Air, 
$1,500*, $1,605*; SL Deluxe sedan, $1,- 
150, $1,215, $1,325; %-ton pickup, $850, 
$965. '50 Bel Air, $1,310; FL Deluxe se- 
dan, $1,105, $1,150. °49 FL Deluxe sedan, 
$710, $850, $860, $950, $965. °48 FL Aero- 
on $460, $785. '47 SM sedan, $500, 

5. 

CHRYSLER — ’51 Windsor Newport, $1,- 
500*, $1,815*. ’50 Windsor sedan, $1,350°. 

DeSOTO—'52 Fire Dome (8) sedan, $1,880*. 
’48 Custom sedan, $510*. 

DODGE—’52 Coronet sedan, $1,650*. ’51 
Meadowbrook sedan, $1,325. '50 Coronet 
sedan, $915*. 49 Coronet sedan, $800*. 

FORD—’53 conv., $2,550*; Mainline (8) se- 
dan, $2,200*. ’52 Mainline (6) sedan, $1,- 
415*; %-ton pickup, $1,375. '51 Victoria, 
$1,450, $1,565, $1,590*, $1,695*, $1,700*; 
Custom (8) sedan, $960, $1,050, $1,185*, 
$1,210*, $1,315*. '50 Deluxe (8) sedan, 
$670, $725, $750, $790, $960, $995, $1,030, 
$1,050. ’49 Custom (8) sedan, $675, $ 
$710, $750. '48 SD (6) sedan, $505. °47 
SD (6) sedan, $465, $470, $500. '46 SD 
(8) sedan, $180. 

— Commander (8) sedan, $1,- 

. 


— sedan, $1,750*. °49 sedan, 

610*. 

MERCURY—’53 sedan, $2,630*. '51 sedan, 
$1,490*. °'50 sedan, $1,045, $1,105, $1,- 
200*. '49 sedan, $740, $780*. 


NASH—’51 Country Club, $1, 100*. 49 (600) 
sedan, $540. 

OLDSMOBILE—’52 Super (88) sedan, $2,- 
790*; (98) Holiday, $2,425*; (88) sedan, 
$2,095*. '51 (88) sedan, $1,650*, $1,700*. 
"50 (98) sedan, $1,310*. ’48 (98) conv., 
$620°. 

PACKARD—’51 (400) sedan, $1,720*. 

PLYMOUTH—’52 Suburban, $1,765; Cam- 
bridge sedan, $1,545*. ’°51 Suburban, $1,- 
550. ’50 Suburban, $1,200; SD sedan, $1,- 
085. ’°49 SD sedan, $835. °'47 Deluxe 
sedan, $410. 

PONTIAC—’52 Chieftain (8) sedan, $1,- 
455*, $1,950*. '51 Chieftain (8) sedan, 
$1,495*, $1,655*. ’°50 Chieftian (8) sedan, 

$835*. 


$1,180*, ’49 Chieftain (8) sedan, 
'47 SL (6) sedan, $525. 
STUVEBAKER—'51 Commander Sedan, $1,- 
105*, $1,130*. 50 Champion sedan, $895*. 
$895*. 
WILLYS—’48 pickup, $495. ’47 Jeep, $305. 


CLEVELAND 


(O.K. Auto Auction, Sale every Tuesday. 
Prices are for sale of Dec. 30.) 

(Dealers appear confident that the 
market has reached a low, and that 
prices will get firmer in January. Sold 
42 units out of 61 offerings.) 
BUICK—’51 RM 4-dr., $1,600*. 

2-dr., $910*. °47 Super 4-dr., $500; Spe- 
cial 4-dr., $475. °46 Super 4-dr., $300. 

CADILLAC—’49 (61) 4-dr., $1,600*. 

CHEVROLET—’51 SL Deluxe conv., $1,- 
300°. '50 FL Special 2-dr., $1,050. '49 
SL Deluxe 4-dr., $800. 

CHRYSLER — ’52 Windsor 4-dr., $1,800*. 
‘51 Windsor 4-dr., $1,400*; club coupe, 
$1,550*; Windsor Newport, o 

DeSOTO—’51 Custom 4-dr., $1,460*. 


49 Super 


DODGE—’49 Coronet 4- “ar., $900*. °48 Cus- 
tom club coupe, 
FORD—’50 Deluxe (8) + dr., $900; Custom 


(6) 2-dr., $725. '47 SD (8) 4-dr., $325. 
mUDSON— 4s Commodore (6) club coupe, 
KAISER—’51 4-dr., $850. 


$630. 
MERCURY—’'47 


"50 Deluxe 4-dr., 


Deluxe 4-dr., $425. 
NASH — '51 Statesman 4-dr., $965. '50 
Statesman 4-dr., $800, $850*. °46 (600) 
4-dr., $300. 


OLDSMOBILE—’52 (98) 4-dr., $2,500. ’50 
(98) sedan, $1,205; (88) sedan, $1,250; 
-dr., $1,100. °49 (98) 4-dr., $1,000. '48 
(68) conv., $560. °'47 (68) club coupe, 


$475. 
PLYMOUTH—’51 Suburban station waa. 
$1,200, $1,110; Cambridge 4-dr., $1,050 
PONTIAC—’ 46 Chieftain (8) sedan, $300. 
STUDEBAKER—'51 Commander (8) Land 
— $1,250*. °50 Commander (8) 
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$955 $1,042 $1,092 








MANHEIM, PA. 


(Manheim Auto Sales and Auction Co. 
Sale every Friday. Prices are for sale of 
Jan. 2.) 

(Sold 57 units out of 90 offerings.) 
BUICK—’52 Special Riviera 2-dr., $2,280*. 

’50 Super station wagon, $1,675*; Special 

2-dr., $1,060. 49 Super 4-dr., $960*, $850, 

$810*. 46 RM 4-dr., $520. 
CADILLAC—’52 (62) 4-dr., $3,755*, $3,- 

750*, $3,700*. '50 (62) 4-dr., $2,550*. '49 

(62) conv., $2,005*; 2-dr., $1,565°*. 
CHEVROLET—’52 SL Deluxe 4-dr., $1,745; 

FL Deluxe 2-dr., $1,570; SL Special 2- 

dr., $1,345; %-ton pickup, $1,035. ’51 

Bel Air, $1,490. '50 FL Deluxe 4-dr., $1,- 


190*. °49 %-ton pickup, $785. '46 FM 
2-dr., $390. 
CHRYSLER—’53 Windsor 2-dr., $2.850*. 


Yes, Midland Welding 
a big part in the assemb 


parts. In dozens of plants they are 
helping materially to increase 


production—saving 


money—because they simplify the 
attachment of metal parts. 


Effective in 
“BLIND 









the nut from 


Average Used-Car Prices 


(Compiled by Automotive News) 


(The above figures are averages of used-car auction prices, all 
makes and models, carried regularly in Automotive News.) 


With Midland Welding 
Nuts anchored to parts 
ininaccessible positions, 
bolts are turned into 
these nuts without need- 
ing any device to hold 







Jan. 1953 Dec. Nov. 
Model (to date) 1952 1952 
19852...... . $1,815 $2,011 $2,069 
1951.. 1,327 1476 1,525 
1950..... 1,089 1,182 1,254 
1949.... 871 927 976 
1948... 661 677 725 
1947... 496 566 606 
en 428 456 488 


Overall 








$1,042 $1,092 


"52 Windsor 4-dr., 


$2,025*. ’51 Windsor 
4-dr., $1,650*. '50 N. Y. town & country, 
$1,760. °49 N. Y. club coupe, $1,175. 

DeSOTO—’48 Deluxe 2-dr., $690. ’47 Cus- 
tom club coupe, $750. 

DODGE—’51 Coronet 4-dr., 
Coronet club coupe, $1,040*. 
4-dr., $580, 

FORD—’53 Custom (8) 2-dr., $2,260*. '52 
Custom (8) 2-dr., $1,875*; Victoria, $1,- 
870*. '51 Custom (8) 4-dr., $1,360*; De- 
luxe (8) 4-dr., $1,000. *49 Custom (8) 2- 

r., $900. ’48 Deluxe (6) 2-dr., 550. 

FRAZER—’51 4-dr., $985*. 

KAISER—’51 Deluxe 4-dr., $1,140. 


LINCOLN—’51 Cosmopolitan 4-dr., $1,725*. 
'50 4-dr., $1,310*. °49 conv., $650*. 


$1,410*. °49 
'46 Custom 


(Continued on Page 45, Col. 1) 
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Nuts play 
ly of metal 


5/16” F-2006 
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SPOTS” 


turning. 


5/8” F-2016-A 


Speed your production by using Mid- 
land Welding Nuts. Write or phone 
us today for complete information. 


THE MIDLAND STEEL PRODUCTS CO. 


6660 Mt. Elliott Avenue « Detroit 11, Mich. 
Export Department: 38 Pearl St., New York, N. Y. 





World's Largest Manufacturer of 
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Used-Car Auction Prices 


(Continued from Page 44) 


MERCURY—’50 4-dr., $1,160*. ‘49 4-dr., 
$810. °48 conv., $600. 
OLDSMOBILE—’49 (98) 2-dr., $950*. °46 


(76) 4-dr., $290*. 

PLYMOUTH—’52 Belvedere, $1,590. 50 De- 
luxe club coupe, $1,025. ‘49 SD 4-dr., 
$940. ’°48 Deluxe club coupe, $720. 

PONTIAC—’49 Chieftain (8) 2-dr., $920, 
$810. ’°48 conv., $580; Chieftain (8) 2-dr., 
$570. 

STUDEBAKER—’50 Champion 4-dr., $760*. 
'48 Commander (8) conv., $650. 


LOS ANGELES 


(Los Angeles Auto Auction. Sale every 
Tuesday and Thursday at San Gabriel, 
Calif. Prices are for sale of Dec. 30.) 

(Derand good considering the holiday 
season, bit market was soft on most 
models. Cadillacs took biggest decline. 
Sold 156 units out of 282 offerings.) 


BUICK—’52 Super conv., $2,545*; Super 
Riviera 2-dr., $2,535%; 4-dr., $2,350*; 
Special 2-dr., $2,095*. '51 RM Riviera 
4-dr., $1,900°. °50 RM Riviera 4-dr., 


$1,375*, $1,325*, $1,295*; RM 4-dr., $1,- 
295*; Super Riviera 4-dr., $1,245; Special 
sedanet, $1,225*. °49 RM sedanet, §$1,- 
020*; RM 4-dr., $835*. ‘48 Super conv., 


$690, . 
CADILLAC — ’52 Coupe deVille, $4,545*, 
$4,290*; (62) club coupe, $4,290*; 4-dr., 
$3,980*. '51 Coupe deVille, $3,850*; 
conv., $3,520%; (62) 4-dr., §2,995*. ’50 
(60) 4-dr., $2,845*; (62) 4-dr., $2,745*. 
'49 (60) 4-dr., $2,205*; (62) 4-dr., $2,- 
030%. °47 (60) 4-dr., $845*. 
CHEVROLET—’52 SL Deluxe 4-dr., $1,- 
755%; 2-dr., $1,645, $1,625; SL Special 
club coupe, $1,540. °51 Bel-Air, $1,700*; 


SL Deluxe 4-dr., $1,310. ’50 Bel-Air, 
$1,360; SL Deluxe 4-dr., $1,200*; SL 
Special club coupe, $925. °48 FM 4-dr., 


15. 

CHRYSLER — °51 Windsor 4-dr., $1,735°. 
’49 Windsor 4-dr., $1,175*, $1,050°. '48 
NY 4-dr., $600*. , 

DeSOTO—’53 Fire Dome (8), $3,110*. °51 
Custom 4-dr., $1,570*. ‘50 Custom 4-dr., 
$1,250*. °49 Custom conv., $1,100*. / 

DODGE—’52 Wayfarer 2-dr., $1,300. ’51 
Meadowbrook 4-dr., $1,350*. ’50 Coronet 
4-dr., $1,300*; Wayfarer 2-dr., $900. 

FORD—’53 Victoria, $2,770*. ’52 Victoria, 
$2,315*, $2,305*%, $2,300*; conv., $2,150°, 





N.Y. to Reexamine 
Registration Fees 
Of Truck Owners 


ALBANY.— The State Tax De- 
partment said it was planning a 
“detailed audit” of 1952 truck regis- 
trations to find owners who paid 
less than they should have by un- 
derstating their vehicles’ carrying 
capacities. 

This move comes in the wake of 
strong protests by truckers against 
the method by which truck regis- 
tration fees are to be computed in 
1953, according to George L. Savory, 
an oil distributor and former presi- 
dent of the Binghampton (N. Y.) 
Chamber of Commerce. 

Savory asserted the new method 
would result in increased fees. He 
also said the change was by edict 
of the Motor Vehicle Bureau rather 
than by legislative act. 

Owners previously were permit- 
ted to specify the maximum gross 
weight of their vehicles—the truck’s 
weight plus its maximum load. 

Under the new edict, the bureau 
has set up a chart specifying the 
minimum amount that may be list- 
ed, for registration purposes, for 
each type of truck. 

Under both systems, registration 
fees are 50 cents for each 100 
pounds, plus the weight of the de- 
clared maximum load. 


Volkswagen Ups 
Output 28% in 52 


WOLFSBURG, Germany. — West 
Germany’s Volkswagen factory 
turned out 139,970 cars in 1952, of 
which one-third was sold abroad, 
according to an Associated Press 
dispatch. 

The output was placed at 28 per- 
cent above that of 1951. 

Heinz Nordhoff, general manager, 
disclosed plans to invade the Far 
Eastern market. He said he hoped 
to export 1,700 cars to Japan, Thai- 
land, Burma, Hongkong and Indo- 
nesia. 


W-2 TAX WITHHOLDING FORMS 
WITH SNAP OUT CARBON 
READY NOW! 


You must give your employees their W-2 
Tax withholding forms this month. We will 
furnish you these Government forms, with 


snap put carbon . . . and your firm name 
and address printed on each form, with 
your Withholding tax number ... for... 
25 sets for $4.75. 50 for $6.75. 100 for 
$9.75. 200 for $13.75. Immediate Shipment. 
Send Tax Number and order to 


JACK-BILT CORPORATION 
906 Central St. Kansas City 6, Mo. 





$1,875*; %-ton pickup, $1,190. '51 Coun- 
try Squire, $1,770*, $1,565; Victoria, $1,- 
750°, $1,745*, $1,735*, §1,700*; conv., 
$1,500*; Custom (8) club coupe, $1,450*; 
4-dr., $1,425*, $1,400*, $1,290*. ‘50 Cus- 
tom (6) 2-dr., $1,285*; conv., $1,250; 
Custom (8) club coupe, $1,150; (8) 2-dr., 
$1,145; Deluxe (8) 4-dr., $1,095, $1,060, 
$1,040 + '49 conv., $980; station wagon, 
$860. ‘'48 station wagon, $495. '46 SD 
(8) conv., $520. 
FRAZI R—’51 4-cr., $1,145°*. 
HUDSON—'53 Hornet club coupe, $2,900*. 
52 Hornet 4-dr., $2,235*. ‘'51 Hornet 
club coupe, $1,690*. °49 Super (6) 4-dr., 
$815. °48 Commodore (8) 4-dr., $545. 
KAISER—’49 4-dr., $545*. 
LINCOLN — ’52 Cosmopolitan club coupe, 
$3,375*. °49 4-dr., $1,120*; club coupe, 
$945*; Cosmopolitan 4-dr., $940*, $845*. 
"48 4-dr., $460°*. 
MERCURY—’52 Monterey, $2,315*; 4-dr., 
$2,045*. °'51 4-dr., $1,755*; club coupe, 
$1,700*, $1,650*, $1,600*. '50 4-dr., $1,- 
405*, $1,210*; club coupe, $1,390* $1,- 
165. '49 4-dr., $1,200*, $950*; club coupe, 
$1,075*. 
NASH— 50 Statesman 2-dr., $555*. 
OLDSMu BILE—’52 (98) Holiday, $3,080*; 


4-dr., $2,690*, $2,675*, $2,650". 50 (98) 
4-dr.. $1,555*%, (88) 4-dr., $1,510*, $1,- 
505*,' $1,270*. °49 (98) 4-dr., $1,250*. 
'48 (78) 4-dr., $765*. 

PACKARD—’51 club coupe, $1,665*. °50 
i-dr., $1,070*. 

PLYMOUTH—’53 Savoy, $2,395. '51 Belve- 


dere, $1,520, $1,430. °50 Suburban, $1,- 


320. 
PONTIAC —’53 Catalina, $3,020*; Chieftain 








. ms ia 

Willys Aides 
Looking over a magazine display at Willys’ recent dealer sales convention, held in 

Toledo, are (from left) Gerry E. Lyons, general sales manager; Don Smith, advertising 


and merchandising manager, and Howard P. Grove, sales vice-president. Over 3,000 
Willys dealers attended the meeting at the Civic Auditorium. 


at Toledo Sales Huddle— 





in the future. 
offerings.) 


BUICK—’50 Super Riviera sedan, $1,475*. 


(8) 4-dr., $2,760*. ‘51 Chieftain (8) Sold 55 units out of 80 
sedan, $1,365*, $1,075; 4-dr., $1,315*; 


SL (6) sedan, $1,055; 2-dr., $1,020. ‘49 


Chieftain (8) club coupe, $1,115*; (6) ’49 RM sed BQ: ° 
2-dr., $795*. °48 (6) conv., $695; sedan, 46 mowu.wa SSGmR, QUeU”. 
$660. °46 (8) 4-dr., $505. 4 


CADILLAC—’49 (62) sedan, 46 


(62) sedan, $770*. 


CHEVROLET—’52 SL Deluxe 2-dr., $1,280. 
’51 SL Deluxe 4-dr., $1,350*. "50 SL De- 
luxe sedan, $1,090; Bel Air $1,155. '49 
FL Deluxe sedan $920, $860; conv., $900. 
*48 FM sedan, $685. '47 SM sedan, $510. 
‘46 FL Aerosedan, $580. '41 SD 2-dr., 
$190. 

CHRYSLER—’48 Windsor 4-dr., $745. 


STUDEBAKER —’51 Champion club coupe, $1,825*. 
$1,160*; Commander (8) 4-dr., $1,135*, 


"50 Champion 4-dr., $940*, $920*. 


HORSEHEADS, N. Y. 
(Horesheads Auto Auction. Sale every 
Friday. Prices are for sale of Jan. 2.) 


(Buyers more plentiful than cars at 
this auction, indicating a steady market 





DeSOTO—'49 Custom sedan, $1,065. 
DODGE—’46 Custom sedan, $540. 


FORD—’51 Custom (8) sedan, $1,260. '50 
Custom (8) sedan, $940. '49 Custom (8) 
sedan, $825; %-ton pickup $520. 


KAISER—’52 2-dr., $1,610. '48 4-dr., $385. 


MERCURY—’51 club coupe, $1,535. °'47 
conv., $440. 


NASH—’50 Statesman 2-dr., $795. 

OLDSMOBILE—’50 (98) sedan, $1,405*. '48 
(98) sedan, $765. '47 (78) sedan, $620*. 

PACKARD—’46 Clipper sedan, $365*. 

PLYMOUTH—’51 Cambridge club coupe, 
$1,090. ‘50 Deluxe club coupe, $970. '49 
SD sedan, $925. '46 Deluxe sedan, $505. 
’40 Deluxe 4-dr., $100. 

PONTIAC—'46 SL (6) 2-dr., $510. 

STUDEBAKER — ‘48 Commodore 4-dr., 
$555*. 

WILLYS—’48 %-ton pickup, 
$550. 


$325; Jeep 


DANVILLE, VA. 


(Danville Auto Auction. Sale every 
Wednesday. Prices are for sale of Dec. 
31.) 

(Bidding siow, market down. Sold 26 
units out of 43 offerings.) 


BUICK—’50 Super 2-dr., $1,090. 
CHEVROLET—’50 SL Special 2-dr., $900; 
FL Special 2-dr., $820, $1,000; FL De- 
luxe 2-dr., $815. ‘49 SL Deluxe 4-dr., 
$910. °48 FL 2-dr., $600; FM 4-dr., 
$590. °'47 FM 4-dr., $360; FL 2-dr., $365. 
FORD—’49 Custom (8) 2-dr., $710; 4-dr., 
$520; Deluxe (8) 4-dr., 
MERCURY — ’50 4-dr., "49 4-dr., 
$700; 2-dr., $690. °47 conv., $620. 
PACKARD—’48 4-dr., $600. 
PLYMOUTH—’42 2-dr., $155. 
PONTIAC—’51 Chieftan (8) 4-dr., $1,500;* 
2-dr., $1,520*. 50 SL (8) 4-dr., $1,110*. 
WILLYS—’52 Aerowing 2-dr., $1,200. 





















... THE name in radiators since 1903! Recog- 
nizing Long’s superior ability in the field of 
heat exchange, leadiMg manufacturers have 
equipped millions of vehicles with Long 
radiators. This equipment spans the entire 
range of size and capacity ... from the 
smallest passenger car to the heaviest-duty 
commercial, farm and military vehicles. 


LONG MANUFACTURING DIVISION 
Borg - Warner Corporation 
DETROIT 12, and WINDSOR, ONT. 


low! 


LONG TORQUE CONVERTERS 













Here’s a package that combines clean 
design, low-cost production and excellent 
performance. Long torque converters have 
velvet-smooth pickup and infinitely variable 
torque multiplication. Air-cooled . . . simpli- 
fies transmission system. Fabricated almost 
entirely from stampings .. . keeps unit cost 


LONG RADIATORS 


LONG CLUTCHES 


ing vehicle manufacturers. 





Rugged and dependable, Long clutches pro- 
vide effortless shifting, smooth power flow. 
With Long’s semi-centrifugal design, torque 
capacity increases as speed increases. That 
means less slippage, less wear, low pedal 
pressure ... longer service! Since 1922, Long 
has provided heavy-duty clutching to lead- 


, : 
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PRODUCTION 


CLUTCHES * RADIATORS * TORQUE CONVERTERS ¢ OIL COOLERS 








46 


AUTOMOTIVE NEWS, JANUARY 12, 1953 





Price Seare in Mexico 


Car Dealers, in Midst of Slump, Ask Government 
To Block Boost by Factories 


MEXICO CITY.—Many automo- 
bile dealers here and in the prov- 
inces have urged Gilberto Loyo, the 
new secretary of national economy, 
to block the reported move by as- 
sembly plants in Mexico to increase 
prices by $231 per unit. 

These dealers told the secretary 
that their business has been so 
bad in recent months that any price 
hike would force many firms to 
close down. 

The dealers also complained 
about the great price difference 

between cars bought in the United 
States and brought to Mexico 
and those assembled in this coun- 
try. 

Complaints of under-par trade 
are substantiated by ads like the 
following: 

“Bring in your old car, make a 
down payment of 15 percent and 
pay the rest as you like. We have 
models from 1942 to 1951.” 

“Ford, 1952. On your own terms 





~six, 12, 18, 24, 30 and 36 months.” 

Arguing that auto imports are a 
drain on the Mexican economy, the 
Revolutionary Federation of Work- 
ers and Peasants meanwhile has 
asked President Adolfo Ruiz Cor- 
tines to order a maximum restric- 
tion on that business. 

The federation cited statistics 
showing that in 1951, Mexican 
motorists spent $84,500,000 in the 
United States for cars—$57 mil- 
lion of them for luxury and semi- 
luxury cars, $3,930,000 for used 
cars, $10 million for 2%-ton 
trucks, $9 million for five-ton 
trucks, $4,160,000 for buses and 
$920,000 for diesel engines. 


Luxury-car dealers are complain- 
ing of their poorest Christmas sea- 
son in years. The politicos, their 
best customers, just are not buying. 
Apparently they’re impressed by 
the fact that the President himself 
will use a 1947 Lincoln. 





Parts Aide Cited— 


Frank E. Zorniger sr., owner of Queen 
City Chevrolet Co., Cincinnati, presents a 
watch to Pliney Lattimore, of the parts 
department, in recognition of his 10 years’ 
service with the company. Lattimore was 
captain of the company's softball team 
which won the 1952 championship in the 
local automobile dealers’ league. 


Carlson Motor 


Newest Oldsmobile dealership in 
Guthrie Center, Ia., is Carlson Mo- 
tor & Implement Co. 


‘Road Test Ride’ _ 
Plan Launched by 
Dodge Dealers 


DETROIT. More than 4,100 
Dodge dealers last week embarked 
on a program to provide thousands 
of motorists with 
a “Road Test 
Ride” in the 1953 
Dodge. 

L. F. Desmond, 
car sales man- 
ager, said the 
“Road Test Ride” 
was a nationwide 
program to famil- 
iarize the motor- 
ing public with 
new design fea- 
tures and the per- 
formance of the 140-horsepower V-8 
engine in the Coronet models. 





L, F. Desmond 


“The power, compact design and 
maneuverability of the new Dodge 
are ideally suited for present-day 
traffic congestion and parking prob- 
lems,” Desmond declared. “Women 
who have driven this new model 











are especially enthusiastic abou 
these features.” 

Motorists are being asked t: 
check 12 points which demonstrat: 
outstanding features of the nev 
Dodge, Desmond said. 


These, he said, include break 
away acceleration with Gyro- 
Torque drive, traffic maneuver 


ability, engine economy, increasec 
roominess and visibility, stability o1 
curves, short turning radius and 
easy steering, “scat-gear” pickup 
for passing, hill-climbing ability, 
highway handling and control, ac- 
tion of the Oriflow shock absorbers 
brake safety and easier parking. 


N.Y. Truckers Up 


Intrastate Rates 


ALBANY.— The Public Service 
Commission has authorized truckers 
to raise freight rates 6 percent on 
shipments within New York State. 

The New York Motor Carrier 
Conference, Inc., of Buffalo, which 
represented the truckers before the 
commission, contended that addi- 
tional revenues were needed to meet 
increased operating costs. 


New Passenger Car Registrations, 36 States for November, 1952-1951 


Cor registrations by states are 
released here weekly, as com- 


plied by R. Lb. Poth representa- 
tives In state capitals. 
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New Commercial Car Registrations, 37 States for November, 1952-1951 


Truck registrations by states ere 
tefeased here weekly, as compiled 
by R Lb. Polk representatives in 
state capitals. 
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The following advertised-delivered prices 
are based on factory retail prices sug- 
gested by the factories under authority 
of the Office of Price Stabilization. These 
prices include federal excise taxes and 
factory handling charges, plus dealer de- 
livery and handling charges. They do 
NOT include transportation charges, state 
and local taxes or optional equipment. 

ALLSTATE — Four — 2-dr. sed., $1,499. 
Six—$1,686.18. Sold only by Sears, Roe- 

buck and Co. stores in certain areas.) 


AUSTIN—Somerset — 4-dr. sed., $1,795; 


stat. wag., $1,895; conv., $1,945; A-40 
sports conv., $2,295. (Delivered at U. S. 
ports.) 


CADILLAC—Series 62—4-dr. sed., $3,- 
666.26; cl. cpe., $3,571.33; Coupe deVille, 
$3,994.57; conv., $4,143.72. Series 60 Spe- 
cial—4-dr. sed., $4,304.88. Series 75—8- 
pass. sed., $5,407.54; lim., $5,620.93. 
(Hydra-Matic standard on Series 62 and 
Series 60 Special, optional at $198.36 on 
Series 75. Power steering optional at 
$176.98 on all models, automatic beam con- 
trol at $53.36.) 

CHRYSLER—Windsor—4-dr. sed., $2,597 
(8-pass., $3,441.25); cl. cpe., $2,574.50; 
stat. wag., $3,299. Windsor Deluxe—4-dr. 
sed., $2,826; Newport, $3,186.25; conv., 
$3,309.75. New Yorker—4-dr. sed., $3,- 
389.50 (8-pass., $4,388); cl. cpe., $3,360.50; 
Newport, $3,806.75; stat. wag., $4,102.25. 
New Yorker Deluxe—4-dr. sed., $3,550.75; 
cl. cpe., $3,495; Newport, $3,968; conv., 
$4,049.50. Custom Imperial -— 4-dr. sed., 
$4,249.50; lim., $4,787. Crown Imperial— 
4-dr. sed., price to be announced; lim., 
price to be announced. (Fluid-Matic op- 
tional at $130.10 on Windsor, standard on 
other models. Fluid-Torque standard on 
Custom Imperial and Crown Imperial; op- 
tional at 
models, at $106.40 on Windsor Deluxe and 
at $236.50 on Windsor. Power steering 

¥ standard on Crown Imperial, optional at 


$139.75 on other eight-cylinder | line 





$198.90 on other models. Wire-spoke wheels 
optional at $290.25 on all models.) 


DeSOTO — Powermaster 6 — 4-dr. sed.., 
$2,475.75 (8-pass. sed., $3,286); cl. cpe., 
$2,454; Sportsman, $2,800.75; stat. wag., 
$3,112.50. Fire Dome V-8—4-dr. sed., $2,- 
759.75 (8-pass. sed., $3,563.75); cl. cpe., 
$2,738.25; Sportsman, $3,089.25; conv., $3,- 
191.50; stat. wag., $3,386. (Tip-Toe Shift 
with Fluid Drive optional at $130.10 on 
all models. Tip-Toe Shift with Fluid Torque 
Drive optional at $236.50 on V-8s only. 
Power steering optional at $198.90, power 
brakes at $36.55 and wire-spoke wheels at 
$290.25 on all models.) 


DODGE — Meadowbrook Special — 4-dr. 


sed., $2,088.25; cl. cpe., $2,046.50. Mea- 
dowbrook—4-dr. sed., $2,181; cl. cpe., $2,- 
151.75; stat. wag., $2,250.75. Coronet— 


4-dr. sed., $2,365; cl. cpe., $2,236; Diplo- 
mat, $2,577; conv., $2,710.50; stat. wag., 
$2,648. (Fluid Coupling optional at $20.40 
on all Meadowbrook and Meadowbrook 
Special models except station wagon. Gyro- 
Matic optional on all models except Mea- 
dowbrook station wagon at $130.10. Gyro- 
Torque optional on all Coronet models at 
$233.50. Wire-spoke wheels optional on 
all models at $290.25.) 


FORD—Mainline 6—4-dr. sed., $1,690.47; 
2-dr. sed., $1,641.59; bus. cpe., $1,537.33; 
stat. wag., $2,018.90. Customline 6—4-dr. 
sed., $1,728.69; 2-dr. sed., $1,733.79; cl. 
cpe., $1,743.29. Mainline 8 — 4-dr. sed., 
$1,766.09; 2-dr. sed., $1,717.20; bus. cpe., 
$1,613.53; stat. wag., $2,095.07. Custom- 
8—4-dr. sed., $1,858.35; 2-dr. sed., 
$1,809.45; cl. cpe., $1,819.50; stat. wag., 
$2,266.76. 8—Victoria, $2,120.23; 
conv., $2,229.92; stat. wag., $2,403.24. 


Current Prices on New Cars 


(Fordomatic optional at $184 on all mod- 
els.) 


FORD OF BRITAIN—Prefect 4-dr. sed.. 


$1,344; Anglia 2-dr. sed., $1,183; Consul 
4-dr. sed., $1,693; Zephyr six 4-dr. sed., 
$1,890. (Delivered at U. S. ports.) 


HENRY J—Corsair Four—2-dr. sed., $1,- 


499. Corsair Deluxe Six—2-dr. sed., $1,- 
686.18, 

HUDSON—Wasp—4-dr. sed., $2,310.87; 
2-dr. sed., $2,264.13; cl. cpe., $2,310.87. 
Super Wasp—i-dr. sed., $2,465.84; 2-dr. 
sed., $2,413.28; cl. cpe., $2,465.84; Holly- 
wood, $2,811.58; conv., $3,047.50. Hornet 


—4-dr. sed., $2,768.86; cl. cpe., $2,741.99; 


Hollywood, $3,095.15; conv., $3,342.05. 
(Hydra-Matic optional on all models at 
$175.71.) 


JAGUAR—XK-120—Super Sports, $4,039; 
hardtop, $4,065. Mark VII—4-dr., $4,170. 
(Delivered at U. S. ports.) 

KAISER—Deluxe—4-dr. sed., $2,512.79; 
club sed., $2,459; 4-dr. Traveler, $2,618.55. 
Manhattan—4-dr. sed., $2,649.63; club sed., 
$2,596.76; 4-dr. Traveler, $2,755.36. Dragon 
—$3,923.91. (Hydra-Matic standard on 
Dragon, optional at $178.55 on other mod- 
els.) 

LINCOLN — Cosmopolitan — 4-dr. sed., 
$3,522; spt. cpe., $3,625. Capri—4-dr. sed., 
$3,766; ‘‘hardtop,’’ $3,869; conv., $4,- 
030.50. (Hydra-Matic standard on all 
models. Power steering optional at $198.90 
on all models, power brakes at $43 and 
power seat at $69.90.) 

MEROURY — Custom — 4-dr. sed., $2,- 
250.50; 2-dr. sed., $2,193.50; spt. 
$2,315. Momterey — 4-dr. sed., $2,332.50; 
hardtop, $2,451.50; conv., $2,609.50; 8-pass. 





stat. wag., $2,825.50. (Merc-O-Matic op- 
tional at $189.51 on all models.) 

MORRIS and MG—Minor — 4-dr. sed., 
$1,595; 2-dr. sed., $1,455; conv., $1,475. 
MG-TD conv.—standard, $2,115; Mark II 
Deluxe, $2,360. 

NASH—Rambler Super — suburban, §$2,- 
002.60. Rambler Custom — Country club 
sed., $2,094.35; conv., stat. wag., $2,- 
118.90. Statesman Super—4-dr. sed., $2,- 
178.35; 2-dr. sed., $2,143.55. Statesman 
Custom—4-dr. sed., $2,331.70; 2-dr. sed., 
$2,309.50. Ambassador Super—4-dr. sed., 
$2,557.20; 2-dr. sed., $2,520.75. Ambassa- 
dor Custom—4-dr. sed., $2,716.45; 2-dr. 
sed., $2,695. (Hydra-Matic optional at 
$178.85 on Statesman and Ambassador.) 


PACKARD—Clipper—4-dr., sed., $2,588; 
club sed., $2,534; Deluxe 4-dr., sed., $2,- 
735; Deluxe club sed., $2,681; Sportster 
hardtop, $2,795. Packard — Cavalier 4-dr. 
sed., $3,234; Mayfair hardtop, $3,268; conv., 
$3,476; Patrician 4-dr. sed., $3,735; Carib- 
bean conv., $5,200. (Ultramatic standard 
on Patrician, optional at $199 on other 
models. Power steering optional at $195 on 
all models; power brakes at $39.45.) 


PLYMOUTH — Cambridge — 4-dr. sed., 
$1,836.50; club sed., $1,798.75; bus. cpe., 
$1,674.75; Suburban, $2,095.25. Cranbrook 
—4-dr. sed., $1,928.50; cl. cpe., $1,898.25; 
Belvedere, $2,147.25; conv., $2,303.25; 
Savoy, $2,236.50. (Wire-spoke wheels op- 
tional on all models at $290.25.) 


PONTIAC — Chieftain 6 Special — 4-dr. 


sed., $2,014.64; 2-dr. sed., $1,956.36. 
Chieftain 6 Deluxe—4-dr. sed., $2,118.53; 
2-dr. sed., $2,060.28; comv., $2,444.21. 
Chieftain § Special—4-dr. sed., $2,089.62; 


Truck registrations by states are 
teleased here weekly, as compiled 


by R. L. Polk representatives in 
state capitals. 
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2-dr. sed., $2,031.45. Chieftain 8 Deluxe- 
4-dr. sed., $2,193.51; 2-dr. sed., $2,136.32; 
conv., $2,517.66. Catalinas—Deluxe 6, §2, - 
304.30; Custom 6, $2,370.43; Deluxe 8, 
$2,370.99; Custom 8, $2,446. Station wag- 
ons—Two-seat Special 6, $2,449.61; three- 
seat Special 6, $2,505.15; two-seat Deluxe 
6, $2,589.61; two-seat Special 8, $2,524.61; 
three-seat Special 8, $2,580.15; two-seat 
Deluxe 8, $2,663.61. Grain finish on all 
station wagons, $80 extra. (Hydra-Matic 
optional on all models at $178.35, power 
steering at $177.40. Autronic Eye at 
$53.65.) 

ROOTES—Hillman Minx—4-dr. sed., $1,- 
533; conv., $1,840; stat. wag., $1,938. 
Hi Minx Deluxe—4-dr. sed., $1,645; 
conv., $1,890. Humber — Hawk sed., §$2,- 
295; Super Snipe sed., $3,369; Pullman & 
Imp. lim., $5,110. Sunbeam-Talbot—sed., 
$2,685; conv., $2,911. Rover 75—sed., $2,- 
697. (Delivered at U. S. ports.) 

STUDEBAKER—Champion Custom — 4- 
dr. sed., $1,768.70; 2-dr. sed., $1,734.90; 
cl. cpe., $1,762.99. Champion Deluxe—4-dr. 
sed., $1,861.70; 2-dr. sed., $1,827.91; cl. 
cpe., $1,856. Champion Regal—4-dr. sed., 
$1,946.48; 2-dr. sed., $1,912.70; cl. cpe., 
$1,940.78; Starliner, $2,220.35; conv., §$2,- 
272.84. Commander Regal—4-dr. sed., $2,- 


120.82; 2-dr. sed., $2,085.60; cl, cpe., 
$2,114.86. Commander State—4-dr. sed., 
$2,207.62; 2-dr. sed., $2,172.41; cl. cpe., 


$2,201.67; Starliner, $2,487.52; conv., §$2,- 
547.92. Land Cruiser—4-dr. sed., $2,364.91. 
(Automatic optional at $231.24 on Cham- 
pion and $243.08 on Commander and Land 
Cruiser.) 

WILLYS—Aero Lark — 4-dr. sed., $1,- 
732.10; 2-dr. sed., $1,645.70. Aero Falcon 
—4-dr. sed., $1,860.61; 2-dr. sed., $1,- 
795.97. Aero Ace—hardtop, 4-dr. sed., §2,- 
038.43; 2-dr. sed., $1,963.11. Aero Eagle 
—$2,156.79. Station wagons — 4-cyl., $1,- 
862.22 (four-wheel drive, $2,304.03); 6-cyl., 
$1,948. 75, 
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By George Deery 
Associate Editor 
Pathfinder, now a weekly publi- 
cation, will bow as 
March 23, Richard J. Babcock, 


president of Farm Journal, Inc., | 


publisher of Pathfinder and Farm 


Journal, stated last week. Under | 


the size of each 
substantially 


the new plan, 
issue will be 
creased, he said. 

Since Farm Journal took over 
Pathfinder nine years ago, its 
circulation has tripled to 1,200,- 
000—the highest figure in its 
history. On the linage side of the 
ledger, Babcock added, advertis- 
ing revenue also set a record in 

1952 and linage already reserved 
for this year is well above orders 
on hand a year ago. 

“The changes we are making in 
Pathfinder are part of the steady 
development of the magazine since 
we took it over some years ago,” 
Babcock said. “We bought Path- 
finder because its small town circu- 
lation made it a natural comple- 
ment to Farm Journal’s farm cir- 
culation. 

“Up to now we have given most 
of our editorial attention to com- 
munity development and business 
news, and world and national af- 
fairs. With the expanded magazine, 
we are now completing the de- 
velopment of Pathfinder by giving 
equal attention to the small town’s 
family’s interest in its home and 
homemaking, and the kind of living 
that small town people enjoy. 

“At the same time, however, we 
shall continue to serve their inter- 
est in world and national affairs, 
and in all aspects of their com- 
munity, civic and business activi- 
ties.” 


in- 
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Metro Hosts Kids 


Metro Sunday Comics, national 
sales organization for 43 Sunday 
comic sections, gave its seventh 
annual party recently in New York. 
Eleven comic artists entertained a 
record crowd of more than 1,000 
children and adults. 

Steve Canyon’s Milton Caniff 
emceed the party and introduced 
Penny’s Harry Haenigsen, Win- 
nie Winkle’s Martin Branner, 
Little Orphan Annie’s Harold 
Gray, Smokey Stover’s Bill Hol- 
man, Sweeney and Son’s Al 
Posen, Nancy’s Ernie Bushmiller, 
The Neighbors’ George Clark, 
Smitty’s Walter Berndt, The 
Gumps’ Gus Edson, and Bo’s 
Frank Beck. 

High point was reached when 
the artists combined their talents 
on 11 quick composite drawings. As 
souvenirs, the children were given 
the Annual Metro Sunday comics 
calendar in which the participating 
artists autographed their drawings. 
Also represented in the calendar 
was Gasoline Alley’s Bill Perry, 


who was unable to attend. 
= s ” 


Look Starts Auto Panel 


Approximately 50 automotive job- 
bers have accepted invitations from 
Look to serve on a permanent au- 
tomotive merchandising panel, 
which is designed to help major 
automotive retailers cash in on 
Look’s editorial coverage of auto- 
motive safety and car maintenance, 
the publication announces. 

Look early in 1952 launched a 
continuing series of articles de- 
signed to inform the car owners 
about the conditions that determine 
the pleasure and safety. 

x ~ * 


Shifts at Boston Hose 

Whiting N. Shepard, director of 
sales for Boston Woven Hose & 
Rubber Co., Boston, has completed 
a reorganization of the company’s 
merchandising and ad personnel. 
Shepard named H. Stanley Johnson 
as director of merchandising and 
George A. Taylor as ad and sales 
promotion manager. 

At the same time, Shepard an- 
nounced the appointment of 
Brooke, Smith, French & Dorrance 
as ad and merchandising counsel. 

* + x 


National Names Anderson 


National Advertising has an- 
nounced the appointment of R. T. 
Anderson as ad and sales promo- 
tion director. 

Minnesota Mining & Mfg. owns 
and manages National Advertis- 


Affecting Factories and Dealers... 
Auto Advertising 


a monthly | 
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ing, which is engaged in the sale 
of highway advertising featuring 
3M’s Scotchlite reflective sheet- 
ing. National’s executive offices 
are in Waukesha, Wis. 

Anderson comes to National 
after 15 years’ ad and promotion 
experience with Bauer & Black, 
division Kendall Co., Chicago. 

*” > 


* 


|Courier-Post Picks Pace 


the Camden (N. J.) Courier-Post, 
|} has announced the appointment of 
| Edward W. Pace jr. as national ad 
manager. 

Pace has been with the news- 
paper’s national ad department for 
20 years. Since November, 1951, he 
had served as food advertising 
manager. 

* * * 


New Faces at D. P. Brother 
Max Hodge, playwright-producer, 
and Robert M. Ellis, Detroit ad 
executive, have joined D. P. Broth- 
er & Co., it has been announced by 
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Clarence Hatch jr., executive vice- 
president of the agency. 

Hodge will write and direct stage 
presentations and promotional 
films. He was formerly with the 
Detroit office of Wilding Picture 
Productions. 

Ellis, formerly a sales promotion 
director with an auto manufac- 
turer, has joined D. P. Brother's 
creative and management staff. 

* * * 


Rank Goes to Ross Roy 
David B. Rank has joined the 


| Detroit staff of Ross Roy, Inc., ad 


| agency, according to John W. Hut- 
|ton, vice-president and operations 
| manager. 


Maurice L. Platt, ad director of | 


WE SURE SHOW 
EM HOW TO MAKE 
MORE PROF/TS /N 
"HOODS UP.” 


CONVERTIBLE 


1M YOUR OLD FRIEND, OPERATOR 25... 
THIS YEAR /1L BE ON THE FRAAM 
TELEVISION SHOW... STARRING JOHN 
CAMERON SWAYZE. 11L BE TELLING MIL- 
LIONS OF MOTORISTS WHO VACATION 
BY CAR TOSEE YOU FOR FRAM 
CARTRIDGE CHANGES. 


- 


Rank has been named copy su- 
pervisor on the Servel air-condi- 
tioning division and the Murray 
Corp. of America accounts. Prior 
to joining Ross Roy, he was for 
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seven years with Brooke, Smith,| Coast GM Club Elects Officers— 


French & Dorrance, Inc. Previously, 
he was with Avco Mfg. in Detroit 
and Toledo. 


* * * 
Names 
John Wieland, vice-president of 
Leo Burnett Co. Chicago ad 


agency, has joined Pure Oil Co. in 
that city as general merchandising 
manager. 


=~ 


WHILE YOURE ATIT? 


VacaTiowtaNo 






AMERICA 






OW ARGYLE I'VE HEARD 
ABOUT THE BIG NEW FRAM Ty 
SHOW... AND THAT REMINDED ME 
(NEED A NEW FRAM CARTRIDGE 

AND WILL YOU CHECK MY CHASSIS 

















/M TITUS TWEEN --THE CUSTOMER 
WITH BUCK FEVER. THIS WINDOW STREAMER 
REALLY ESTABLISHES YOU FRAM OEAL- 
ERS AS VACATIONLAND HEADQUARTERS 
70 MOTORISTS. ANO THEY LL COME /N 
ANDO ASK YOU FOR THIS VACATION 800K- 
LET JOHN CAMERON SWAYZE 
OFFERS ON THE FRAM TV SHOW. 


New officers of the General Motors Club of San Francisco and Oakland were intro- 
duced at a recent meeting. In the front row are (from left) George Heberling, branch 
manager of General Motors Acceptance Corp., San Francisco, retiring president; W. 1. 
Buchanan, regional manager of Frigidaire, the new president, and C. W. Metcalf, 
Fisher Body plant manager, secretary-treasurer. In the rear are the committeemen who 
arranged the dinner meeting. They are Sam Lester, Cadillac factory branch manager; 
Harry Havens, San Francisco branch manager for Motors Insurance Corp.; Don Stuart, 
Pontiac zone manager, and Bill Baldwin, branch manager for Frigidaire in Oakland. 
Not shown is W. R. Hunt, Chevrolet zone manager and the new vice-president 
of the club. 























IM YOUR NEW FRAM 
SALESMAN. HERES THE 
MAGAZ/NE ME AND MY GANG 
ARE IN. FRAM DEALERS GET 
A FREE SUBSCRIPTION. MEET 
ARGYLE McSLUOGE 
MY ASSISTANT. 












CALL YOUR 
FRAM DISTRIBUTOR NOW! 


Take Advantage 
of this Giant New 1953 
FRAM Program! 


Including... 











® Big Television Show 


e Newspa i 
Per ads (if you h 
local TV Station or if it marae 


carry the show) 


® National Magazine ads 


does not 


® Billboards Coast-to-Coast 

® 130 Free Vacationland Books 
e Vacationland America Button 
® Tie-in Newspaper Mats 


® Photo of John Cam 


and family nen Sweyee 












® Window Streamer and Sign 


So act now 












et ee | ee 






Fram Corporation, Providence 16, R. |. In Canada: J. C. Adams Co., Ltd., Toronto, Ontario 
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| prise the board of directors of Reo 


‘All-Out’... 





Truck-Leasing Firm 


Formed by 


Reo 


(Continued from Page 1) 


involve 5,400 to 9,000 trucks. Reo’s 
domestic sales, according to R. L. 
Polk & Co., have averaged less 
than 4,000 units annually since 1949. 


Reese said trucks for the leas- 
ing venture would be bought 
from Reo factory branches, but 
that Reo dealers might be called 
upon when the time comes for 
disposing of them as used vehicles. 

In two of the cities—Birmingham, 
Ala., and Dallas—where Reo Truck 
Leasing outlets have been set up, 
there are no factory retail outlets 
nor any Reo dealers. 

Reese said the leasing outlets in 
Birmingham and Dallas’ might 
eventually engage in retail activity. 

e * *. 
NNOUNCEMENT of Reo’s leas- 
ing venture was made as Reo 
field personnel convened in Chicago 
for a two-day session. It was em- 
phasized that the leasing plan, for 





BURLAP PRICES 
he 
Lh ddd 


touch with 


some time at least, should have no} 


effect on the retail operations of 
franchised Reo dealers. 

Meantime, it is understood, Reo 
dealers will be contacted and plans 
formulated to protect their inter- 
ests in sales that might be con- 
verted to the leasing operation at 
dealer points. 


Joseph S. Sherer jr., Reo presi- 
dent, said Reo’s “all-out” entrance 
into truck leasing represents a 
major step in the company’s bid 
for a larger share of the civilian 
truck market. 


As president of Reo, Sherer also 
heads the new leasing firm. Other 
officers include: Reese, vice-presi- 
dent and general manager; Smith, 
vice-president and treasurer, and 
F. J. Force, secretary. Along with 
A. L. Struble, Reo sales vice-presi- 
dent, and Robert J. Darragh, Reo 
tax consultant, these men also com- 





Here’s Good News for You 


Prices are down! What’s more, you can build 
your long-term automobile cushion program on 
Bemis Burlap—as you prefer it — because 
everything points to a long continuation of the 
favorable price and supply situation. Keep in 


the Bemis Man for the up-to-the- 


minute burlap picture. 


Bemis 


General Offices—St. Louis 2, Mo. 
Detroit ¢ Brooklyn @ Chicago @ Indianapolis @ Boston 


New Orleans @ New York 





CHROME CRAFT 
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DOUGLAS ALSO 


MANUFACTURES Some Sales 
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Finest 


blems Made. 


Advertising Em- 
Permanent, At- 


tractive, Legible, Chrome Plated, Individual 
and Distinctive Designs made by Douglas Crafts- 
men. Write for Free Sample Without Obligation. 


Territories Open for Top Salesmen, 





Rear Deck Plates 
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MINNEAPOLIS 4, MINNESOTA 
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BINDER for 
Automotive News 


ANSWERING many requests from our 

readers for a semi-permanent binder to 
retain this publication for ready--reference. 
Only recently have we been able to secure 


and which we can recommend. This binder 
is covered with black Levant leather cloth, 
stiff sides, holds 26 issues of Automotive 
News in removable metal blades. Price $7.50 
postpaid to our subscribers. 


binder which will stand the gaff 


DETROIT 26 

















Truck Leasing, Inc. 
* * + 

HE 11 cities where Reo leasing 

offices have been established 

are: Cincinnati, Kansas City, De- 
troit, St. Paul, Chicago, Philadel- 
phia, Birmingham, Dallas and Bos- 
ton. In addition, former Universal 
Motor Mileage offices will be main- 
tained, under Reo direction, in Los 
Angeles and in Oakland, Calif. 

In Boston, the Columbia Motor 
Mileage Corp. has become a part 
of the Reo system. Columbia 
Motor Mileage currently has more 
than 300 vehicles in operation. 


“Our decision to enter the truck 
leasing field so aggressively is 
prompted by much more than a 
desire to increase the market for 
Reo trucks,” Sherer said. “We are 
convinced that the trend toward 
truck leasing is inescapable.” 

Sherer said Reo’s leasing activi- 
ties will be carried out exclusively 
by the new company, and will not 
interfere with regular Reo branch 
operations. In effect, he said, the 
leasing company will be a renter 
of space and prime customer of 
the Reo branch for vehicles, parts 
and service. 

Servicing of the leasing opera- 
tion’s units will be done by Reo 
branches, augmented by traveling 
maintenance crews. 

It was not revealed how much 
Reo paid to absorb Reese’s firm, 
Universal Motor Mileage. 


Reese’s only comment on the 
amount involved _ was: 


Olds 


(Continued trom Page 2) 


ing 40 percent of its cars with pow- 
er brakes, newly introduced this 
year, and will adjust this percent- 
age as the public makes clear its 
demand. Power steering will be on 
80 percent of output and Hydra- 
Matic on 99 percent. 
* * * 


ONES said that dealers were out 
of 1952 models shortly after the 
model run was halted and many 
went for 30 days with practically 
no new cars to sell. However, deal- 
ers were allowed to sell 1953 models 
before they were formally intro- 
duced. 

Jones put the used-car supply 
for Oldsmobile dealers at 29 days, 
adding that this was low for this 
period of the year. 

Asked about the emphasis on 
“Rocket power” in the face of 
shudders from safety-minded or- 
ganizations, Wolfram asserted that 
while Olds had boosted horsepower 
to 165 this year, it does not consider 
itself in a horsepower race. 

* * * 


T= public wants performance in 
the middle-speed range. This is 
what Olds is seeking, he empha- 
sized. The increase in top speed is 
just a by-product. 

However, Wolfram said that 
there are some customers who 
are more interested in the by- 
product top speed than in the in- 
creased mid-range performance. 


Jones said that he is urging deal- 
er sales managers to become sales 
trainers, as well as sales leaders, 
and to keep prospect files so that 
dealers will have a source of leads 
to keep them busy. 

A hard-working sales program, he 
said, will be an insurance policy on 
dealer profits in 1953. 

* * = 


Olds Memorial 


Lansing to Mark Birthplace 


Of His 1886 Car 


LANSING. — Funds have been 
made available for a memorial to 
Ransom E. Olds and to mark the 
spot where he manufactured one of 
the nation’s first autos in 1886, the 
City Council has been told by Mrs. 
Gladys Olds Anderson and Mrs. 
Bernice Olds Roe, daughters of the 
auto pioneer. 


They informed the Council that 
“funds have been made available 
from our mother’s estate to erect 
a permanent granite plaque, com- 
morating the event and marking 
the site where the first car was 
manufactured.” 


The Council voted unanimously to 
accept the offer. The memorial, 
which will be located at Kalamazoo 
Plaza, will cost $12,000, including 
installation and landscaping, offi- 
cials said. 


“Not | 








Auto Stocks 


Jan. Dec. 1952-3 

7 30 High Low 
Chrysler 94% 97 98 68% 
Crosley 1% 1% 8% 1% 
GM 681% 69% 69% 50 
Hudson 16% 16% 17% 12% 
K-F 3% 3% q 3% 
Nash 22%, 22% 22% 17% 
Packard 5% 5% 5% 4% 
Stude. 40% 39% 40% 31% 
Willys 12% 12% 13% 8% 
Average 29.34 29.73 


Compiled from reports of trading on the 
N. Y. Curb and N. Y. Stock Exchange 





Munn 


(Continued from Page ° 


led to the absorption of the Chand- 
ler Cleveland factory in Cleveland. 
* * * 


Jordan Reorganized 


ORDAN was making 50 cars a 

day. Several price reductions 
were made during the year. Ed- 
ward Ver Linden, formerly of Gen- 
eral Motors and previously Peerless 
president, as well as John McArdle, 
a former Chrysler and Murray 
Body executive, were placed on the 
executive committee. Before the 
year was out, the company was 
being reorganized and new stock 
was being offered to share holders. 

Lincoln’s volume was around 30 
a day. 

Locomobile was still in the pic- 
ture and was a W. C. Durant prop- 
erty. The McFarlan plant at Con- 
nersville, Ind., was added to the 
Auburn. manufacturing units, as 
was the former Lexington plant 
and the Central Body Co. of the 
same city. 

Marmon made 40,000 cars and, 
before the year was out, offered the 
new Roosevelt six-cylinder car. 

Moon of St. Louis was reducing 
inventory and selling branch 
properties. Closed the year 1927 
with a $7,000,000 cash balance, in 
spite of the absorption of the 
development cost of new six and 
eight-cylinder lines. Stewart Mc- 
Donald was chairman of the 
board. 

Nash was going excellently pro- 
duction-wise and from the dividend 
standpoint. M. H. Pettit was gen- 
eral manager. E. H. McCarty was 
vice-president and general sales 
manager. The standard six built at 
Racine was listed at $460. The spe- 
cial six built at Milwaukee was 
$590. The Advance Six, manufac- 
tured at Kenosha, was under $1,000. 

Oakland - Pontiac was a volume 
producer, around 25,000 a month 
with emphasis being directed to 
Pontiac which was priced from 


3) 


$1,145 to $1,375. Fisher Body com- 
pleted its Lansing plant that yea: 
and was supplying bodies direct 
Oldsmobile was breaking al 
| records, but its volume was about 
|} one-half the Oakland production 
| Models were listed from $925 tc 
$1,235. 


* * 


| 
Setting Records 
PACKARD was making both sixes 
and eights, setting all - time 
records. Profit for the first half of 
| fiscal year was more than $10,000,- 
000. In June, Hugh J. Ferry was 
elected treasurer. 
| Stearns Knight production was 
| about 15 a day. The deluxe chassis 
| on 137 and 135-inch wheelbases car 
| ried custom bodies and plans wer 
| being worked out for distributior 
through Willys- Overland dealer 
}and the Johr. N. Willys Export 
Corp. 

Studebaker was having a good 
year, with volume around 850 units 
a month. The Detroit plants were 
| building Erskines, Commanders 
and Presidents. The Dictator and 
Commanders were being manufac- 
tured at South Bend. Toward the 
end of the year, most of the assem- 
bly operations were being moved 
from Detroit to South Bend. 

The Stutz was producing 
around 400 cars a month, Edwin 
B. Jackson, formerly with Pack- 
ard, Willys-Overland and Loco- 
mobile, was elected vice - presi- 
dent. In the latter part of the year, 
@ new model was brought out to 
be known as the Black Hawk. 
New working capital was under- 
written by the stockholders. 

Velie decided to discontinue pas- 
senger car manufacturing to con- 
| centrate on airplanes and airplane 
parts. W. L. Velie jr., was president 
of Mono Aircraft, Inc. 

Willys - Overland was a volume 
producer, running around 40,000 
cars a month. The new small 
standard Willys Six had just been 
announced. The Whippet Six was 
redesigned as Model 98 and sold 
from $615 to $745, which was the 
lowest-priced six-cylinder car on 
the market. Collin Campbell, 
former vice-president of Chevrolet 
and Durant, was elected vice-presi- 
dent in charge of sales. G. M. Gra- 
ham was elected vice-president. 














Hornell (N. Y.) Dealers 


Elect Davis President 


HORNELL, N. Y.—Russ Davis 
has been elected president of the 
Hornell Automobile Dealers Assn. 

Frank Fairfield and Karl B. 
Karlnoskie were named vice-presi- 
dents, and Hugo Hug, secretary- 
| treasurer. 


How to Wake Up 
a “Sleeper” Market! 


It’s easy! Make sure 


that your product is 


shipped by American Airlines Airfreight. 
This way, it gets to market quicker—has 
added sales value—and your stocks can be 
replenished overnight. 


For further information, wire us collect— 
American Airlines, Cargo Sales Division, 
100 Park Ave., New York 17, N.Y. 





THE EXTRA-COMFORT SEAT CUSHIONING 


IN THE NATION 
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LEADING CARS 
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Ford to Double M-4. Engine Production . . . 


Tank Output Continues Briskly 


_ 


By Ed Janicki 
Staff Writer 

{E tanks are still comin’, de- 

spite the Defense Department’s 
announced intentions to slash pro- 
duction. 

Output of M-4 tank engines and 
parts at the company’s Rouge 
plant will be doubled, it was re- 
vealed last week. 

The original $40 million contract, 
under which the engine is being 
built, remains unchanged, however. 


The engine is a 500-horsepower V-8 


liquid-cooled model. 
+ + * 


1 speedup in the defense order 
will not call for any additions 
to the 1,000-man force now on the 
job at the plant or new shifts, the 
company said. Improved machinery 
and mastery of production tech- 





Curtice Appoints 
Three Division 


Heads for GM 


DETROIT. — Harlow H. Curtice, 
acting president of General Motors, 
announced the appointment of three 
new division general managers last 
week to fill vacancies. 

Thomas E. Hughes was named 
general manager of the Cleveland 
Diesel Engine division, succeeding 
George W. Codrington, who is re- 
tiring after 36 years with the cor- 
poration. Hughes had been assist- 
ant general manager of the division 
since October, 1951. 

Edward A. Kaegi, formerly fac- 
tory manager of the Delco Radio 
division, Kokomo, Ind., becomes 
general manager of the Detroit 
Transmission division, succeeding 
Victor Olsen, retiring after 37 years. 

Paul W. Rhame, formerly assist- 
ant general manager of Allison di- 
vision, is general manager of the 
New Departure division at Bristol, 
Conn., succeeding Robert E. Waldo, 
who has been granted a leave of 
absence. 


Murphy H cads 
Dodge Region 


DETROIT.—Appointment of 
James E. Murphy as manager of 
the Dodge division’s regional office 
in Boston has been announced by 
E. C. Dock, Dodge 


general sales 
manager. 
Murphy form- 


erly served as 
assistant regional 
manager in New 
York City, and 
before that as 
Pittsburgh city 
manager. He is a 
native of New 
Castle, Pa, and 
was graduated 





43. E. Murphy 


from Penn State College. 

Before joining Dodge in 1947, he 
was assistant manager of the Pitts- 
burgh Screw & Bolt Corp. During 
World War II, he served for twe 
years in the Navy. 








niques permit the faster pace, it, you - can” attitude, too, was never 


was explained. Production 
were not revealed. 

A reshuffling of the defense pro- 
duction program at the Grand 
Blane (Mich.) tank plant of Fisher 
Body, however, has resulted in the 


rates |So pronounced as it is now, with 


| the U. S. heaving its full production 
| strength forward in an attempt to 


ports S. J. Sabourin, manager of | 


the plant. Sabourin said production 


rates have been doubled in the past | 
month and are expected to be step- | 


ped up further shortly. 


The tanks are rolling, too, from 
the Cadillac plant, thanks to the 
ingenuity of engineers. “Bugs” in 
the new Walker Bulldog light 
tanks have been removed and the 
Army is starting to ship the 
tanks out to troops after stamp- 
ing approval to them. 

Several hundred of the tanks had 
been delayed for months because 
of an imperfect turret mechanism 
and gun sighting system. 

A 26-ton job, the model is the 
first lightweight of a new postwar 
family of tanks. It carries a 76-mm 
high-velocity gun, a .50-caliber ma- 
chine gun and a 500-horsepower 
engine that hustles it along at more 
than 40 miles an hour. 

“ 7 + 

IRCRAFT production at auto 
+4 plants continues to keep pace 
with Government demands. The 
“we - can - do - it - better - than - 








outstrip that of Russia. 
Several auto plants are rolling 
their sleeves up higher to lend a 


need for more skilled workers, re- | bigger defense hand. Ford, sev- 


eral weeks ago, announced that 
it would step up output of Pratt 
& Whitney J-57 turbo-jet engines 
under a $20 million contract in- 
crease from the Air Force, and 
Oldsmobile is moving ahead on 
defense work in the midst of 
new-car introductions. 

J. F. Wolfram, general manager 
of Oldsmobile, last week revealed 
that the division is in the pilot 
production of the turbine and com- 
pressor units for the Wright J-65 
Sapphire jet engine. The first allot- 
ment of the finished engines was 
shipped by Buick several weeks ago 
to the Air Force base at Dayton, O. 

* * * 
HE defense industry in Canada 
also is being kept busy. The 
Department of Defense Production 
in Ottawa announced the following 
contracts last week for firms in 
Canada: 

General Motors Products of 
Canada, Oshawa, automotive equip- 
ment, $2,280,800; International Har- 
vester of Canada, Ottawa, trucks, 
spares and tractor spares, $2,707,- 


GMC Shows Light Trucks; 
Predicts High ’53 Output 


PONTIAC. — GMC’s 3,400 dealers | many as 1,400,000 trucks, taking ex- 


will show their 1953 line of light 
trucks tomorrow (Jan. 13), featur- 
ing Hydra-Matic in all 19 models as 


| 


port and military orders into con- 
sideration. 
Roger M. Kyes, GMC general 


optional equipment, plus two new| manager, was unable to attend the 


gasoline engines. 


preview. He was busy receiving in- 


GMC trucks for 1953 in higher} noculations prior to taking over as 


weight classes will be announced 
later. 

At a press preview of the light 
models here last week, Richard 
C. Woodhouse, general truck sales 
manager, set the GM division’s 
1953 sales goal at 115,000 trucks, 
“or at least 10 percent” of what 
he forecast will be a 1,150,000 do- 
mestic sales year for truck mak- 
ers. 

A 1,150,000 domestic sales year 
would mean the production of as 





K-F Factory Branch 
Opened in Wichita 


WICHITA.—Wichita Kaiser-Fra- 
zer, a factory branch of Kaiser- 
Frazer Sales Corp., has been opened 
at 535 W. Douglas, with A. E. Man- 
hardt as general manager. 

In addition to handling car sales 
and service, the branch will be a 
distributing center for parts and 
accessories in a 65-county area. 

Marvin Gillaspy is service man- 


ager; Hubert Beuke, parts man- 
ager; Joseph Herndon, used-car 
manager, and Guy Jensen, body 


shop foreman. 





GMC Offers Hydra-Matic on ‘53 Lightweights— 


Featuring Hydra-Matic Drive as optional equipment on 19 models, the 1953 line of 
GMC's light trucks will be unveiled at dealership showrooms tomorrow (Jan. 13). Two 
new engines are offered for the ‘53 models. The 228 cubic inch plant, capable of 
developing 105 horsepower at a compression ratio of 8 to 1, will power the company's 
100, 150, 250 and 280 models. A 248 cubic inch engine, rated at 125 horsepower 
with a compression ratio of 7.5 to 1, will be in the 300 and 350 model series. 





the nation’s deputy secretary of de- 
fense on Jan. 20. 

No successor has been named 
as yet for Kyes at GMC, but some 
newsmen thought it significant 
that Philip J. Monaghan, 37-year- 
old general manufacturing man- 
ager for GMC, was delegated to 
speak for Kyes. 

One of GMC’s two new engines is 
a 228 inch (displacement) six-cyl- 
inder in-line power plant, credited 
with developing 105 horsepower at 
a compression ratio of 8 to 1. The 
other, a 248 cubic inch plant, is 
rated at 125 horespower with a 
compression ratio of 7.5 to 1. 


Woodhouse said both engines run 
on regular fuel despite their rela- 
tively high compression ratios. He 
added that a horsepower race 
among truck makers seemed un- 
likely in the future because user 
are reluctant to pay the cost of 
premium grades of gasoline. 

The 228 engine will be in GMC’s 
100, 150, 250 and 280 model series 
trucks. The 248 will power the 
300 and 350 model series, which 
include highway tractors as well 
as trucks. Together, the lines cov- 
er the one-half through two-ton 
field. 

Woodhouse said engineering tests 
have proved that the 228 engine 
gets approximately 15 percent more 
fuel efficiency than its predecessor. 
He said additional economy is pos- 
sible through use of Hydra-Matic 
Drive. 

A. A. Schantz, GMC’s general 
parts and service manager, an- 
nounced that two GMC mobile units 
have been on a nationwide tour to 
acquaint mechanics of dealers and 
truck operators with Hydra-Matic. 

Woodhouse indicated that GMC’s 
production planning for 1953 is be- 
ing premised on an early end to 
material controls. 

He charged that the effect of 


such controls has been to force | 


GMC’s truck production down in 
the face of an expanding market. 
Inventories currently in the hands 
of GMC dealers, he added, are less 
than 70 percent of normal. 

“If material controls are ended,” 
he said, “dealer stocks will be built 
up rapidly so that buyers can have 
fast delivery on almost all of the 
49 models in the GMC line.” 

—Berne THOMAS 











Gem of an Idea— 
More than $90,000 in gems is shown in 


this Detroit jewelry company's display, 
built around the jewel-like medallions and 
hood ornament of a 1953 Kaiser. Included 
in the Charles W. Warren & Co. exhibit is 
a brooch and necklace set valued at 
$15,000. 





133; Brantford Coach and Body, 
Ltd., Brantford, truck bodies, $746,- 
077. 

Goodyear Tire & Rubber Co., 
Toronto, tires, tubes, etc., $806,- 
360; Alberta Mack Distributors, 
Edmonton, truck spares, $29,714; 
Chrysler, Windsor, ambulance 
trucks, $78,000; Geo. W. Crothers, 
Ltd., Leaside, tractors, graders, 
etc., $175,850; Cusson Bros., Ltd., 
Montreal, truck grader spares, 
$13,657; Ford, Windsor, trucks, 
$30,000. 

General Motors, Oshawa, trucks, 
$119,700; Motor Coach Industries, 
Ltd., Winnipeg, spare parts for 
buses, $25,454; Walter Motor Trucks 
of Canada, Ottawa, dump truck 
spares, $32,740; Welles Corp., Wind- 
sor, bus bodies, $11,365; Western 
Flyer Coach, Ltd., Winnipeg, buses 
and spares, $78,813. 


* * * 


Goodyear to Manufacture 


Parts for Air Force 


PHOENIX, Ariz.—A multimillion- 
dollar contract to produce compon- 
ents for the Air Force twin-engine 
T-36 trainer transport has been 
awarded to Goodyear Aircraft 
Corp.’s plant at Litchfield Park, 
Ariz., it was announced here last 
week by Karl L. Fickes, plant 
manager. 


Presenting 
the 


COSMOPOLITAN 


WHEEL KIT 
for 1953 


by Gouger 


FORD 
PONTIAC 
STUDEBAKER 
PLYMOUTH 
DODGE 

DE SOTO 
CHRYSLER 
CHEVROLET 
BUICK 


for that CootwreerZaCcustom look! 


add that special, distinctive appearance to your ca 
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Dealers to Open 
Five Auto Shows 
During January 


(Continued from Page 3) 


vehicle on a recent visit to Syra- 
cuse. 

Several “hot-rods” will be shown, 
for the second year. The “hot-rods,” 
all owned by the Valley Drivers 
Assn., will be on display in several 
stages of assembly. 

From among employes of exhibi- 
tors—and from families of ex- 
hibitors and their employes—will be 
selected “Miss Automotive Prog- 
ress.” She will later represent the 


.|industry in the “court of queens” 


of the New York State Fair. 


Robert J. Purcell, again chairman 
of the show, said that a colorful 
spring setting, complete with trel- 
lises, three-foot-high butterflies and 
gay flowers will form the backdrop 
for the gleaming exhibit. 

Paul T. Henson is president of 
the Syracuse Automobile Dealers 
Assn., while Stuart C. Ballard, ex- 
ecutive vice-president, is show di- 
rector. 

* * * 
B UFFALO’S 50th anniversary 
show is scheduled to run until 
Feb. 7 in Masten Armory, and the 
St. Louis association will display its 
members’ 1953 models in Keil Audi- 
torium until Feb. 8. 


So far, definite dates have been 
announced for six February shows, 
five in March, and the Denver show 
in April. Dates for still more shows, 
already announced as “in the 
work,” are expected shortly. 

—Ep Howarp 


Radio Concert 


To Host NADA 


WASHINGTON.—Dealers attend- 
ing NADA’s convention in San 
Francisco will be the guests Feb. 15 
at NBC’s weekly radio program, 
the “Standard Hour,’ NADA head- 
quarters here announced last week. 

They will hear San Francisco's 
100-piece symphony orchestra 
under the direction of Carmen 
Dragon. Vivian Della Chiesa, star 
of grand opera, will be guest 
soloist. 

The program is sponsored by 
Standard Oil Co. of California, and 
NADA members will witness the 
1,349th broadcast in the 27-year-old 
series. . 






... that extra-special Continental flavor that make 


tributor for 
and prices. 





your car a sparkling stand-out! 


BONZER MFG. CO. 


1550 SEABRIGHT AVENUE @ LONG BEACH, CALIF 
Mr. Dealer: contact your nearest, local dis 


colorful, descriptive catalog 
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For Fresh-Air Fans— 


AUTOMOTIVE NEWS, JANUARY 12, 1953 _ 
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This Super convertible, like other Buicks for 1953, features a new front-end, head- 
lights modeled after those on Buick's experimental XP-300, new rear fenders and 
interior trim combinations. Buick'’s 1953 line is available in 15 body styles, including 


the Skylark sports car. 
. &-* 


°53 Buicks Offer New Styling .. . 


Roadmasters, Supers 
Get V-8 Engine 


UICK’S golden anniversary 
models for 1953 occupied dealer 
showrooms last Friday, featuring a 
new V-8 engine in Roadmaster and 
Super series, plus improved Dyna- 
flow and new styling for all models. 
(For price details, see page 1 
story today.) 
The valve-in-head V-8 develops 
188 horsepower for Roadmasters 
and 170 for Supers. Horsepower 





Wire Wheel Effect— 


Wire wheel covers are available as 
optional equipment on all 1953 Buicks. 
The hubcap of the wheel cover for Road- 
masters and Supers is embossed with a 
chrome “V."" On the Specials, the hubcap 
carries the Buick emblem. 


has been hiked to 130 in the 
straight-8 engine retained for 
Buick Specials. 

Power steering is standard equip- 
ment for 1953 on all Roadmasters; 
it’s still optional on Supers and 


Specials. Power brakes are optional 
on Roadmasters only. 
. + * 

IR conditioning, also an optional 
“4 item, is limited to Roadmaster 
and Super two-door and four-door 
Rivieras. 

Styling features on 1953 Buicks 
include a new front-end, head- 
lights modeled after those on 
Buick’s experimental XP-300, new 
rear fenders and new interior 
trim combinations, 

Buick cars compete for sales in 
three price categories, as follows: 
Specials, medium-price class; Su- 
pers, upper-medium price class, and 
Roadmasters, high-price class. 

* * * 


ee markets were responsible 
for nearly 47 percent of all new- 
ear sales during 1952. Buick Spe- 
cials took fifth place for 1952 in the 
medium bracket, behind Pontiac, 
Dodge, Mercury and Oldsmobile. 
Buick Supers took top spot last 
year in the upper-medium class, 
while Roadmasters wound up 
third on the high-price sales lad- 
der, topped by Cadillac and 
Chrysler. 

Buick’s 1953 line of cars is avail- 
able in 15 body styles, including the 
Skylark sports car which will be 
produced in limited quantities. 

The wheelbase of all Roadmaster 
models has been reduced 4% inches. 
Ivan L. Wiles, Buick general man- 
ager, said that because of the short- 
er V-8 engine, the wheelbase reduc- 
tion was made without any sacrifice 


of interior room. 

- * * 
A NEW and wider grille is said to 
+4 provide better cooling for the 
engine and give the car a lower 
look. The top line of the hood has 
been extended forward and the hood 


INNECTOR OUCT 


OUTLET OucT 


sRULE AND FILTER 
wWLET OuCT) 


NTAKE AiR HOSE —_ iS 


INTAKE a'@ SCOOP 


EVAPORATOR AND 
SLOWER assEMaiy ~ 


DEMVORATOR AND FILTER 


— COMPRESSOR 


ONDENSER 





SOLENOID VALVE 


Changes Air Every 20 Seconds— 

Buick’s air-conditioning unit is housed on a shelf in the trunk. The condenser is 
located between the grille and the radiator, and the compressor is under the hood. 
Air inside the car is withdrawn through two vents located on the shelf behind the 


rear seat. 


ca ornament has been partially re-| 
“| cesssed. 
‘| Rear fenders, similar to those on | 


the XP-300, are designed to resem- 
ble tailfins, with the crown extend- 
ing straight back to the bullet- 
shaped tail and stoplights that pro- 
ject from the rear. 

The hub of the newly-designed 
steering wheel is decorated with 
a golden anniversary medallion 
with a gold replica of a 1903 
Buick embossed upon it. A sim- 
ilar medallion on the front bump- 
er carries the series designation. 
Rear windows are of the one- 
piece, wrap-around type. Sweep- 
spear and rocker panel moldings 


"|are continued on all models. 


* * * 
 jgeoiesiy new V-8 engine has a 
piston displacement of 322 inch- 
es in both Roadmasters and Supers. 


¥ |The Roadmaster engine is equipped 
“| with a four-barrel carburetor, while 
{}the Super engine has a conventional 


two-barrel type carburetor. 

Buick says its new “Twin Tur- 
bine” Dynaflow takes hold with 
a more solid feel than its prede- 
cessor because torque multiplica- 
tion has been increased. 


Acceleration is said to be faster. 


The new Dynaflow operates on a 
slightly different principle than the 
old one. In the old unit, the oil 
passed from a pump through a tur- 
bine and then was directed through 
a stator and back to the pump. 

In the new unit, the oil flows 
through the pump through the first 
turbine, then on through the second 
turbine, before it is directed through 
the stator back to the pump. 





For Easier Entrance— 


Backs of all front seats in 1953 Buick 
two-door models tilt forward and in. In 
Roadmaster and Super two-door models, 
a device permits either side of the front 
seat to slide forward 4 inches to pro- 
vide increased loading room. 


Tim Flock Gets 
NASCAR’s 752 
Stock Car Crown 


DAYTONA BEACH, Fla.— Tim 
Flock, 28-year-old racing driver 
from Atlanta, wrapped up the 1953 
Grand National Circuit champion- 
ship for late-model cars by edging 
Herb Thomas, defending champion 
from Olivia, N. G., the National 
Assn. for Stock Car Auto Racing 
has announced. 

During the final race of the sea- 
son at West Palm Beach, Fla., 
Flock overturned his ‘52 Hudson 
Hornet on the 163rd lap of the race. 
A newly installed roll bar, recently 
okayed by the racing organization, 
was credited for preventing serious 
injury to the driver. Flock was run- 
ning second at the time of the mis- 
hap. 

Thomas won the race to set a 
new record of nine individual vic- 
tories for one season. The previous 
record of eight was shared by the 
Flock brothers and Thomas. In win- 
ning the '52 crown, Flock was the 
only driver to compete in every 
race scheduled for the year, which 
included more than 140,000 miles of 
driving in a 10-month period in 12 
states and Canada, NASCAR said. 

The first 10 drivers, according to 
NASCAR point standings, are as 
follows: Tim Flock (Hudson); 
Thomas (Hudson); Lee Petty 
(Plymouth), Randleman, S. C.; Fon- 
ty Flock (Olds 88), Decatur, Ga.; 
Dick Rathman (Hudson), Los An- 
geles; Bill Blair (Olds 88), High 
Point, N. C.; Joe Eubanks (Hud- 
son), Spartansburg, S. C.; Ray Du- 
higg (Plymouth), Toledo, O.; Don 
Thomas, Sanford, N. C., and Buddy 
Shuman, Charlotte, N. C. 
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Buick's Luxury Offering— 





Two More ‘53 Buicks 








Buick's highest priced four-door sedan is this Riviera model. It boasts power steer 
ing as standard equipment, and an improved Dynoflow transmission. Its V-8 engine 
develops 188 horsepower with o compression ratio of 8.5 to 1. Air conditioning, 
power brakes and wire wheel covers are available as optional equipment. 






Super Riviera for '53— 


Buick's 1953 Super models are powered by its new V-8 engine which develops 170 
horsepower. Fuel is fed by a two-barrel carburetor, while an improved Dynafiow is 
said to offer more acceleration, smoothness of operation and greater economy. The 
wire wheel covers are optional on all models. 





Fruehauf Deal Protected 


MSA Guarantees Availability of Dollar Profit 


If French Venture Succeeds 






WASHINGTON.—Mutual Securi-; new $250,000 cash investment to be 


ty Administration officials have 
confirmed reports here that the 
agency has guaranteed currency 
convertibility for a $250,000 Frue- 
hauf Trailer Co. investment in 
French trailer manufacturing. 

The guaranty provides that the 
U.S. will convert into dollars up 
to $437,500 in france receipts from 
the Detroit firm’s investment, if the 
company cannot obtain dollar ex- 
change through normal channels. 

Fruehauf’s $250,000 cash invest- 
ment will help expand the capi- 
talization of Fruehauf- France, 
which up to now has been assem- 
bling trailers, sufficiently to al- 
low manufacture of truck trailers, 
semi-trailers and parts. Frue- 
hauf-France was organized in 
1945 by Fruehauf in combination 
with French interests. 

The Fruehauf company, it was 
said, believes the investment not 
only will benefit the French 
economy, but also will provide 
plant capacity available for manu- 
facture of military equipment. 

MSA said the manufacture of 
high-standard American truck 
trailers in France is expected to 
provide more economical and effi- 
cient transportation for industrial 
goods, aiding existing industries 
and also promoting industrializa- 
tion both in metropolitan France 
and in French overseas territories. 

Fruehauf-France already has 
made a considerable contribution to 

the sale of trailers in Europe by 
its introduction of American stand- 
ards and by making the coupling 
system for trailers acceptable to 
the French authorities, according 
to a Fruehauf spokesman. 

Manufacture of Fruehauf trail- 
ers in France is expected to save 
dollar exchange for France by 
reducing imports of Fruehauf 
parts. 

Expansion of the French firm’s 
capitalization from 18 million francs 
to 150 million, through the new 
Fruehauf investment plus addi- 
tional capital provided by French 
sources, will pay for a completely- 
equipped manufacturing plant at 
Viry-Chatillon, near Paris. 

Annual production capacity of 
the French firm is expected to 
reach 500 units within five years, 
and assembly of imported parts, 
now running at 200 trailers a year, 
will be discontinued. 

The new investment will in- 
crease Fruehauf Trailer’s interest 
in Fruehauf-France from one- 
third of its capital stock to about 
62 percent. 

The MSA guaranty covers the 


made by the American firm, plus 
a maximum of $187,500 in prospec- 
pve returns over a seven-year pe- 
riod. 


Since MSA guaranties may apply 
only to new investments, the con- 
vertibility protection obtained by 
Fruehauf Trailer does not cover the 
shares of the French firm acquired 
when it was organized, in return 
for technical services, information 
and use of the Fruehauf name. 


The guaranty is the 12th granted 
by MSA, under its investment 
guaranties program, to cover an 
American investment in France, it 
was pointed out. 

MSA offers guaranties against 
loss from expropriation, as well as 
currency convertibility protection, 
for new American investments in 
countries participating in the mu- 
tual security program. A fee is 
charged for each guaranty, based 
on the amount covered. 

Counterpart funds—local cur- 
rencies deposited by governments 
of participating countries in 
amounts commensurate with dol- 
lar grant aid—played an increas- 
ingly important role in last year’s 
program, according to an MSA 
spokesman. 

In accordance with the mandate 
of Congress, the primary objective 
of MSA counterpart policy in West- 
ern Europe has been to advance 
the defense buildup of NATO coun- 
tries. The equivalent of more than 
$568 million in counterpart funds 
was approved for withdrawal, dur- 
ing the January-October 1952 per- 
iod, for direct military projects, 
such as the construction of military 
bases and harbor installations; the 
production of aircraft, combat ve- 
hicles, ammunition ships and other 
major materiel. This brought the 
cumulative figure for military pur- 
poses, including approvals under 
ECA, to approximately $711 million. 

MSA also allocated to the De- 
fense Materials Procurement Agen- 
cy the equivalent of $16 million in 
local currencies from the U. §. por- 
tion of counterpart accounts, in the 
past five months alone, for use in 
procuring strategic materials or to 
finance projects for the develop- 
ment of their production.— (William 
Ullman.) 


Morris Rejoins Pipes 
Hudson Morris has_ rejoined 
Pipes Chevrolet, Paris, Ky., as used- 
car sales manager, according to 
Hunter A. Pipes, owner of the firm. 
Morris was affiliated with Pipes 
for seven years previously. 
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Expect Good Business in First Half .. . 





Optimism Returns 
To Mo. Dealers 


By L. H. Houck | 
Staff Correspondent | 
JEFFERSON CITY, Mo. — New-| 
car buyers are lurking in them thar | 
Missouri woods—it just takes deal- 
ers armed with the right sales 
ammunition to land them on the 
dotted line. 

A trip across central Missouri, 
plus the western edge of Illinois 
and eastern Kansas, disproves the 
theory that potential buyers are 
subsisting on roots and nuts these 
days. They’re still eating their share 
of steaks, dealers are finding out. 

A survey of representative 
dealers in this midwestern area 
reveals a continuous wave of op- 
timism. Dealers expect good bus- 
iness in the first six months of 
the year. 

This fresh new note replaces the 
pessimism that was current as the 
old year drew to a close. It indi- 
cates that dealers have reached a 
solid foundation, with the feet of 
most of them firmly planted on the 
ground. 

Generally speaking, almost all 
dealers refuse to extend time paper 
past 24 months. A Kansas finance 
company, doing a big volume ex- 
clusively in used-car paper from 
dealers, said it would not accept 
paper for more than 24 months 
“even if the customer paid 95 per- 
cent down.” 

This same company reported that 
its volume of paper on used cars 
was considerably higher than usual, 
because of signing up some new 
large-volume dealers, but that re- 
possessions were not above normal. 

Each dealer interviewed was 
asked to analyze any repossessions 
of the last 60 days. Without excep- 
tion, each evaluated his own repos- 
sessions as “bad deals in the first 
place.” 

Some other dealers who, they 





Chrysler Division 
Looks to Its Top 
Share of Market 


DETROIT.— The Chrysler divi- 
sion will capture its greatest share 
of the automobile market in history 
in 1953, predicts J. A. O’Malley, gen- 
eral sales manager. 

“The domestic outlook for 1953 is 
the brightest in years, even though 
the postwar boom days of easy sell- 
ing are gone,” O’Malley said. 

“Business won’t come knocking 
at the dealer’s door, but it will be 


very good for those who look for | 


it at the prospect’s door. The peo- 
ple who sell hard will, as in days 
gone by, reap the rewards of big 
sales.” 

Competition will be keen if the 
number of cars now projected can 
be built, said O’Malley, pointing out 
that availability of materials and 
the international situation will have 
to be considered. 

“We have reason to hope that the 
industry will be permitted to fix its 
schedules on the basis of public de- 
mand,” O’Malley said. “There is a 
growing belief that, with the prog- 
ress of the defense program, our 
industry can build in 1953 all the 
cars We can sell. 

Indications are that five million 
cars will be produced in 1953, O’Mal- 
ley said, and, if the industry achieves 
this goal, Chrysler dealers should 
have an excellent year. 

“We have the finest product in 
our history this year, resulting in 
unprecedented public and dealer ac- 
ceptance of the 1953 line,” he added. 


Bowers Adds 6th Plant 


To Battery Manufacture 


READING, Pa. — The opening of 
a battery manufacturing plant at 
Hialeah, Fla., by Bowers Battery & 
Spark Plug Co., has been announced 
by C. P. Bowers, president. 

The plant is the sixth in the 
Bowers operation. Other plants are 
at Reading, Pa.; Boston; Paterson, 
N. J.; New Philadelphia, O.; Macon, 
Ga., and Monterrey, Mexico. 








said, had weakened on getting a 
third down, and had extended the 
payments beyond 24 months, Such 
dealers claimed they had to have 
“an angle” to get the attention of 
prospects. 

One dealer was offering 24 months 
to pay— without interest — which 
gave the customer an overall re- 
duction of from $80 to $125. He cited 
the necessity of an angle, but said 
that his offer was not granted to 
any but old customers with first- 
class credit, and that it had a 90- 
day time limit. 

Most used-car inventories were 
definitely down. One larger dealer, 
handling Cadillac, Oldsmobile and 


Chevrolet, had only 11 used cars on | 


his lot. This dealer said he had not 
the slightest difficulty selling good 
clean used cars, almost regardless 
of age. He said he had turned down 
deals in some cases where the 
tradein was in such bad condition 
as not to be readily salable. 

Factory-loading complaints seem 
to have almost vanished. Most Chev- 
rolet dealers install a heater from 
their own stock and sell the cus- 
tomer what other accessories they 
can. 

A few cars still come loaded, 
and some dealers report that their 
factory requires them to take a 
certain number of loaded cars, or 
@ certain number fitted with a 

slow-moving accessory. But, sur- 
vey-wise, factory loading is no 
longer a problem in the territory 
checked. 

Some small-town dealers appear 
to be trying the “system” of some 
of the big-city dealers, selling terms 
instead of cars, but they are few 
and far between. The object is ap- 
parently to use lower down pay- 
ments and longer terms as bait to 
lure brand-conscious buyers from 

other dealers. 

A finance company manager cited 
several large dealers who, he said, 
planned to get most of their cus- 


;}tomers from prospects headed for 
| other dealers. 


One dealer, a highly successful 
operator since before World War 
II, predicted that dealers who stum- 
ble now into the long-deal category, 
may eliminate themselves before 
the year is out. The market is head- 
ed downhill, he asserted with 
higher production, possible lower 


prices—and dealers with loaded in- | 
ventories will make stiff competi- | 


tion. 

Unwise dealers who work them- 
selves into a financial corner, and 
then try to sell cars on a distress 
basis, will go broke, some dealers 
predicted. 

While a wave of optimism is eas- 
ily recognizable and is apparently 
well tailored to the first six months 


of 1953, no one would make a pre- | 
|diction for the 


last six months. 
Dealers said that in six months the 
saturation will be much _ higher, 


|cars will be produced at a higher 


rate, and factories will be pushing 
dealers to take more cars than they 
can readily sell. 


Ryan Tops Galine 
For South Wind 


INDIANAPOLIS. — Appointment 
of William V. Ryan as general sales 
manager of the South Wind divi- 
sion, Stewart-Warner Corp., has 
been announced 
by A. R. Collins, 
South Wind gen- 
eral manager. 


Warner for 10 
year, specializing 
in aircraft and 
military heating 
equipment. 
Ryan’s appoint- 
Wa. V. Ryan ment fills the va- 
savin cancy created by 
the appointment of William E. Judd 
as assistant to James S. Knowlson, 
Stewart-Warner president and 
board chairman. 


Ryan has been | 
with Stewart-| 


Something to Celebrate 





Chicago Dealer Opens New Building— 





Hollingshead Motors Co. (Oldsmobile) recently dedicated its two-story building for 
j used-car sales in Chicago. W. O. Lampe, Oldsmobile midwest regional manager, Ind. Legislator to Offer Bill 
| affixes a safety sticker to a car as H. G. Hollingshead (center), 


}and Frank Suslavich, Chicago zone manager, look on. The showroom, at 2542 S. 


| Michigan Ave., adjoins the main building. 
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Ford's Jamison Honored by Colleagues— 


NEW YORK.—More than 1,500} 
executives from all sections of the | 
country will pool business and in- | 
dustrial experience next spring in| 
workshop seminars to be sponsored | 
| by the American Management Assn. 

Between February and June, | 
AMA will conduct 102 seminars 
on finance, general management, 
manufacturing, marketing, office 
management and personnel. 
| Thirty groups will meet at the 
Palmer House in Chicago, and the 
| remainder at the AMA Manage- 

ment Center, 330 W. 42nd St., 

New York City. 

Each seminar will be a discussion 
| group of not more than 15 execu- 
| tives under the guidance of one or 
| more discussion leaders, meeting for 
| three days to explore a single area 
|of management thought and prac- 
| tice. 

The dates are as follows: 
| Finance: 10 seminars in New 

York, Feb. 25-27 and Apr. 29-May 1. 

GENERAL MANAGEMENT: 13 semi- 
|nars in New York, Feb. 11-13, 
| March 18-20, Apr. 8-10, Apr. 29-May 
}1, and June 10-12. 

MANUFACTURING: 25 sem- 


| inars are scheduled, 10 of which 
are to be held in Chicago May 11- 














Buffalo Association Accepts 


| Waite, Morgan as Members 
Two new members have been ac- 
cepted by the Buffalo Automobile 
Dealers Assn. 
They are Dave Waite Pontiac, 
Inc., 1275 Main St., Buffalo, David 


E. Waite, president; and A. Morgan | 


Motors, Inc., 650 West Ave., Lock- 


J. E. Jamison, displays and exhibits supervisor of Ford's sales and advertising 
department, cuts a cake celebrating his 30th anniversary with the company. He was 
honored at a luncheon in Dearborn Inn, Dearborn, Mich., by his colleagues. From 
left are G. C. Eldredge, advertising manager; Jamison, and Frank J. McGinnis, man- 
ager of advertising, sales promotion and training. 


Business Officials to Pool 
Views in 102 Seminars 


13, the others in New York Feb. 
4-6, March 11-13 and Apr. 15-17. 
MARKETING: 20 seminars, 10 of 
them in Chicago June 1-3, the 
others in New York March 4-6, 
March 25-27, Apr. 8-10 and May 
6-8. 


OFFICE MANAGEMENT: Five semi- 


|nars in New York May 20-22. 


PERSONNEL: 25 seminars sched- 
uled, 10 of them in Chicago March 
30-Apr. 1, the others in New York 
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In the 
Legislative 
Hopper 


The Bar Assn. of New York City 
has urged impoundment legislation 
for the State to strengthen the 
safety responsibility law and to pro- 
tect the public from financially 
irresponsible motorists. 

The group proposed that every 
auto involved in an accident re- 
sulting in bodily injury or property 
damage be impounded if the owner 
does not possess standard-limits 
liability insurance or does not de- 
posit equivalent security. 

Standard limits in New York are 
$10,000 for any one person, a total 
of $20,000 for all persons injured 
in one accident, anu $5,000 for prop- 
erty damage liability. 

* a ° 


President of the firm, | | imiting Speed to 60 M.P.H. 


A bill to set up a statewide 6v- 
mile-an-hour prima facie speed 
limit will be introduced in the 1953 
Indiana Legislature by Rep. John 
R. Feighner, Marion County Re- 
publican. 

Feighner explained that a prima 
facie speed limit gives police the 
right to make arrests only where 
excessive speed is the main factor 
in reckless driving. Motorists would 
pe allowed to exceed 60 m.p.h. on 
highways considered safe for higher 
speeds. ‘ 

2 7 


Conn. Urged to Tighten Up 
On Driver Responsibility 


The author of Connecticut’s pres- 
ent drivers’ financial responsibility 
law says he is going to ask the 
Legislature for even more stringent 
measures. 

Rep. Simon S. Cohen, of Elling- 
ton, is planning to introduce a bill 
under which the cars of uninsured 
out-of-state drivers would be im- 
pounded on the spot of an accident 
until responsibility had been estab- 
lished and liability costs met. 

The car could, however, be re- 
deemed by posting a cash or se- 
curity bond to cover potential 
liability. In event responsibility for 
an accident was fixed on an out- 
of-state driver, failure to pay any 
judgment would result in forfeiture 
of the bond or sale of the car. 

om a . 
Springfield, Ill., Advocates 
Statewide Car Inspection 

In repealing a Municipal ordi- 
nance requiring semi-annual inspec- 
tion of motor vehicles, the Spring- 
field (Ill.) City Council has urged 
a statewide inspection law for pas- 
senger cars. 

“We feel that the ordinance has 
accomplished much since its adop- 
tion in 1949,” the council stated, 
“but we also feel that to be really 
effective it should be a statewide 
law. We find that it is impossible 
to check all the cars on the city 
streets.” 


The AUTOMOTIVE NEWS ALMANAC is 


Apr. 22-24, May 27-29 and June], year-long friend. Use it often for statis- 


24-26. 








tics, buyer information and personnel data. 


Lownsbury Awards Trophy to Student— 


Michael F. Farrell (second from left), sales manager of Lownsbury Chevrolet Co., 
Toledo, hands a trophy to John Galyas, senior student of Waite High School, at a 
recent Waite football banquet. The trophy is presented annually by the dealership on 
the basis of scholastic and athletic ability. Others are Biggie Munn (left), Michigan 
State College football coach, who was a guest speaker at the banquet, and Les 


port, N. Y., A. B. Morgan, president. ' Binkley, coach ef Weite's team. The dealership is owned by Mervil C. Lownsbury. 
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ens in Detroit Today... 





SAE Parley to Analyze 
Axles on 2-Way TV 


DETROIT.—A two-way television |Roeder, of Ford Motor Co., Dear- 
broadcast of field testing of mili- | born, Mich. 


tary truck axles, as simulated in 
the laboratory, 
will highlight the 
annual meeting 
of the Society of 
Automotive Engi- 
neers starting 
here today (Jan. 
12). 

Robert Cass, as- 
sistant to the 
president of 
White Motor Co., 

= Cleveland, will be 
Robert Cass elected president, 
succeeding Dr. D. P. Barnard, of 
Standard Oil Co. (Indiana). 

The program made public by 
John A. C. Warner, SAE manager, 
includes presentation of technical 
papers on application of atomic 
energy to electric power, develop- 
ment of new fuels. 

Nearly 50 technical papers are 
to be presented at 23 sessions, 
lasting through Friday. 

For the TV broadcast, the assem- 
bled engineers will watch and ques- 
tion, by television, technicians con- 

ducting tests at the laboratory of 
Timken-Detroit Axle Co. 

The annual dinner will be held 
Wednesday evening, with Admiral 
Ben Moreell, of Jones & Laughlin 
Steel Corp., discussing “The Limits 
of Engineering.” 

Among other features will be a 
review by Maurice Olley, of Gen- 
eral Motors, of the engineering and 
future of small sports cars; a sym- 
posium on surface treatments to 
prevent wear; another symposium 
on engineering approaches to serv- 
ice problems, and a report on sev- 
eral new engines, including the new 
Buick V-8 and the GM Model 51 
diesel. 

Other officers to be elected are 
B. B. Bachman, of Autocar Co., 
Ardmore, Pa., as treasurer, and 
Cc. A. Chayne, of General Motors, 
Detroit; W. S. Cowell, of Atlas 
Asbestos Co., Montreal, and J. L. 
S. Snead, of Consolidated Freight- 
ways, Inc., Portland, Ore. as 
councilors. 

Continuing as councilors are R. 
W. Goodale, of Standard Oil Co. 
(California); Herb Rawdon, of 
Beech Aircraft Corp., Wichita, and 
Past Presidents Barnard and Dale 


Pupils to Stage 
Safety Parley 
In Chicago 


CHICAGO.—Under joint sponsor- 
ship of the Citizens Traffic Safety 
Board and the Chicago Motor Club, 
500 pupils from high schools in five 
Chicago area counties will attend a 
meeting tomorrow (Jan. 13) in the 
Conrad Hilton Hotel to air their 
views on traffic safety, driving and 
allied subjects. 

The pupils will be accompanied 
by faculty advisers acting as ob- 
servers. Actor Robert Young, who 
has been prominent in the teen-age 
safe-driving movement, will be the 
principal speaker. 

A student advisory committee has 
agreed upon six questions for dis- 
cussion by as many panels. The 















groups in turn will present resolu- 
tions covering six problems: Learn- 
ing to drive, use of cars by high 
school students, teen-age driving 
records, traffic courts, driver li- 
censing, and vehicle inspection. 


Vice-presidents for 1953 will be: 

O. E. Kirchner, of American Air- 
lines, Inc., Flushing, N. Y.; T. T. 
Neill, National Advisory Committee 
for Aeronautics, Washington; E. G. 
Haven, General Electric Co., Sche- 
nectady, N. Y.; H. E. Chesebrough, 
Chrysler Corp., Detroit; J. W. Pen- 
nington, Koppers Co., Inc., Balti- 
more; G. C. Riegel, Caterpillar 
Tractor Co., Peoria, Ill.; F. A. Suess, 
Continental Oil Co., Ponca City, 
Okla.; J. H. Booth, Thompson Prod- 
ucts, Inc., Detroit; N. P. Petersen, 
Canadian Acme Screw & Gear, Ltd., 
Toronto; C. T. O’Harrow, Allis- 
Chalmers Mfg. Co., Milwaukee; O. 
A. Brouer, Swift & Co., Chicago, 
and N. R. Brownyer, Timken - De- 
troit Axle Co., Detroit. 

L. F. Dumont, research engi- 
neer of E. I. duPont de Nemours 
& Co., Inc., will receive the SAE 
Horning Memorial Award. 

His 1951 SAE summer meeting 
paper, “Possible Mechanisms by 
Which Combustion Chamber De- 
posits Accumulate and Influence 
Knock,” was judged “the best paper 
relating to the adaptation of fuels 
to internal combustion engines, or 
the adaptation of internal combus- 
tion engines to fuels,” presented at 
an SAE meeting during 1951. 





Three Executives 


Retire at GMC; 
Johnson Feted 


PONTIAC.—Retirement of three 
executives has been announced by 
GMC Truck & Coach. They are 
Herbert E. Listman, general sales 
manager of the 
coach division; 
John E. Johnson, 
former truck divi- 
sion general sales 
Manager, and 
Harry C. Gross- 
man, special as- 
signment man for 
the general man- 
ager. 

: Named as suc- 
. cessor to Listman 
6. B. Season was Edwin P. 
Crenshaw, according to Roger M. 
Kyes, GMC general manager. 

Crenshaw, 59, had been assistant 
general sales manager. He is suc- 
ceeded by Alvin S. McEvoy, 48, who 
has been field sales manager of the 
central region for two years. 

The retiring executives were hon- 
ored by a group of friends at GMC 
with a testimonial dinner at the 
Bloomfield Hills Country Club. Phil- 
lip J. Monaghen, general manufac- 
turing manager, presented a round- 
trip ticket to Hawaii to Listman; a 
movie camera to Johnson, and a 
silver cigar humidor to Grossman. 


Listman had been coach division 
sales manager since 1927. 


Johnson started his career with 
General Motors as a salesman for 
Sampson Tractor Co. in 1921, and 
served in various sales positions 
with Chevrolet from 1923 to 1938. In 
1944, he became manager of the 
public relations section at the cen- 
tral office, and in 1948 was trans- 
ferred to GMC as general truck 
sales manager. 


Grossman joined the division in 
1918 as an attorney, and was super- 
visor of the legal department for 
many years. 








Interior Spotlighted in Packard Sportster— 


Designed with the younger buyer in mind, the hardtop Packard Clipper Sportster 
features a selection of two-tone nylon and leather upholstery and trim combinations 
which harmonize with exterior colors. The Sportster has a 150-horsepower engine with 
a 7.7 to 1 compression ratio. The basic styling of the Clipper line is retained, the 
company says, but there are refinements to accentuate low appearance and provide 
more window space. Advertised-delivered price is $2,795. 





From GM to Buick: 


‘Happy Birthday to You’ 


DETROIT. —In connection 
with Buick’s 50th anniversary, 
Harlow H. Curtice, acting presi- 
dent of General Motors and 
formerly head of Buick for 15 
| years, issued a statement last 
week which said, in part: 

“We in General Motors are 
proud to salute Buick on its 
golden anniversary. 

“Buick has had a remarkable 
history of growth and progress. 
It was the first real success in 
the automobile industry. It 
served as the keystone for the 
organization of General Motors 
45 years ago. 

“We are confident that the 
years ahead will see Buick 
achieve even greater success.” 








Obituaries 


Lee E. Frey, of Altoona, 


Auto Sales Pioneer 

ALTOONA, Pa.—Lee E. Frey, 73, 
a pioneer in the auto industry and 
for the past 35 years president of 
Penn Motors, Inc., died Dec. 26. 

Mr. Frey started in the business 
at Toledo and Cincinnati, where he 
was in charge of the old EMF com- 
pany in the distribution of Stude- 
bakers. He came to Altoona in 1917 
to head Penn Motors, which in re- 
cent years has handled Chrysler 
and Plymouth cars. 

He was a past president of the 
Pennsylvania Automotive Assn. and 
a member of the board of directors 


for 12 years. 
* * * 


Jack Stetzel 

FORT WAYNE, Ind.—Jack Stetzel, past 
president of the Detroit Booster Club (B-19), 
died here Dec. 28 at the home of his moth- 
er. An oldtimer in the automobile business, 
Mr. Stetzel had been connected with several 
early Detroit companies in a purchasing 
capacity. For the last 15 years, he was a 
manufacturer’s agent in Detroit. 

* * + 


A. D. Sory 
HOUSTON.—A. D. Sory, retired Houston 
dealer, died Dec. 22. He organized Brazos 
Valley buick and later A. D. Sory Pontiac 
Co., now Simpson-Gilman Pontiac Co. He 
retired several years ago. 
- 


Paul S. Clough 

PIQUA, O.—Paul S. Clough, 55, owner of 
McCune Motor Car Co, (Chrysler - Plym- 
outh), Piqua, died of a heart attack Dec. 
29 in the home of a Dayton friend. He 
had been ill for some time, and drove to 
his friend's home when he felt an attack 
coming on while he was enroute from Piqua. 
An area chairman for NADA, he was a 
former sales manager of Jenkins Motor 
Sales in Dayton. 

* * * 


Clarence Snyder 

FORT LAUDERDALE, Fla. — Clarence 
Snyder, 72, chairman of the board of 
Snyder Tool & Engineering Co. and Arthur 
Colton Co., Detroit, died at his winter 
home here Jan. 4. Mr. Snyder, a native 
of Chillicothe, O., came to Detroit in 1910 
and became plant supervisor of Chalmers 
Motor Co. He organized Snyder Tool & 
Engineering in 1923, and designed and 
built machinery for the automobile and 
other industries. 
* * * 


George W. Sherwood Sr. 

TUNKHANNOCK, Pa. — The death of 
George W. Sherwood sr., 52, auto dealer 
and bank director, has been called a sui- 
cide by Deputy Coroner Ralph Sheldon. 
Sherwood was found shot to death in the 
pantry of his home. He had conducted a 
dealership here for 30 years and was a 
director of the Wyoming National Bank 
of Tunkhannock. 
* * o 


Ronald Hackbarth 

MILWAUKEE.—Ronald Hackbarth, 58, 
retired car dealer here, died Jan. 3. Mr. 
Hackbarth started a Buick dealership with 
his brother Charles in 1914. In 1950 the 
brothers sold their dealership to Bickel 
Buick Co. 

* * ~ 


Otto Louis Blumberg 
AUSTIN, Tex.—Otto Louis Blumberg, 59, 
a Chevrolet dealer for 30 years, died re- 
cently. An active civic dealer, he was a 
past president of the Seguin White Sox 
baseball club. 
* * 7 


Link Wilson Simpson 
TEXAS CITY, Tex.—Link Wilson Simp- 
son, 60, for 12 years owner and manager 
of Link Simpson Motor Co. here, died Dec. 
31. He was a native of Nacogdoches, Tex. 
* * * 


Ralph Lee Miles 
KANSAS CITY.—Ralph Lee Miles, 59, 
associated with Downtown Buick Co. here 
for the last six years, died at his home. 
He operated a dealership in Marysville, 
Kans., from 1919 to 1932. 
* * 


Edward J. Pillinger 

CHICAGO. -—- Edward J. Pillinger, 69, 
president and organizer of E. J. Pillinger 
Motor Co. (Oldsmobile), 4646 W. Washing- 
ton Blvd., died Jan. 3 after a three-week 
illness. A pioneer in the automobile retaifl- 
ing field here, Mr. Pillinger started 37 
years ago as a salesman for West Side 
Buick, Inc. When he formed his own deal- 
ership 20 years ago, he sold both Oldsmo- 
bile and Durant cars. 

* * - 
Wallace Rudman 

ROCHESTER, N. Y.—Wallace Rudman, 
34, partner in the used-car firm of Rud- 
man Motors, died Jan. 2 after a brief ill- 
ness. Mr. Rudman and his brother, Alex 
M., had operated the firm together for 
about 12 years. 





In the Auto World 





Rootes and Son on North American Board— 


Brian G. Rootes (left), and his father, Sir William Rootes, chairman of the Rootes 
Group, have been elected to the board of Rootes Motors, it was announced last week 
by Robert Fennell, president of the North American branch of the English firm. 





At Meeting of Nash Service-Parts Club— 


The Nash Service and Parts Managers Club of the Los Angeles area met recently 
in Riverside, Calif. The club is composed of all Nash dealer service and parts man- 
agers in the area. Dick Moehnke, service manager for Kitchen & Hodges, is president 
of the organization. 


Arkansas Urged to Clarify 
Truck Weight Limits 


LITTLE ROCK, Ark.— New Ar- 
kansas laws fixing truck weight 
limitations “to remove confusion 
and to prevent administrative abuse 
in setting weight limits” were rec- 
ommended by the State Legislative 
Council. 

The council noted that the pres- 
ent law fixes the maximum gross 
loads on tire size while the regula- 
tions of the State Highway Com- 


U.S. Says duPont 
Even ‘Rewrote’ 


GM Car Manuals 


CHICAGO.—Government attorn- 
eys charge last week that duPont 
control over General Motors poli- 
cies was so tight that a Cadillac 
owners’ manual was once changed 
to recommend that alcohol (which 
duPont manufactured) be used for 
antifreeze, rather than glycerin, 
first suggested by Cadillac engi- 
neers. 


Base of the charge was a series 
of letters between GM and duPont 
officials during a 14-month period 
in 1925 and 1926. 


Resumption of the anti-trust 
trial, involving the duPont family 
and six companies on civil charges, 
brought a new setup in the prose- 
cuting staff and substantial reduc- 
tion in the number of defendants. 


Willis L. Hotchkiss, chief of the 
midwest antitrust office, who de- 
veloped the Government’s case and 
led in the prosecution until illness 
overtook him, was still confined to 
Wesley Memorial Hospital. 


E. Houston Harsha, assistant to 
Hotchkiss, was joined by Victor H. 
Kramer, of Washington, chief of 
the general litigation section of the 
antitrust division. The Government’s 
staff of attorneys will total seven, 
instead of the original three, during 
the remaining months of the trial. 


Meanwhile, the Government 
moved to reduce the scope of the 
trial. At its request, 83 of the 118 
individual defendants were dropped 
from the suit, among them 48 minor 
duPont children, while charges 
against 27 were reduced. This move 
leaves as the major defendants only 
eight members of the duPont fam- 
ily and the companies, including 
E. I. duPont de Nemours & Co., 
General Motors and U. S. Rubber. 


mission fix weight limits based on 
maximum allowable axle loads. 


“Arkansas has a higher truck 
weight limit than do the six sur- 
rounding states,” the report stat- 
ed. “In view of lower truck 
weight limits in surrounding 
states, consideration should be 
given to redetermining the maxi- 
mum weight limit that should be 
allowed on Arkansas’ highways. 
In fact, a new and stringent 
truck size and weight law should 
be enacted that is definite and 
clear and should be enforced.” 


The council recommended that 
all weight enforcement be consoli- 
dated into a single agency, prefer- 
ably a new division of the State 
Police. 


Penalties for overloading should 
be collected when the violator is 
apprehended without the necessity 
of trial and conviction, the report 
suggested. It also noted that many 
states charge a fee for special over- 
loading permits and require the 
posting ef a bond for the payment 
of any damages to highways and 
bridges that might result. 


Pointing out that the price of 
regular gasoline in Arkansas is 
higher than in nine surrounding 
states, the council suggested the 
possibility of a gasoline tax boost 
if this price differential could be 
eliminated. It said: 

“Arkansas might well add an 
additional one cent to its gasoline 
tax without increasing the cost 
of gasoline to the consumer. This 
additional one cent in gasoline 
tax should bring in over $3,000,000 
in additional highway revenue 
annually.” 

The report also recommended 
that consideration be given to the 
possibility of enacting a ton-mile 
tax on trucks and buses, but noted 
that such a tax was difficult and 
expensive to administer. 


On the Ball 


Sons Regain Auto Stolen 


From Dealer’s Lot 

SAN FRANCISCO.—Two teen-age 
sons of Robert E. Rudd, Buick 
dealer at Burlingame, Calif., recent- 
ly made the headlines when they 
captured a thief who had stolen a 
1952 car from their father’s dealer- 
ship premises. 
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Bel-Airs Range from $1,820 to $2,175... 


Buick Revises Prices; 


Olds, Chevrolet Hold 


(Continued from Page 2) 


in Buick’s lowest-priced Special 
series will bear the same price 
tags as comparable 1952 models. 
However, the 1953 prices indicate 
a net reduction since they include 
turn signals as standard equip- 
ment. The directional device was 
a $12.27 extra-cost item last year. 


Last year’s price leaders in the 
Buick family, the business coupe at 
$2,055.21 and the club coupe at 
$2,114.65, have been discontinued. A 
Buick spokesman said the division 
planned to produce no cars with a 
capacity of fewer than six passen- 
gers. 

Three of the cars in the Super 
series, equipped with Buick’s new 
170-horsepower V-8 engine, went up 
$133 while the fourth, a_ station 
wagon, was boosted $134. 

s * * 


a. came as no surprise to in- 
dustry observers, who pointed 
out that in the past new engines 
frequently have brought price 
boosts of hundreds of dollars. But 
Buick’s slash in its top-drawer 
Roadmasters did cause some rais- 
ing of eyebrows—despite the fact 
that the wheelbase also was cut, 
by 4% inches. 

The Roadmaster models, which 
also have the new engine, now 
carry power steering as standard 
equipment. The latter item sold 
for $198.90 in 1952. Taking this 
into consideration, the new Road- 
master four-door sedan reflects a 
net decrease of $144.90; the Rivi- 
era coupe, $146.90; the convert- 
ible, $145.90, and the _ station 
wagon, $144.90. 

A new Buick luxury offering, the 
Skylark sports car, carries an ad- 
vertised-delivered price of $5,000. 


The Dynafiow transmission will 
be standard on the luxury models 
and optional at $192.50—the 1952 
price—on the Special and Super 
series. Power steering will be avail- 
able on Dynaflow-equipped Special 
and Super models at the reduced 
price of $182.72. 


The price of air conditioning was 
announced as $594. Power brakes, 
standard on the Skylark, will be 


Wis. Firm Reduces 
Liability Rates for 


Careful Drivers 


STEVENS POINT, Wis. — Hard- 
ware Mutuals, one of the largest 
writers of automobile insurance in 
Wisconsin, announced last week a 
reduction in liability rates designed 
to reward the more careful drivers. 

Primarily affected by the lower 
rates will be the owners of private 
passenger autos never operated by 
persons in the family under 25 
years of age. No reduced rates are 
in prospect for those under 25 who 
live away from home and operate 
their own cars, the company said. 

The company said that the policy 
rate would be reduced even further 
by the regular year-end 15 percent 
dividend, which it is said, would be 
continued under the new schedules. 

According to the company, this 
would make the net rate paid by 
drivers in the top classification for 
a basic insurance policy $44.20. 
With a 15 percent dividend, the old 


rate was $54.20. 
e * * 


Higher Insurance Rates 


Go Into Effect in Va. 


RICHMOND, Va.—Increased au- 
tomobile liability insurance rates 
and a separate rate classification 
for drivers under 25 years of age 
have gone into effect in Virginia. 

The increases range from 3.2 
percent on bodily injury coverage 
for commercial vehicles to 40 per- 
cent on property damage for both 
private and commercial vehicles. 
Younger drivers will pay the high- 
est premiums. 

The new rates apply to policies 
written on or after Jan. 1. For 
Richmond drivers, the new rates 
will add, roughly, from $4 to $11 to 
basic limit policies, depending upon 
the type of vehicle and the coverage 
included. 


offered only on other Roadmaster | 


models at $35.19. 
te . . price list for 1953 
is identical to last year’s, ex- 
cept that the Super 88 club coupe 
has been dropped. Here, as in the 
case of Buick, turn signals will be 
included at no extra cost in the 
models that didn’t have them last 
year—the Deluxe 88 and the Super 
88 series. The signals brought $24.63 
in 1952. 


Oldsmobile’s new sports car, the 
Fiesta, is priced at $5,715, with 
numerous accessories as standard 
equipment. 

Hydra-Matic remains optional 
on all models at $178.35. Power 
steering, for the Super 88 and 
Classic 98 series, is $177.40, a re- 
duction of $21.50 from 1952, Air 
conditioning is $594, subject to 
OPS approval. 

With the Chevrolet, Buick and 
Oldsmobile price announcements, 
all GM divisions now have made 
their entry in the 1953 sales race. 
Pontiac earlier cut the prices of its 
station wagons, while Cadillac kept 
its 1952 price structure unchanged. 

* * cd 
B UICK’S complete advertised- 
delivered prices for 1953 are: 

Series 40 SpeciaL — Four-door se- 
dan, $2,208.76; two-door sedan, $2,- 
149.32; four-door Deluxe sedan, $2,- 
255.32; two-door Deluxe sedan, $2,- 
196.88; Riviera coupe, $2,295.43; con- 
vertible, $2,553.17. 

Series 50 Super — Four-door 
Riviera sedan, $2,696.17; Riviera 
coupe, $2,610.56; convertible, $3,- 
001.59; station wagon, $3,429.73. 

Series 70 RoapMASTER — Four-door 
Riviera sedan, $3,254.36; Riviera 
coupe, $3,358.05; convertible, $3,- 
505.56; Skylark sports car, $5,000; 
station wagon, $4,030.73. 
* * * 


HEVROLET’S 1953 prices are as 

follows: 

One-Firty Series—Four-door se- 
dan, $1,670; two-door sedan, $1,613; 
club coupe, $1,620; business coupe, 
$1,524; six-passenger station wagon, 
$2,010. 

Two-Ten Series—Four-door se- 
dan, $1,761; two-door sedan, $1,- 
707; club coupe, $1,726; sport 
coupe (hardtop) ; $1,967; converti- 
ble, $2,093; six-passenger station 
wagon, $2,123; eight-passenger 

station wagon, $2,273. 

Bet Air—Four-door sedan, $1,874; 
two-door sedan, $1,820; sport coupe, 
$2,051; convertible, $2,175. 

* oF * 


(jaa es prices on its 1953 
models are: 

DeLuxe 88—Four-door sedan, $2,- 
327.09; two-door sedan, $2,261.62. 

Super 88—Four-door sedan, $2,- 
461.71; two-door sedan, $2,395.25; 
Holiday, $2,673.39; convertible, $2,- 
852.59. 

Cuiassic 98—Four-door sedan, $2,- 
785.82; Holiday, $3,021.75; converti- 
ble, $3,228.84; Fiesta sports car, $5,- 
715. 


Ohio Lawmaker 
Blasts Plan for 


Auto Governors 


COLUMBUS, O.—Ohio State Rep. 
Samuel L. Devine, whose compul- 
sory vehicle inspection bill was ve- 
toed last year by Gov. Frank J. 
Lausche, has branded the govern- 
or’s current suggestion for compul- 
sory installation of governors on 
Ohioans’ autos as a “potential $80 
million racket.” 

Lausche’s proposal followed the 
holiday season, in which Ohio led 
the nation in number of traffic fa- 
talities: 

Devine said Ohio’s more than 
three million motorists would have 
to pay at least $20 for each gov- 
ernor, and another $5 to have the 
speed limiter installed. He asked 
Lausche: 

“How ... would (the governor) 
install these mechanical gadgets so 
that the speeds of motor vehicles 
would be cut down to allowable 
speeds on particular sections of 
highway over which the motor ve- 
hicle is moving?” 


Toe 
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If you're like more and more advertisers, 
you'll find AUTOMOTIVE NEWS heads 
up the list. You can expect action from your 
decision to place AUTOMOTIVE NEWS 
on the schedule. After all, it gets in to the 
men who make the decisions in the 2 big 
markets of the automotive industry — the 


car dealers and the manufacturers. 
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year. 
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Se 
‘Bad Risks’ Get 
Mass. Reprieve 


BOSTON.—Seventy-five auto cas- 
ualty insurance companies in the 
state have agreed to renew the 


policies of about 25,000 Massachu- 


setts motorists who have been 
termed “bad risks” by several com- 
panies. 


Previously, those on the bad-risk 
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| list had been notified by the com- 

panies that their compulsory per- 
| sonal injury liability policies would 
| not be renewed for 1953. 

Under the terms of the former 
plan, such persons would have had 
to get policies from companies 

| operating a “risk pool.” However, 
this arrangement was abandoned so 
that all motorists could have their 
vehicles registered, without delay by 
Jan. 1, the Massachusetts deadline. 


tHE Buffalo market.. 
NEW YORK STATE'S 2nd LARGEST MARKET 


SELL THE NEWS READERS AND YOU 
SELL THE WHOLE BUFFALO MARKET 





BUFFALO EVENING NEWS 


EDWARD H. BUTLER 
Editor and Publisher 


KELLY-SMITH CO. 


National Representatives 


WESTERN NEW YORK’S GREAT NEWSPAPER 


ena 


PRODU 


CTION 


of 


GREY IRON 


ae 
a 
rs 


CASTINGS 


ONE OF THE NATION’S 
LARGEST AND MOST MODERN 


PRODUCTION 


a! 
<1 
i 


ESTABLISHED 


FOUNDRIES 


BT) 


TIT Te Deyn h a Vehy 


FOUNDRY 


MAIN OFFICE 


CHATTANOOGA 





AND MANUFACTURING 


DIVISION 


PLANTS 


2, TENNESSEE 


Merchandising 


Memos to Dealers 





JHICH car-prospecting list do 
you prefer? Guess most of them 

are good. The important thing is to 
work on them with the knowledge 
that you have to meet with so many 


lfailures before you get to the suc- 


cesses. 
However, here are some 
selections of auto men we know: 
List of past customers for both 

new and used cars. Fortunes 
change. Last year’s used-car cus- 
tomer may well be a new-car cus- 
tomer now. And old customers, if 
you've treated ’em right, are your 
best prospects. 

Service customer lists. These of- 
fer good clues to sales. You have 
some knowledge of the car that 


will be traded in, and that will give | 


you a good idea as to what kind of 
a deal that customer can handle. 

Check finance lists, too. As the 
contracts run out, the salesman 
should run in. 

Many salesmen build valuable lists 
by ringing door bells of business 
houses in the neighborhood. If the 
prospect works near by, the sales- 
man has a good pitch in pointing 
out how handy it will be for him 
to keep his car serviced while he 
works. This offers a good angle for 
service selling, too. 

And, of course, there are the 
standard lists of owners of the 
dealers make and competitive 


makes. 
* * 7 


Last Words 


PEAKING of lists, Carl and Ed- 

win Katz, of Center Sales Co., 
Paterson, N. J., have prepared a 
card of “famous last words,” or ex- 
cuses for not making the sale. The 
Katz brothers have some 80 years 
of auto experience between them. 

Here’s the list: 

1. Just looking. 

2. Too much money. 

3. 1 wouldn’t lie to you; my 
brother-in-law bought one just 
like it for $400 less and his has 
white-wall tires. 

4. I'll have to ask my wife. 

5. Before I take that for my car, 
I'll run it in the river. 

6. My brother-in-law is an ex- 
pert mechanic (he’s actually a shoe- 
maker who pumps gas on week- 
ends) and he says it isn’t worth 
that much. 

7. I'll be back. 

Carl Katz says the card saves the 
salesman’s time in making excuses 
to the sales manager. All he has to 
do is circle one of the numbers. 

The Katz brothers go back to the 
days of the Parry Buggy, and Ma- 
rion, Chalmers, Cole, Jordan and 
Kissel cars. 


Yule Echo 


OE NEWELL says that the boys 

at Reno Nash are mighty proud 
of this message from Santa which 
was used in advertising: 


x * x 


A MESSAGE FROM SANTA 

It was a few days before Christmas, 
Santa said, “I’ll be fired.” 

My reindeer are old and getting 
very tired. 

The he thought for a moment- 
they he was off like a flash, 

He stopped off in Reno and bought 
a new Nash! 


He was thinking of gas mileage 
he had too far to go, 

He said to himself, “By golly, I’m 
glad I met up with Joe. 

I can sure take it easy when my 
journey’s complete, 

I'll just lean back in my reclining 
seat.” 

When Christmas was over and 
Santa was at home, 

It was then he sat down and wrote 
Joe Newell this poem: 


This Christmas was very easy— 


Stolen Paint Job 


owned by G. W. Scott and took 


of the | 





By Bob Finlay 


time went like a flash, 

I was so comfortable in my brand 
new NASH. 
| The stars and the moon they were 
| all shining bright 
| And I felt like a king, as I flew 
through the night. 
| As I leaned back in my reclining 
seat 


DeSoto Shifts 


DETROIT. — Personnel shifts in 
| the home office and field sales staffs 
of DeSoto were announced last 
week by J. B. 
Wagstaff, sales 
vice-president. 

R. M. Rowland, 
western sales 
manager of De- 
Soto since 1945, 
has been appoint- 
ed to the new 
post of director 
of merchandising, 
Wagstaff said. 

Rowland will 
be succeeded as 

manager by Paul 
jr.. formerly na- 
supervisor. Herpol- 








R. M. Rowland 


western sales 
Herpolsheimer 
tional field 





R. G. Roth P. Herpolsheimer 


sheimer’s successor will be 
nounced later, Wagstaff said. 

R. G. Roth, formerly Minneapolis 
regional manager, has been pro- 
moted to field training supervisor, 


an- 





A. B. Phipps Al Duderstadt 


with headquarters in Detroit. He 
has been succeeded in Minneapolis 
by A. B. Phipps, former Kansas 
City district manager. 


ite 


It started to snow and boy, did 
| it sleet. 

| The temperature was dropping 
it got awfully cold, 
| I turned on the heater 
| then I was sold. 


it was 


| Oh yes, Joe, you told me that Nas! 
was complete- 
But you can’t imagine how I 
enjoyed that reclining seat. 
| It took curves so perfect, and the 
bumps were not there. 
| Yes, riding in a Nash is like riding 


on air. 


My next car will be a Nash, you 
| can bet your last dime, 
| Because I’m always in a hurry 
and I haven’t much time. 
| Well, Joe, I'll sign off now—it’s 
time to say good-bye. 
And my advice to all friends is 

give NASH a try! 
By JOE NEWELL. 


Sales Aides; 





Rowland Fills New Post 


Stephen L. Noble has been ap- 
. pointed DeSoto 

regional manager 
in Chicago, Wag- 
staff said, while 
Alton J. Duder- 
stadt has been 
named Dallas re- 
gional manager. 
Prior to his 
promotion, Noble 
was DeSoto re- 
gional manager 
in Dallas. Duder- 
stadt had been 





S. L. Novle 
assigned to the Dallas region as 
a district manager. 





Transport Parley 
On Refrigeration 


Set for Feb. 27 


NEW YORK.—HEight topics will 
be up for discussion at the mobile 
refrigeration meeting of the Auto- 
motive Transport Trades Council, 
to be held Feb. 27, it was announced 
by H. Franklin Turner, Council 
chairman. 

These will include: Main engine 
power takeoff; vertical vs. horizon- 
tal plates; weight-saving methods; 
minimum insulation requirements; 
better loading and unloading equip- 
ment; precooling practices; find- 
ings on relative uses of water ice 
and dry ice, and training of mobile 
refrigeration mechanics. 

Turner said that the meeting will 
open at 10 a.m. and end at 1 p.m. 
in order that exhibitors may reach 
their booths in time for that day’s 
opening of the show and exposition. 

Those who have not already ap- 
plied for admittance to the round 
table discussion may do so by writ- 
ing to Refrigeration Meeting, Au- 
tomotive Transport Trades Council, 
Room 401, 5 Columbus Circle, New 
York 19. 

There is no registration fee, but 
seating will be available only for 
those who have made arrangements 
ito attend, Turner said. 





Chevrolet Service Managers Go to School— 
More than 20,000 service managers and mechanics of Chevrolet dealers through- 
out the country will receive factory training in maintenance methods for 1953 cars 
OKLAHOMA CITY.—Thieves|and trucks under a program that has been under way since mid-December, according 
broke into a paint and body shop|to E. L. Harrig, national service manager. After the first course in Detroit, regional 


service managers and engineers in turn 


passed on their training to zone service 


time out to paint their car before| managers, who will conduct schools for dealer service personnel beginning in mid- 
January. Studying the new Powerglide unit for 1953 are (from left) G. G. Young, 


they left, police reported. They es- 
caped with two paint guns. 


| chief service school instructor; Harrig, and J. E. Mackenzie, central office instructor. 
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Avto Materials Decision Awaits Ike’s Advent... . 





Only Guessers at Work in D.C. 


By William Ullman 

Washington Correspondent 
ASHINGTON.—Will the Eisen- 
hower Administration, which is 
faced with the grim task of step- 
ping up and completing the nation’s 
defense program, bring about a 
curtailment of car-building materi- 
als in the third quarter of this year? 


Some say it will, and some say it 
won't. At any rate, that thought has 
promoted lively speculation here in 
recent days. Those who are press- 
ing for reduced Government spend- 
ing say “no.” 

Those who feel that, while the 
incoming President will favor 
economy, he will advocate a 
stepped-up defense program, and 
such a program cannot fail to 
affect the auto industry’s metal 
allotments. 


Not acutely, they admit, but 
enough to continue the Controlled 
Materials Plan as is, or in stand- 
by form, and with the probability 
that steel, copper and other metals 
will not be allotted as generously 





THE DALLAS NEWS 
“quickens your cooking” 
in the North Texas Market 


e The way of progress is some 
places slow and half-done. But not 
in The News’ North Texas. Call it 
influence.. News readers respond 
to the new as to the word of a long 
respected friend. Conveyed to adver- 
tising, it pressures a readier response 
and proves itself in increased sales. 


@ The News is proud of its part in 

influencing the acceptance of new 
ideas, its constant urging for a bet- 
ter way, its incessant insistence for 
improvement. You'll be proud, too, 
when you use the advantage of The 
News’ influence upon a larger cir- 
culation in the larger, richer, Double 
Dallas Market. 






dominating the 


a ee 
DOUBLE DALLAS MARKET 







Morning 


CRESMER & WOODWARD, INC., REPRESENTATIVES 


later in the year as has been ex- 
pected. 


Differing opinions on the subject 
were found among Washington rep- 
resentatives of auto manufacturers 
quizzed by this correspondent. 

a * * 


NONE, however, thought that the 
+* outlook is anything to be fright- 
ened about so long as there is no 
worsening of the international sit- 
uation. All would be much “disap- 
pointed,” they said, if Government 
wraps are not entirely removed 
from the industry. 

Most felt that increasing supplies 
of metals would well take care of 
both civilian and military needs this 
side of an all-out war. 

Among legislators, generally, 
sentiment is for abandonment of 
controls. The men who will head 
the Senate and House committees 
having to do with such legisla- 
tion have stated their opposition. 
Some form of rent control seems 
more likely than any other variety. 

Meanwhile, the day is drawing 
near when some CMP decision 
must be made. Under past proced- 
ure, distribution for the third quar- 
ter should be settled upon by Fed. 1. 

* *” * 

HE whole matter is in an un- 

settled state at NPA, with the 


Auto Polish Ads 
Curbed by FTC 


WASHINGTON. Advertising 
that Glitter Super Glaze, an auto- 
mobile polish, will restore the orig- 
inal color of an auto is to be dis- 
continued under the terms of a 
stipulation signed by Glitter Prod- 
ucts, Inc., 6251 John R. St., Detroit, 
the Federal Trade Commission has 
announced. 

The company also agrees to cease 
advertising: 

1. That the application of its 
product produces a hard, lasting, 
glass-like finish or a finish which 
will last twice as long as finishes 
produced with the use of other 
polishes. 

2. That its product will protect 
or save the finish of any automo- 
bile from fading in sunlight or from 
grit or dirt. 

3. That its product contains no 
oil or grease. 

4. That its product is not a polish. 





New Career 
Injured Racer Carries On 


In Management 


DAYTONA BEACH, Fla. — The 
National Assn. for Stock Car Auto 
Racing has named Jack Kabat, 
who was severely injured last June 
in a racing accident at Erie, Pa., 
as chief steward for the Miami- 
West Palm Beach (Fla.) area. 

At native of Cleveland, 28-year- 
old Kabat had been active in 
midget and stock-car racing for six 
years at the time of the accident. 
Kabat’s car was struck by another 
and flipped across the finish line. 
His safety belt opened, and he was 
pitched through the window. A 
broken back terminated his driving 


career. 





Chicago Heartbeat— 


Participants in the five-car giveaway 
contest sponsored by Chicago Ford dealers 
contributed $5,225 for entering the con- 
test, and the money, shown here in bags, 
was turned over to the Chicago Heart 
Assn. Don Mullery (left), president of the 
Metropolitan Chicago Ford Dealers Assn., 
makes the presentation to S. DeWitt 
Clough, managing director of the heart 
organization. 


agency dwindling in size day by 
day and employes leaving in in- 
creasing numbers. 

Sinclair Weeks, incoming secre- 
tary of commerce, probably will be 
the key figure in whatever action 
is taken. 

At both NPA and OPS, the hol- 
idays saved a lot of face in using 
them as an alibi for little or no 
activity in the automotive field 
since election day. At both agen- 
cies, it has been a case of “mark- 
ing time” until the new Congress 
and Administration get set. 

No one seems to be quite sure of 
what’s ahead, and no one wants to 
risk a false move. Hence, all is 
quiet on the automotive front here, 
as well as in other sectors. 





A call at NADA concerning the}. 
selection of a managing director | tye 


brought only the word that “the 
matter is still under consideration.” 


UAW to Intensify 
Drive to Reopen 
Auto Contracts 


(Continued from Page 6) 


dustry figures who have studied it, 
say the shift to the new index 
should be routine and trouble-free. 
Union leaders seem determined, 
however, to use the move as a lever 
to pry the contracts open. 


Technically, adoption of the new 
index would require a change in 
contract wording, which the un- 
ion insists would mean “reopen- 
ing.” Another pertinent factor is 
that, under the new index, the 
cost of living shows lower than 
on the old scale. 


What may yet happen is that the 
companies will simply decide to let 
the contracts run their course on 
the basis of the old index, rather 
than risk a technical reopening and 
consequent upset of the long period 
of labor peace which has blessed 
the industry. 


The UAW is not considered likely 
to break its present contracts in 
any case — but will undoubtedly 
grow more and more restive the 
longer its demands go unfulfilled. 

* * * 


prRoM other fronts, especially 
from Washington, the UAW was 
also in the news last week. 


In its annual financial statement, 
required under the Taft-Hartley 
law, the big auto union disclosed 
that it had spent $903,795 in the 
past year in its drive to unionize 
the South. It reported income of 
$5,894,862 against expenditures of 
$5,252,679, with an increase in net 
worth of $642,182—to $2,120,146 on 
Sept. 30, 1952. 

Also in the nation’s capital, the 
Reuther brothers, Walter and Vic- 
tor, came in for acid criticism from 
Senator Richard Russell, Georgia 
Democrat. Russell, a leader of Dix- 
ie forces seeking to retain the Sen- 
ate rule which permits filibusters, 
had his ire aroused by the activity 
of Victor’s UAW committee which 
is seeking to kill the rule. 


Russell called the UAW move 
an attempt to “tell the Senate 
how to run its business.” 
Meanwhile, new AFL Secretary 

William F. Schnitzler forecast a 
“practically strikeless year,” noting 
that the new Administration “has 
placed a greater responsibility on 
labor unions than they have ever 
had before. It has emphasized the 
need of working together.” 
Ed * * 


Nis reports show that employes 
at Murphy Motors, Ltd., Hono- 
lulu, have voted for representation 
by the AFL Machinists, 100 to 86. 

New and used-car and truck sales- 
men rejected the AFL Teamsters in 
a 12-3 vote at Dumas Chevrolet Co., 
New Orleans. 

Mechanics of Salinas Truck 
Sales and Service approved the 
AFL Machinists, 5 to 1. 

A second bargaining election has 
been ordered for backshop workers 
of Finley Chevrolet Co., Malvern, 
Ark., after the board set aside a 
May 28, 1952, election. 

AFL Machinists have dropped an 
attempt to organize employes of 
Larry Hopkins Motor Co., Sunny- 
vale, Calif., the board reported. 


"Suspense’ Salutes DeSoto— 


J. B. Wagstaff, DeSoto sales vice-presi- 
dent, is shown as he will appear on the 
Auto-Lite “Suspense” program on tele- 
vision tomorrow (Jan. 13). DeSoto is the 
first of 10 car makes which will be sa- 
luted on the program between Jan. 13 
and March 31. 


Mooney Elected 
President of 


F.. L. Jacobs Co. 


DETROIT. — James D. Mooney, 
New York management consultant, 
was elected president of F. L. 
Jacobs Co. at a 
meeting of the 
company’s new 
board of directors 
last week. 

Mooney is a 
former vice-presi- 
dent of General 
Motors and was 
president of Wil- 
lys from 1946 to 
1949. He accepted 

‘ the presidency of 
J. D. Mooney F. L. Jacobs on 
the condition that he could retain 
his residence in New York. 


Neil A. Moore, former president 
of the auto supplier company, re- 
signed from Jacobs last December 
in the aftermath of a stockholder 
proxy fight which unseated seven 
of nine directors. 

Other officers elected at the di- 
rectors’ meeting last week included 
John F. Jacobs, named vice-presi- 
dent; C. S. Jacobs, former president, 
who was named vice-president, 
treasurer and assistant secretary, 
and George R. Squires, of New 
York, secretary. 


Ohio Dealers Defend 


Reciprocal Insurance 


COLUMBUS, O.—The Ohio Auto- 
mobile Dealers Assn. last week an- 
nounced that it will vigorously 
fight any attempts for legislation 
detrimental to the operation of re- 
ciprocal insurance. 


Under several reciprocal plans, 
Ohio dealers are entitled to collect 
a commission on the sale of auto- 
mobile insurance. 

Ohio dealers have been curbed on 
insurance by Ohio licensing regula- 
tions which are under bitter attack 
by auto interests. 
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Dealer Sues Ford 
For $1,650,000 in 





4|*Sale’ of Deal 


CLEVELAND. — Arthur L. Eng- 
lander, a former Ford dealer, 
claiming Ford Motor Co. forced 
him to sell his dealership by con- 
ducting a “war of nerves,” has filed 
suit here in Federal Court for 
$1,650,000. 

Englander, who now runs a Nash 
dealership, operated the Ford deal- 
ership from 1944 to 1951. He said 
he was forced to sell only Ford 
parts and accessories or those ap- 
proved by Ford, whereas he could 
get equally satisfactory parts for 
less money. 

Named in the suit are the Ford 
company; Henry Ford II, presi- 
dent; John R. Davis, vice-president, 
and Ray L. Allen, former Cleveland 
district manager, now in Minne- 
apolis. Violation of the Sherman 
and Clayton antitrust laws is 
charged. 

Englander alleges that Ford used 
“its ability to terminate the dealer- 
ship as a club to coerce the dealer 
to accept parts and accessories” 
sold by Ford. 

The suit charges that in July, 
1950, a Ford representative visited 
Englander and told him the com- 
pany was dissatisfied with his sales 
volume in parts and accessories 
and labor service, and that he was 
finally threatened with termination 
of the contract. 

This, according to Englander, 
started the “war of nerves” and 
forced him to resign his contract 
and sell his equipment and assets 
to Barnard Ford Sales. 

The damage figure listed in the 
suit is $550,000. Treble damages 
brings it up to $1,650,000. No date 
has been set for a hearing. 


Packard Welding 
Sales Drive to 


Inauguration TV 


DETROIT.—A Packard campaign 
woven around the firm’s sponsor- 
ship of CBS radio and television 
coverage of the presidential inau- 

os guration is aimed 
at boosting deal- 
ership floor traf- 
fic throughout the 
latter half of the 
month, according 
to Fred J. Walt- 
ers, general sales 
manager. 

Packard dealers 
from coast to 
. coast will invite 

— the public into 
Fred J. Walters = their showrooms 
Jan. 20 to “see and hear history in 
the making,” Walters said. 

Personal invitations to customers 
and prospects, special advertise- 
ments and patriotic window decor- 
ations are aimed at drawing crowds 
to the showrooms, where many 
dealers are offering door prizes that 
range from radio and televsion sets 
to new Packard Clippers, plus flow- 
ers for women guests and balloons 
for children. 

Packard will sponsor CBS radio 
and television coverage of the pro- 
cession from White House to Capi- 
tol, 11:30 a.m. to noon, the parade 
back up Pennsylvania Ave. to the 
White House reviewing stand, at 1 
p.m., and the inaugural ball in 
Washington’s National Armory 
from 11 p.m. to midnight. 





ANNOUNCING SIX NEW MANUALS FEATURING 


AUTOMOTIVE 
SALESMANSHIP 


By W. K. BRAASCH 
Dean of Automotive Sales Trainers 
A LIFETIME OF EXPERIENCE 
AT A FRACTION OF ITS REAL VALUE. 


“Ww. K. BRAASCH 
FOR THE FIRST TIME, 


BETTER BUY THESE SIX MANUALS TODAY! 
WE ARE OFFERING A COMPLETE AND DETAILED COURSE 


IN AUTOMOTIVE SALES TRAINING. OUR SIX NEW MANUALS CONTAIN ALL 
OF THE FIELD-TESTED SALES PRINCIPLES WHICH WE HAVE USED SUCCESS- 
FULLY IN TRAINING OVER 50,000 AUTOMOBILE SALESMEN. 


No. 
No. 
No. 


2—The Automotive Selling Process. 


No. 


1—The Eight Automotive Success Fundamentals. 


3—Eighty Ways to Find New Prospects. 
No, 4—Personality—the Key to Leadership. 
5—The Technique of Used Car Salesmanship. 


PRICE 


$1.50 EACH 


Postpaid 


No. 6—Developing and Testing Your Sales Talk. 
Be sure to specify which Manvals are wanted, or buy all SIX fer 


W. K. BRAASCH, 332 s. MICHIGAN AVENUE 


CHICAGO 4, ILL. 
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Week’s Output: 132,561 Units... 


Auto Plants Rolling 


(Continued from Page 4) 


the New York area but right across 
the country. 

During World War II, when of 
course national shows were sus- 
pended because no passenger cars 
were being made, there was quite 
a bit ot talk by civic leaders in 
Detroit about having the national 
show held in the Motor City after 
the end of the war. 

This agitation led the Automo- 
bile Manufacturers Assn. to “sound 
out” automobile editors of news- 
papers throughout the country, ask- 
ing them that if a national show 
was held in Detroit rather than in 
New York, would they attend? Of 
course, the answer was a foregone 
conclusion. Any automobile editor 
of any newspaper would attend an 
automobile show whether it was 
held in Keokuk, Ia., or Tuscaloosa, 
Ala. The answers from the news- 
papers and from the important 
national wire services was that 
“certainly they would attend a De- 
troit show.” 

However, I had many conversa- 
tions on this point with my good 
friend, the late George M. Slocum, 
publisher of AvuTomoTive News. 
George, with his usual civic pride 
for Detroit, leaned toward a De- 
troit show. What could be more 
natural than motor car styles being 
launched in the very city which 
made motor cars? 

Although I’m not a professional 
New York resident, having been 
born on the plains of Kansas, I 
am free to acknowledge that New 
York is the capital of the United 
States in all excepting govern- 
ment and in this respect occupys 
the same predominant position to 
our country as Paris does to 
France and London to England. 


new ideas. Not just for New York 
City—but for the country. It does 
not matter where a product is made 

-but the place from where it is 
launched is important. That is why 
so many individual companies in so 
many industries have first launched 
their new styles from New York 
and that is exactly why, originally, 
the automotive industry held its 
first shows in this city. 

Important as are the local shows 
in other cities, they are actually 
sectional shows whereas New York, 
everyday in the year, contains a 
sampling of several hundred thou- 
sands of people from all over the 
United States. 

Furthermore, a New York date- 
line on a news story attracts im- 
mediate attention and authority in 
the largest cities as in the small- 
est towns throughout the country. 
People are constantly asking, 
“What’s new in New York?” 


I do believe that Detroit and 
the motor industry would benefit 
from having a permanent exhibit 
of all Detroit-made motor cars 
and trucks in a suitable building 
on the grounds of the new civic 
center down at the waterfront. 
This would be a year-round ex- 
hibit and could accommodate 
many educational exhibits of 
working parts, etc., for which 
suitable space can never be found 
in a national exhibit. Further- 
more, being a year-round affair, 
the atmosphere would naturally 
become a more leisurely one and 
those so inclined could stop and 
make a thorough study of what- 
ever devices interested them, 

But as far as a truly national 
automobile show, launching the 
new styles and developments, I 


_ New York is the springboard for sincerely believe that New York 





Car, Truck Output Estimates 


By Automotive News 


PASSENGER CARS 


(U. S. PRODUCTION ONLY) 




















Week Week Jan. 1 Jan. 1 
Ended Same Ended Jan., to to 
Jan. 10, Week, Jan, 3, 1953, Jan. 12, Jan. 10, 
1953 1952 1953 to Date 1952* 1953 
CHRYSLER. .. . 26,504 18,343 20,339 31,382 29,049 31,382 
Chrysler 3,188 2,249 2,666 3,900 3,578 3,900 
DeSoto 2,294 1,665 1,991 2,815 2,757 2,815 
Dodge ........ . 7,412 5,088 5,703 8,766 8,072 8,766 
BRTIOTIR nn. .cce.s.cncsssseses 13,610 9,341 9,979 15,901 14,642 15,901 
FORD .. . 25,250 2,210 20,125 29,995 2,568 29,995 
I bis vacascvntasissssencshapateen 19,429 655 15,951 23,340 696 23,340 
I isi cxeiracioceboseiasetaan 927 183 450 961 183 961 
Mercury .............. ... 4,894 1,372 3,724 5,694 1,689 5,694 
GENERAL MOTORS .. 43,082 32,081 31,034 50,727 47,819 50,727 
Buick . 7,616 5,978 5,548 9,023 8,488 9,023 
Cadillac as 2,225 1,448 1,578 2,671 1,448 2,671 
Chevrolet ........ . 19,919 15,867 13,087 23,125 24,232 23,125 
Oldsmobile 6,254 3,880 4,769 7,452 5,577 7,452 
SE 5 cna sshiadessusnueei 7,068 4,908 6,052 8,456 8,074 8,456 
KAISER-FRAZER ...... 926 1,365 227 1,522 227 
GREG on ccccesssce uaketuain Mee: cscauae  aeadtaie _- 
HUDSON .. 1,606 1,630 1,231 1,894 2,558 1,894 
NASH ......... 3,328 246 2,448 3,994 246 3,994 
PACKARD ........ 2,408 1,449 1,515 2,704 2,282 2,704 
STUDEBAKER ........ 600 4,658 60 612 7,418 612 
WILLYS-OVERLAND?+ 1,424 762 1,024 1,604 1,580 1,604 
Total Cars, U. S... ; 104,202 82, 362 79,141 123,139 95,127 123,139 
tIncludes station wagons. *Revised. __ os , oe eee 
COMMERCIAL CARS 
(U. S. PRODUCTION ONLY) 
Week Week dan. 1 dan, 1 
Ended Same Ended dan., oO to 
Jan. 10, Week, Jan. 3, 1953, Jan. 12, Jan. 10, 
1953 1952 1953 to Date 1952* 1953 
CHEVROLET .. 7,947 5,748 6,459 9,338 9,078 9,339 
CROSLEY ................ Suiits > ..oeee  oeeee me || eee 
DIAMOND T ... 150 142 94 150 142 150 
ios suas cane 60 80 38 60 112 60 
DODGE. 3,102 3,129 1,606 3,616 5,239 3,616 
FEDERAL 20 38 a 20 38 20 
FORD 6,198 3,397 5,088 7,470 3,398 7,470 
GMC .. . 2,107 2,163 2,368 3,306 3,436 3,306 
INTERNATIONAL sess By 44 3,538 1,963 3,207 5,674 3,207 
I go cir i canscesaae 2380 240 251 321 374 321 
REO ........ 358 362 249 424 590 424 
STUDEBAKER | aiaiziaeas 1,510 1.304 845 1,806 2,116 1,806 
WHITE ....... 264 309 209 317 550 317 
WILLYS-OVERLAN D 2,688 1,964 2,102 3,154 3,427 3,154 
MISCELLANEOUS 331 312 201 381 486 331 
Total Trucks, U. S.... 28,359 22,729 21,473 33,571 34,671 33,571 
Total Cars, Trucks, 
IS iseaskae Aer ...182,561 85,091 100,614 156,710 129,798 156,710 
Total Cars, Trucks, 
NO . 7,896 5,771 4,321 8,906 8,981 8,906 
Grand Total 


Cars and Trucks, 
U. S. and Canada........ 140,457 


90,362 104,985 165,616 138,779 165,616 


‘Revised. Miscellaneous includes Autocar, Corbitt, Marmon H., Brockway, Four-Wheel 


Drive, Sterling, Nash, ete. 
N.B.: 


All U, 8. totals include cars and trucks for military orders, 











with its national impact on the 
country; with its national audience; 
with its national press, radio, and 
television facilities, offers the motor 
car industry the logical place for 
the introduction of their new mod- 
els. (And I’m not working for the 
Chamber of Commerce here, either. 
Apologies to Harvey Campbell.)— 
Don Lawper, automotive manager, 
The New Yorker magazine. 


Liability Firm 
In Okla. Quits 


OKLAHOMA CITY.— NAPA In- 
surance Co., which dealt in auto 
liability insurance, has gone out of 
business, according to Paul Ted- 
ford, president. 


All policies have been taken over 
by Morale Insurance Co. of Tulsa, 
he added, and all pending claims 
will be paid in full. 

Tedford explained that the “rates 
we charge just won’t pay for the 
claims.” The firm had increased its 
rates effective Dec. 15, and a hear- 
ing before the State Insurance 
Board had been scheduled. 


At 6,870,000 Rate 


(Continued from Page 1) 


on an early end of the Govern- 


ment’s material controls. 
* * * 


UPPLIERS have been told to 
‘7 prepare to fabricate and ship, 
as if production controls were as 
good as dead after Jan. 20. 

“If production controls aren’t 
virtually dead after Jan, 20,” said 
one plant official, “the auto in- 
dustry will be sending out the 
most cutback orders to suppliers 
in history.” 

On the basis of published fore- 
casts, vehicle makers are shooting 
for the production of no less than 
5,500,000 cars and 1,400,000 trucks 


this year. 
+. + * 


HIS month will find them build- 
ing only slightly behind that 


pace on cars, and slightly over the 
pace needed for the truck goal. 


The January outlook is for 450,- 
000 cars and 119,500 trucks, a 
total of 569,500 vehicles. In Jan- 
uary, 1952, when production con- 
trols were more of a barrier to 
operations than now, U. S. plants 
turned out 285,474 cars and 104,- 
785 trucks for a total of 390,259 
vehicles. 


Thus, at the end of this month, 
car and truck makers should al- 
ready have produced about 179,000 
more vehicles than they did in the 
same period of 1952. 


February and March appear cer- 
tain to see further gains over 1952's 
production pace. 

—BerNiE THOMAS 


CLASSIFIED WANT AD DEPARTMENT 


Reaching an estimated 156,000 readers engaged in-all branches of the automotive industry from Maine to 


California. Low Rates: 


readers. 


address at regular rates, but if signed 


One Dollar ($1) 
same day received. Display Ads: 


TWENTY CENTS 
Wanted Ads accepted at half-rates to encourage this 


(20c) 


ie) nen 


per insertion for address and extra service as replies are forwarded, 


$11.20 per inch, per insertion. 


in care of Automotive News, Detroit 26, Mich." 


PER WORD for each insertion. Cash in advance. Position 
ATES thst ee) eh GT) 
Count initials and groups of numbers as one word. Ads may be signed with your full name and 


rT Fe) 
unopened, the 


WANT AD DEPT., AUTOMOTIVE NEWS, 2666 PENOBSCOT BUILDING, DETROIT 26, MICH. 








GT TaN Cibo a tele i 


Advertisers availing themselves of tt 


cepoar 


AUTOMOTIVE NEWS 


HELP WANTED 


GENERAL PARTS and service manager. 
We need a man of outstanding ability 
to take charge of parts and service op- 
eration and direct the managers of these 
departments. Must have experience in 
parts and service operations; preferably 
Chevrolet or other General Motors’ line. 
Must have proven ability to promote 
sales, profits, customer relations and 
maximum efficiency. Compensation in 
direct relation to performance. This is 
a permanent position with the largest 
Chevrolet dealer in the Kansas City zone. 
Reply Jim Sullivan, ‘‘Bill’’ Sullivan 
Chevrolet, 1601 McGee, Kansas City, Mo. 





EXPERIENCED BUSINESS MGR. 
for large Detroit 
FORD DEALERSHIP 
Excellent opportunity for right man 
GOOD INCOME 
All replies strictly confidential 
Box 2170, c/o Automotive News, Detroit 26 





AUTO PARTS SALESMEN. Aggressive 
salesmen seeking better future. Oppor- 
tunity to earn $6,000 to $8,000 per year 
at start with leading manufacturer, na- 
tional distributor. Salary, commission 
and bonus. Protected territories open 
now due to expansion and promotions. 
Established accounts. Repeat sales. Re- 
placement auto parts, key machines. Sell- 
ing experience necessary. Car required. 
Pay while training in field. Write fully. 
Curtis Industries, Inc., 1130 E. 222nd 
St., Cleveland 17, Ohio. 


GENERAL MANAGER to operate progres- 
sive ‘Big 3’’ 200-car dealership in 
charming, growing New England town. 
Successful background in retail automo- 
bile management, every phase from sales 
to service, finance to used cars, essential. 
Unique opportunity for better living and 
profit-sharing for the right man. Our 
people know of this ad, so you can write 
with confidence. Enclose photo if avail- 
able to Box 2157, c/o Automotive News, 
Detroit 26. 





SALES TRAINEE 


for inside detail work in a large 
DETROIT FORD DEALERSHIP” 


TRUCK DEPARTMENT 
with excellent truck sales record 


GOOD STARTING SALARY 
All replies strictly confidential 
Box 2171, c/o Automotive News, Detroit 26 





GENERAL MANAGER. Chrysler-Plymouth 
dealership with 250 new car outlet, de- 
sires man with proven ability to take 
complete charge of operation. To the 
right man we can offer an excellent 
Proposition. Only those interested in a 
permanent arrangement need apply. One 
thoroughly familiar with Chrysler prod- 
ucts preferred. Box 2166, c/o Automotive 
News, Detroit 26. 


HELP WANTED 


LINCOLN-MERCURY DEALER in town 
of 15,000 will pay 30% of parts and 
accessories gross profit to right parts 


man. Management experience necessary. 
Box 2156, c/o Automotive News, De- 
troit 26. 


CENTRAL AMERICAN DEALER, handling 
Chevrolet, wishes to contract the services 
of parts manager for a period of three 
or four months to help reorganize parts 
department. We will pay travel and liv- 
ing expenses plus $1,000 monthly; will also 
supply automobile for personal use. Ap- 
plicants must state past experience, age, 
references and send photograph. Knowl- 
edge of Spanish language desirable. Box 
2158, c/o Automotive News, Detroit 26. 


AGENTS WANTED. Old line manufacturer 
of automotive lighting equipment re- 
quires manufacturers’ agents in States 
of Illinois and Indiana. Good opportunity 
for energetic men. Replies confidential. 
For further details write Box 2167, c/o 
Automotive News, Detroit 26. 





NEW CAR SALES MANAGER 
for large Detroit 
FORD DEALERSHIP 
Must have volume experience 
Good profit-pay plan plus salary 
All replies strictly confidential 
Box 2172, c/o Automotive News, Detroit 26 





SALESMEN. We have openings in several 
mid-central states for men with an ac- 
quaintanceship with new car dealers. We 
are a large national distributor of auto- 
motive parts and specialties and our men 
cover the country from Maine to Texas. 
Give full details and experience. Box 
2168, c/o Automotive News, Detroit 26. 


SALESMEN: Covering new car dealers for 
an established line of high grade custom 
seat covers. New, 1953 line ready in Jan- 
uary which will also include a popular 
price custom and universal line, priced 
right for volume and repeat business. 
Liberal commission arrangement. Write, 
giving full details as to territory covered. 
All correspondence strictly confidential. 
Box 2071, c/o Automotive News, De- 
troit 26. 


GENERAL MANAGERS, SALESMEN and 
dealers wanted for the midwestern states 
from Ohio westward for a complete line 
of foreign cars. No investment required. 
Factory sales manager will be at the 


Park Plaza Hotel, St. Louis, Mo., Janu- 
ary 14, 15 to interview all interested 
parties. Box 2142, c/o Automotive News, 
Detroit 26. 





WANTED AT ONCE 


Automobile service salesman for 
Buick dealer, GM experience preferred, 
essential. 


Must be sober, conscientious and permanent. 
Good starting salary. 

Contact A. L. Lilly 
P. O. Box 1940 Daytona Beach, Fla. 


Cadillac- 
not 





OFFICE MANAGER - ACCOUNTANT - busi- 
ness management in large General Mo- 
tors dealership, Miami, Florida. Excel- 
lent opportunity for right man. Furnish 
picture, age and complete work and per- 
sonal history. Box 2141, c/o Automotive 
News, Detroit 26. 


WANTED. Experienced manufacturer’s 


agent for new line of high quality rust- 
proof tail pipes and mufflers. Write quali- 
fications and territories covered. Holden, 
Clifford, Flint Advertising Agency, 16180 
Wyoming, Detroit 21, Mich. 


POSITION WANTED 





POSITION WANTED 


GENERAL MANAGER with ability to build 
and maintain a quality and profitable 
organization. Have obtained thorough 
knowledge in every phase of retail oper- 
ation over a period of 24 years with Gen- 


eral Motors dealers. Age 40, married. 
Excellent references. If you are inter- 
ested in obtaining the services of a gen- 
eral manager with a proven record of 
exceptional competence in retail manage- 
ment, please write to Box 2169, c/o Au- 
tomotive News, Detroit 26. 


POSITION WANTED, export department 
dealing with auto tools. Native Argen- 
tina, fluent English, Spanish, U. 8. col- 
lege graduate in merchandising. Thirty 
years old, one year experience studying 
with tool companies in U.S. 1% years’ 
experience import-export Argentine com- 
pany. Commercial connections Uruguay 
and Argentina. Will start work June Ist, 
1953. Write Gordon Fraser, Box 1, 
Orange, Va. 


ACCOUNTANT-BUSINESS-Office manager. 

experienced in large operation. Middle 
sober, healthy, married. Accus- 
tomed to responsibility. Can relieve deal- 
er of detail. Familiar with financing and 


aged, 


credits. Seek connection with Chrysler 
products dealer or Ford. Virginia, 
Georgia, Carolinas, Florida. Box 2145, 


c/o Automotive News, Detroit 26. 





SALES EXECUTIVE 


Competent to assume full responsibility of a 
new and used car dealership. Capable of 
evaluating your potential thru executive lead- 
ership. (Consider salesmanager.) Eighteen 
years’ experience in all phases of the auto 
business, production, sales promotion tech- 
nique, administration, etc. Single, will travel 
or relocate. 


BOX 661, G.P.O.1., N. Y. C. 





SERVICE MANAGER wants position 
Denver area. Good technician and diag- 
nosticilan. Able to take complete charge 
large operation. Currently well employed 
but desire reside near Denver. Box 2159, 
c/o Automotive News, Detroit 26. 


in 


YOUNG MAN, 25, college graduate, experi- 
enced as parts manager and assistant 
manager, interested in sharing mana- 
gerial duties in small dealership where 
I can buy into business after ability is 
proven. Box 2160, c/o Automotive News, 
Detroit 26. 


DEALERSHIPS AVAILABLE 


DEALERSHIP, handling Chrysler - Plym- 
outh, in small town near large city in 
central Illinois. Well equipped with good 
service following and high earning record. 
No real estate to buy. Total price 
approximately $13.000. Write Box 2162. 
c/o Automotive News, Detroit 26. 





AUTO AGENCIES 


Large, medium and small “Big Three" auto 
agencies located throughout the United 
States. Write for brochure. 


DAVID JARET CO. 


Established Over 29 Years 
150 Montague Street Brooklyn 2, N. Y. 
ULster 2- 
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DEALERSHIPS AVAILABLE 


a a enc 

DEAL=RSHIP, handling Ford, northwest 
Geor ia, population of town approximate- 
ly 6,500. Have manufacturing plants, fur- 
niture factories, good farming and cattle 
section. Want to sell building with busi- 
ness. Reason for selling — bad health. 
Phore Winder 3141 or 4431 or write G. 
L. V right, Winder, Ga. 


LONG ESTABLISHED DEALERSHIP 
available, handling Studebaker, in one of 
south Florida’s largest and _ fastest 
growing cities. Facilities complete, well 
trained staff on job. Ill health reason 
for selling. Sale subject to factory ap- 
proval. Terms can be arranged. Box 
2146, c/o Automotive News, Detroit 26. 





WHEN BUYING or SELLING 
an 
AUTOMOBILE DEALERSHIP 


Consult a Specialist 





LEO J. KLEM 
909 Fisher Bidg. Detroit 2, Mich. 
WITHIN 100 MILES of N.Y.C.  Dealer- 
ships handling Ford, 100 cars; Chrysler- 
Plymouth, 200 cars; Pontiac, 100 cars; 
Oldsmobile, 100 cars; DeSoto-Plymouth, 
200 cars; others. M. Korn, 148 Market 


St., Paterson, N. J. 


/DEALERSHIP, handling Kaiser - Frazer. 


Good shop business, modern tools and 
equipment. Located in San Joaquin Val- 
ley, Calif. Trade territory approximately 
150,000. Balance of lease three and one- 
half years, option for more. Box 2149, 
c/o Automotive News, Detroit 26. 





FOR SALE 


Automobile agency handling two makes of 
cars in good west Texas oil town. Have larg- 
est shop facilities in town with good equip- 
ment and good business. Want to quit be- 
cause of ill health, 


Write 
1931 25th St., Snyder, Texas 





DEALERSHIP, handling six different makes 
of cars, located on Florida’s fabulous 
gold coast in town of 100,000 population. 
Same owner since 1933. Excellent reason 
for selling. Approximately 25 miles from 
Miami. $30,000. Box 2163, c/o Automo- 
tive News, Detroit 26. 


FOR SALE. Dealership, handling Stude- 
baker. Located fastest growing indus- 
trial town on Gulf coast of Texas. Buy 
inventory about $25,000. Lease building. 
Box 2150, c/o Automotive News, De- 
troit 26. 


DEALERSHIP WANTED 


FORD - CHEVROLET. 150-350 new units. 
Prefer south, west, midwest. Write or 
wire in absolute confidence. Cash. Bex 
2161, c/o Automotive News, Detroit 26. 


CHEVROLET in TEXAS ONLY. Finan- 

cially responsible business man with fac- 
tory approval wants to buy Chevrolet 
dealership. Absolutely confidential. Write 
or wire. Williams, Box 1938, Abilene, 
Texas. 


ONE OF THE ‘“‘BIG THREE,’’ preferably 
in California. Have long auto experience. 
Write to Nichols Motors, 900 South La- 
Brea, Los Angeles, Calif. 


WANTED 


DESOTO 
AGENCY 
Single Dealership City 


Of 70,000 or Larger 
Reply 


Box 2165, c/o Automotive 
News, Detroit 26 


AM INTERESTED IN FORD OR GM 
DEALERSHIP 


90 units or more desired. Have ample capi- 
tal for deal filling these specifications. Fac- 


fory approval assured. No objection to 
locality. 
Box 2139, c/o Automotive News, 


Detroit 26 





DEALER SERVICES 





INVENTORY SERVICE 


Parts and Accessories Depts. 
Full-time experts. No pickup, part-time help; 
tonfidential and unbiased. Certified reports. 
Also special buy-sell service. Experienced 
ganization—in business since 1939. Free 
looklet on Parts Department operation sent 
n request. Call or write for service details. 


Automotive Inventory Service Co. 
10040 Freeland Detroit 27, Mich WE 3-6449 


te 


INVENTORY SERVICE. Parts and acces- 
sories. Top type personnel, organized 
Procedures, up-to-date records. Model, 
year breakdown for Ford, Chevrolet, 
L-M and MoPar dealers. Fast service 
eastern half U.S.A. Talbot’s Inventory 
Service, 124 8S. Woodward, . 
Mich. Midwest 4-5355 or 4-8460. 





INVENTORY SERVICE 
Complete parts and accessories inventories 
for all dealers by qualified full time em- 
ployes. Final report discussed with dealer or 
his appointed representative only. Operating 
in Southeastern States. 


The Geo. E. Kinney Inventory Service Co. 


1731 Candler Bidg. Atlanta 3, Ga. 
Alpine 1140 
a a 








DEALER SERVICES 





INVENTORY SERVICE 
Parts Accessories 

Large and Small Dealerships 
Inventories taken, price extended and sum- 
marized within 24 hours. Expert partsmen 
do all the work. Accurate, unbiased and 
confidential. Inventories accepted by all 
accountants and by the government. 


ALLIED INVENTORY CO., INC. 
1831 E. 79th St. Chicago, IIlinois 
ESsex 5-8300 





CARS FOR SALE 


LATE MODEL WRECKS for sale. New 
York dealer with salvage connections can 
supply late model wrecked cars to deal- 
ers and body shops who want them for 
parts or to repair. Box 2164, c/o Auto- 
motive News, Detroit 26, 


—AUTO— 
AUCTION 


—AT— 





HORSEHEADS, NEW YORK 


EVERY FRIDAY 





—AT— 


DANVILLE, PENNA. 
EVERY WEDNESDAY 





You will always find real action at 
both these auctions. 


R. D. WEST, PROP. 


Jos. E. Johnson Tex Rickard 
Auctioneers 


DEALERS 
WE WHOLESALE 


* * * 


ALL MAKES 
ALL MODELS 


* * * 


TEMPLE MOTOR SALES 


Downtown DeSoto-Plymouth 
Dealer 


2929 Woodward 
Temple 1-8970 


Detroit, Michigan 





ATTENTION DEALERS!! 


SPECIALIZING IN THE SALE OF 
EX-TAXIS 
Excellent Bodies - Good Motors - Heaters 
Upholstery Like New 
BUY NOW AT LOW PRICES 


1950 
Plymouths — Fords — Chevrolets 


THE R. A. AGENCY 


SATH & LINDBERGH BOULEVARD 
PHILADELPHIA 43, PA. 


Morris Freedman, Mgr. 
SARATOGA 7-2300 SHERWOOD 7-1700 








WE WHOLESALE 


Write - Phone or Visit 
Harry Davis — Sy Rapfogel 


KING FORD MOTORS, INC. 
1425 Bruckner Blvd. 
Bronx 59, New York 


Tyrone 2-5050 ° Cypress 2-9400 








ATTENTION! 
USED CAR BUYERS 


We currently have for sale a nice selection 
of low mileage 195! and 1952 Chevrolets, 
Fords and Plymouths in coupes, two and four 
door sedans. 


These cars can be seen at— 
ROBINSON AUTO RENTAL, INC. 


Please note change of address 
229 S. HANSON ST., PHILADELPHIA 39, PA. 
|. E. Spatig, Used Car Manager 
Phone: Granite 2-3013 
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CARS FOR SALE 





Ben Fishel 
Auto Auction 
SALE EVERY TUESDAY 
Rain or Shine 
DEALERS ONLY 


Hube Elliot? and 
Hugh James 
Auctioneers 


TONEY LEVILL, MANAGER 


Phones 222-223 
2nd and Ohio = Cairo, Illinois 








KEN SCHAEFER'S 
The Only Indiana 


AUTO AUCTION 
in Continuous Operation Since 1943 
EVERY THURSDAY 


Dealers Meet at the Cross-Roads of America 
INDIANAPOLIS, INDIANA 
Art Grandi, Auctioneer 
CORNER CAPITAL AND MORRIS STS. 
Market 8541 — Belmont 015! 
IN THE HEART OF INDIANAPOLIS 










AUTO AUCTION 


TIM ANSPACH 


"Midway", Stop 20 
Albany-Schenectady Road 
ALBANY, N. Y. 
(For Dealers Only) 


EVERY MONDAY ...12 NOON 
Member of N.U.C.D.A. and N.A.A.P.A. 


CARS WANTED 


WANTED—Late model 4-door convertible. 
Send complete details, price, availability. 
Jack Sordoni, 45 Owen St., Forty Fort, 
Pa. 


PARTS FOR SALE 


BUICK PARTS 


Wholesalers 
“WORLD'S LARGEST DEALER 
OF GENUINE BUICK PARTS” 
Quantity Shippers—All GM Parts 
Shipped Same Day 
WRITE—WIRE—PHONE 
All Shipments C.O.D. 


GORDON BUICK 


Formerly 
ROBERTSON BUICK 
“EDGE OF THE LOOP” 
1000 S. Wabash Avenue 
CHICAGO 5, ILL. 
WaAbash 2-1030 



















NASH PARTS 


Write - Wire - Phone 
COMPLETE INVENTORY 
FROM 1937 TO DATE 


Same day shipment 


DOWNTOWN NASH 


1200 W. Madison Street 
Chicago 7, Illinois 
Monroe 6-1370 








BUICK 
WHOLESALE 
PARTS 


ONE OF THE EAST'S 
LARGEST INVENTORIES 


Same Day Service on Mail Orders or 
Phone Cails — All Shipments C.O.D. 
Phone Parts Department 
Circle 5-5910 
521 W. 57th St. 


MONARCH BUICK CO., INC. 


“Buick's Largest Dealership" 
NEW YORK 19, NEW YORK 








Genuine Oldsmobile Parts 
Largest Olds parts wholesalers in the middle 
west. Shipments made promptly. 
GREBE OLDS 
3400 S. Kingshighway 
Fianders 0600 St. Louis 9, Mo. 








PARTS FOR SALE — 


MISCELLANEOUS 
















FREE 


CONDENSED BUICK 
PARTS CATALOG 


Write For Yours 
Today 


PARTS SHIPPED IMMEDIATELY 
SCHUMANN BUICK, INC. 


32 State Street 
Phone 2-2387 


TRUCKS WANTED | 


WANTED—Used 1950, 1951, 
Holmes wrecker or will buy late model 





chassis. 
in reasonable distance. 
Corp., 2350 Fifth Ave., Troy, N. Y. 





Binghamton, N. Y. 





1952 Ford, 


Holmes wrecker with body less cab and 
State price and condition, With- 
Nemith Motor 


Improved 1953 


Wider Spreading Rear "V" 
With Full Floating WRIST ACTION Ride 
and Tow on all type roads 


Automatic BraKing 


WITH BRAKE HOOK-UP 
LESS 
ONLY . . $5145 stir 
Meets 1.C.C. Strength Requirements 


COMPLETE with 


L | Guide Cables and 
BRAKE HOOK-UP. 


Meets ALL I.C.C. Requirements! 










MISCELLANEOUS 


8 out of 10 
DEALERS PREFER 


THE 1953 MODEL 
MOTO-MATIC 


TOW e GUIDE 


WITH 4 CONTOUR GRIP 
BUMPER COUPLERS AND 
OSCILLATING STABILIZER 


NO ADAPTORS NECESSARY 
Meets 1.C.C. Strength Requirements 
FACTORY 


NET PRICE 44° 


LIBERAL QUANTITY DISCOUNTS 
TO AUTOMOTIVE JOBBERS 
AND DISTRIBUTORS 


Factory Sales Division 
PILOT DISTRIBUTING CO. 


BATTLE CREEK 9, MICH. 





Federal Tax 
Included 














QUICK-TOW, Bumper- 
to-Bumper Tow Bar 


TRI-KING 3-Point Hook-Up 
Intra-State Tow Bar 


(Fo 


—SPECIAL— 
Protecto Covers (Tailor Made).... 
Carrying Bags 
SAFETY CHAINS, set of 2, only .... $2.50 
All Prices Include 8%, Fed. Excise Tax 


TOW BAR SALES CO. 


Exclusive Factory Distributors 
AS NEAR AS YOUR PHONE 
DE 2-0700 AN 3-8888 DO 3-8373 MO 4-4485 
40 So. Clinton St., Chicago 6, Ill. 



























ENGINE REBUILDING — Crankshaft 
grinding and metalizing. John P. Hughes 
Motor Co., Inc., 800 Commerce 8t., 
Lynchburg, Virginia. 

QUICK CHANGE dealers license plate 
holders. $1 per set of four postpaid. 
: — 1498 Overlook Drive, Akron 

° io. 


ANTIQUE CARS FOR SALE 


FOR SALE—1902 Rauch-Lang electric. In 
excellent condition. Van Ripper Chev., 
Inc., 27500 Telegraph Rd., Flat Rock, 
Mich. 



















AUTOMOTIVE NEWS 
WANT ADS 
GET RESULTS 











southern and western buye 
PHONE — 


NEW MODERN 


STEFFEN AU 


Better At 


MUNCIE AUTO AUCTION 
EVERY THURSDAY 


NOTICE—Northern and eastern dealers: You get more for 
your cars at Muncie, Indiana. We have a lot of local, 


Checks Guaranteed — Numbers Reserved 


Pat Patterson and Jerry Bixler—Auctioneers 


On U. S. 35-3 - 67 


















SELLING 







rs. 
WIRE — WRITE 







AUCTION HOUSE 
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How do owners lik 


e the Henry J? 


p & | - 
se 
| | indicate a desire to own 


} 


anot 


As reported to Floyd Clymer, noted automobile 
authority who recently conducted a nationwide 
survey for “Popular Mechanics Magazine” 

to find out what the owners —who are 

the best judges of any car— 

think about the Henry J! 


~ 


Up to 30 miles a gallon! 


The economy every car owner needs 
and wants today. As little as a penny a 
mile for gas. You‘re selling the most 
economical transportation in America 
when you sell the Henry J. No wonder it 
has over 80,000 satisfied owners today! 
In “Popular Mechanics’” survey, 97% 
of owners interviewed liked everything 
about the Henry J so much, they 
indicated a desire to buy another! 


Eee tl 


Lowest-priced, full-size car! 


Another Henry J exclusive selling 
feature—and a terrific one, especially 
today, when the car owner’s dollar has 
to go farther than ever. This means you 
can offer the lowest down payment, 
lowest monthly payments, too! And 

you'll be selling a fine quality product. 
Owner-driven over 800 million miles. 
The perfect car for business, pleasure, 
commuting. 


her 


Perfect for today’s traffic! 


The easiest car in America to handle, 
drive and park. And just as great for 
showroom traffic, too! For more 
information about the ‘53 Henry J—the 
the hottest new lowest-priced car in the 
industry...and the ‘53 Kaiser —the 
safest most beautiful car ever built 

. . Wire or write to Edgar Kaiser, 
President, Kaiser-Frazer Sales 
Corporation, Willow Run, Michigan. 


Sell the Henry J eee sell on “Easiest -* $1499, Federal taxes included, only freight and local taxes extra 


Facts about the priceless 
KaisersFrazer franchise: 


I. A higher discount rate than 
industry average! 


2. Protection against price 
decline, model change! 


3. A price range that starts with 
new ‘53 Kaiser ...and goes 
clear below the lowest-priced 
field with new ‘53 Henry J! 


4. Attractive retroactive cash 
rebates to fleet buyers, based 
on volume purchases. Only 
fleet plan of its kind! 


5. Only passenger cars to sell... no 
by-products or specialized vehicles! 


6. 100% reimbursement for retail 
labor on warranty work! 


7. A retroactive cash bonus that’s 
tops in industry! Starts with first 
car... pyramids with volume... 
becomes retroactive to first car! 





